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498,916 
tonnes

122 
(2000=100)

$10.07 kg

$5.02 Billion

16.23 kgs
14.4 kgs

CANADA BEEF
A YEAR IN REVIEW

2023 was another STRONG YEAR 
for Canadian beef

Canadian beef 
export value 
set an all-time
record high.



invest in a strong future for canada’s 
  beef and veal industry

canada Ǐeef provides marǆet 

development and promotion 

services to tǉe canadian Ǐeef and 

veal indƼstrƸ. a division of tǉe 

canadian Ǐeef cattle researcǉ, 

marǆet development and promotion 

aǊencƸ, canada Ǐeef is fƼnded ǏƸ 

cattle prodƼcer cǉecǆ-off, import 

lev Ƹ and federal and provincial 

Ǌovernment indƼstrƸ development 

fƼnds. canada Ǐeef is responsiǏle 

for tǉe deliverƸ of domestic and 

international marǆet development 

and promotion proǊrams tǉroƼǊǉ 

offices in canada, meƹico, Ǉapan, 

cǉina and taiƺan.

mission� a dƸnamic, profitaǏle 

and competitive canadian Ǐeef 

and veal indƼstrƸ.

vision� canadian ǉiǊǉ-ǀƼalitƸ Ǐeef 

and veal prodƼcts recoǊniƷed as 

tǉe most oƼtstandinǊ ǏƸ canadian 

and ƺorld cƼstomers.

mandate� invest in a stronǊ fƼtƼre 

for canadaŭs Ǐeef and veal indƼstrƸ.
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[ ǆarǄet deǏelopǆent and proǆotǂon coǆǆǂttee ]
The Marketing Committee is responsible for the oversight of Canada Beef. 

'EQ (ERMIPW 
1IQFIV EX 0EVKI� 
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1EVOIXMRK 'LEMV�

'EREHMER 1IEX 'SYRGMP
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6IXEMP�*SSHWIVZMGI

.IJJ 'PMRI 
'EREHMER 1IEX 'SYRGMP

.MQ 'PEVO
1IQFIV EX 0EVKI� 

3RXEVMS 'EXXPI *IIHIVW %WWSGMEXMSR

.SLR 'YVXMW 
'EREHMER 1IEX 'SYRGMP 

*SV QSVI MRJSVQEXMSR EFSYX 'EREHE &IIJ TVSKVEQW ERH WIVZMGIW� 
8� ������������ )� MRJS$GEREHEFIIJ�GE [[[� GEREHEFIIJ�GE � GHRFIIJTIVJSVQW�GE

8LI 'EREHMER &IIJ 'LIGO�3JJ %KIRG] MW KSZIVRIH F] E FSEVH 
SJ �� %KIRG] 1IQFIVW� 8LI &SEVH MW GSQTSWIH SJ �� TVMQEV] 
GEXXPI TVSHYGIVW RSQMREXIH F] XLI TVSZMRGMEP GEXXPI EWWSGMEXMSRW� 
JSYV QIQFIVW REQIH F] XLI 'EREHMER 1IEX 'SYRGMP� SRI 
VITVIWIRXEXMZI SJ MQTSVXIVW RSQMREXIH F] -�)� 'EREHE� ERH ERSXLIV 
QIQFIV JVSQ XLI VIXEMP ERH JSSHWIVZMGI WIGXSV RSQMREXIH F] XLI 
HIPIKEXIW EX XLI %RRYEP +IRIVEP 1IIXMRK� 

8LI &SEVH [SVOW FSXL EW E [LSPI ERH XLVSYKL JSGYWIH EHZMWSV] 
ERH STIVEXMSREP GSQQMXXIIW XS EGLMIZI XLIMV QERHEXI� 8LI 
+SZIVRERGI 'SQQMXXII ERH *MRERGI 'SQQMXXII EVI EHZMWSV] 
GSQQMXXIIW ERH EVI QEHI YT SJ %KIRG] 1IQFIVW SRP]� 

8LI SRI STIVEXMSREP GSQQMXXII� XLI 1EVOIXMRK 'SQQMXXII�  
MW QEHI YT XLVSYKL ER ETTSMRXQIRX SJ %KIRG] 1IQFIVW�  
ERH ER IPIGXMSR SJ TVSHYGIVW ERH QIQFIVW�EX�PEVKI� 

8LI 1EVOIXMRK 'SQQMXXII MW VIWTSRWMFPI JSV XLI SZIVWMKLX SJ 
'EREHE &IIJ� XLI SVKERM^EXMSR XEWOIH [MXL MRZIWXMRK GLIGO�SJJ 
HSPPEVW MRXS QEVOIX HIZIPSTQIRX ERH TVSQSXMSR�8LI QIQFIVW SJ 
XLMW GSQQMXXII EVI ETTSMRXIH ERH IPIGXIH JVSQ XLI FIWX  
SJ XLI FIWX MR FIIJ ERH QEVOIXMRK� IRWYVMRK XLEX XLI 'EREHMER  
FIIJ MRHYWXV] VIGIMZIW WXVSRK ZEPYI JVSQ XLIMV QEVOIXMRK 
MRZIWXQIRX XLVSYKL GLIGO�SJJ�

� (IRMW &YVIPPI MW XLI XIQTSVEV] WYFWXMXYXI QIQFIV VITVIWIRXMRK XLI VIXEMP ERH JSSHWIVZMGI WIGXSV� [LS [EW GEPPIH YTSR XS VITPEGI 7XITLIR 'LVMWXMI� [LS VIWMKRIH LMW 
  TSWMXMSR SR *IFVYEV] ��� ����� ;I [SYPH PMOI XS XLERO 7XITLIR JSV LMW XMQI SR XLI 1EVOIXMRK 'SQQMXXII�
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[ a ǆessaǀe froǆ tǁe cǁaǂr ]
Anticipating and managing change was a priority for the Market Development  
and Promotion Committee (Marketing Committee) this fiscal year. 

6YWW 1EPPEVH
'LEMV� 1EVOIX (IZIPSTQIRX  
ERH 4VSQSXMSR 'SQQMXXII 

8LI GSQQMXXII VIQEMRIH JSGYWIH ERH ƥI\MFPI EW MX REZMKEXIH 
GLEPPIRKIW ERH STTSVXYRMXMIW JSV XLI 'EREHMER FIIJ MRHYWXV] ERH 
[SVOIH XS IRWYVI E WYGGIWWJYP PIEHIVWLMT XVERWMXMSR MR EHZERGI SJ 
'EREHE &IIJ 4VIWMHIRX 1MGLEIP =SYRKŭW VIXMVIQIRX MR 1EVGL �����

The Marketing Committee was pleased to welcome 
Eric Bienvenue as Canada Beef’s incoming president in 
October following a rigorous four-month review process 
by the search committee that considered several highly 
qualified candidates. 

8LI TPERRIH XVERWMXMSR TIVMSH ELIEH SJ 1MGLEIPŭW VIXMVIQIRX 
EPPS[IH )VMG XLI FIRIƤX SJ XVEMRMRK ERH QIRXSVWLMT F] 1MGLEIP 
HYVMRK XLI SRFSEVHMRK TIVMSH� %HHMXMSREPP]� )VMG ũ ER I\TIVMIRGIH 
PIEHIV MR 'EREHEŭW ERMQEP TVSXIMR WIGXSV [MXL E FEGOKVSYRH 
MR TSVO ERH TSYPXV] ũ ZMWMXIH FIIJ JEVQW ERH JIIHPSXW ERH 
TEVXMGMTEXIH MR VSYXMRI GLSVIW XS HIITIR LMW YRHIVWXERHMRK SJ 
FIIJ GEXXPI TVSHYGXMSR� ,I EPWS KSX XS ORS[ XLI I\GIPPIRX XIEQ 
EX 'EREHE &IIJ ERH LS[ XLI SVKERM^EXMSR [SVOW GSPPEFSVEXMZIP] 
[MXL STIVEXMSREP SZIVWMXI TVSZMHIH F] XLI 1EVOIXMRK 'SQQMXXII� XS 
IRWYVI E WIEQPIWW XVERWMXMSR TVSGIWW XS TVIWMHIRX�

On behalf of the Marketing Committee, I would like to 
thank Michael for his significant contributions to the 
industry over the past five years. 

'EREHE &IIJŭW EFMPMX] XS VIWTSRH XS STIVEXMSREP GLEPPIRKIW 
YWLIVIH MR F] XLI TERHIQMG ERH EHETX JSV XLI PSRK LEYP [EW 
VIQEVOEFPI� ERH MX PIH XS E TIVMSH SJ YRTEVEPPIPPIH MRRSZEXMSR�  
E TEXL XLEX XLI SVKERM^EXMSR GSRXMRYIW XS JSVKI ELIEH [MXL  
XSHE]� ,MW XIRYVI MRGPYHIH GSRWIGYXMZI TIVMSHW SJ VIGSVH�WIXXMRK 
I\TSVX ZSPYQI ERH ZEPYIW JSV XLI 'EREHMER FIIJ MRHYWXV]� -X  
[EW E TPIEWYVI XS [SVO [MXL 1MGLEIP ERH [I [MWL LMQ [IPP MR  
LMW VIXMVIQIRX� 

%W XLI STIVEXMSREP SZIVWMKLX JSV 'EREHE &IIJ YRHIV XLI 'EREHMER 
&IIJ 'EXXPI 6IWIEVGL� 1EVOIX (IZIPSTQIRX ERH 4VSQSXMSR %KIRG] 
�%KIRG]
� XLI 1EVOIXMRK 'SQQMXXII IRWYVIW XLEX TVSHYGIV HSPPEVW 
ERH SXLIV MRZIWXQIRXW EVI EPPSGEXIH WXVEXIKMGEPP] [MXL XLI SZIVEPP 
KSEP SJ MRGVIEWMRK HIQERH JSV 'EREHMER FIIJ KPSFEPP]� 

8LI 1EVOIXMRK 'SQQMXXII MW VIWTSRWMFPI JSV TPERRMRK ERH 
IWXEFPMWLMRK 'EREHE &IIJŭW WXVEXIKMG� FYWMRIWW ERH STIVEXMSREP 
KSEPW ERH SFNIGXMZIW ERH JSV XLI SZIVEPP QEREKIQIRX ERH 
STIVEXMSR SJ XLI FYWMRIWW� 8LI GSQQMXXII TVSZMHIW SZIVWMKLX SJ 
XLI 'EREHE &IIJ MRZIWXQIRX TPER ERH FYHKIX ERH [SVOW [MXL XLI 
4VIWMHIRX XS IRWYVI XLI FYWMRIWW WXVEXIK] MW GSVVIGX� SZIVWIIW MXW 
MQTPIQIRXEXMSR� ERH IZEPYEXIW MXW VIWYPXW�

The Marketing Committee consists of a broad range 
of representatives from all aspects of the beef and 
veal industry. The business insight, expertise and 
perspectives of our committee members results in 
effective dialogue and collaboration within  
the committee.

%X XLI %KIRG]ŭW ERRYEP KIRIVEP QIIXMRK MR %YKYWX� XLI 1EVOIXMRK 
'SQQMXXII IPIGXIH XLIMV )\IGYXMZI 'SQQMXXII MRGPYHMRK Q]WIPJ 
�'LEMV
� 7XITLIR 'LVMWXMI EW :MGI�'LEMV ERH .EGO 'LEJJI EW 
*MRERGI 'LEMV� 8LI GSQQMXXII EPWS IPIGXIH X[S RI[ 1IQFIVW�EX�
0EVKI JSV ���������� 1MOI +YIWX SJ 7EWOEXGLI[ER� ERH .MQ 'PEVO 
SJ 3RXEVMS� .YPMI 1SVXIRWSR SJ 7EWOEXGLI[ER� XLI %KIRG]ŭW =SYXL 
1IQFIV� VIXYVRIH EW ER I\�SJƤGMS QIQFIV�
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ǆessaǀe froǆ tǁe cǁaǂr contǂnued

'EREHE &IIJŭW JYRHMRK EKVIIQIRX [MXL XLI 'EREHMER %KVMGYPXYVEP 
4EVXRIVWLMT �'%4
 GSRGPYHIH 1EVGL ��� ����� % JYRHMRK 
ETTPMGEXMSR XS MXW VITPEGIQIRX� XLI 7YWXEMREFPI 'EREHMER 
%KVMGYPXYVEP 4EVXRIVWLMT �7YWXEMREFPI '%4
� E RI[ ��]IEV 
EKVIIQIRX IJJIGXMZI %TVMP �� ����� XS 1EVGL ��� ����� [EW 
WYGGIWWJYP� 'EREHE &IIJ [MPP YXMPM^I ���� QMPPMSR MR IPMKMFPI JYRHW 
JVSQ XLI %KVM1EVOIXMRK 4VSKVEQ YRHIV XLI 7YWXEMREFPI '%4 
XS TVSQSXI 'EREHMER FIIJ ERH ZIEP I\TSVXW KPSFEPP] XLVSYKL 
MRMXMEXMZIW XLEX [MPP MRGVIEWI E[EVIRIWW SJ XLI ZEPYI TVSTSWMXMSR 
GVIEXIH F] JEVQIVW ERH SXLIV TEVXMGMTERXW [MXLMR XLI FIIJ ERH 
GEXXPI WYTTP] GLEMR� 

The Sustainable CAP contribution will fund the 
development and deployment of global resources and 
activities to support market development programs for 
Canadian beef in international markets.

8LI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E] �+EXI[E]
� [LMGL YWIW 
UYMGO VIWTSRWI �56
 GSHIW ERH YRMZIVWEP TVSHYGX GSHIW �94'
 
XS HVMZI XLI TYVGLEWI ERH IRNS]QIRX SJ 'EREHMER FIIJ� MW SRI SJ 
XLI QER] MRMXMEXMZIW I\IGYXIH SR XS HVMZI WEPIW ERH E[EVIRIWW 
SJ XLI 'EREHMER &IIJ %HZERXEKI �'&%
 ERH FYMPH PS]EPX] ERH 
GSQQMXQIRX XS 'EREHMER FIIJ ERH ZIEP MR HSQIWXMG ERH 
MRXIVREXMSREP QEVOIXW�

*SYV 4VSZMRGMEP 1EVOIXMRK %PPMERGI �41%
 TVSKVEQW [IVI 
IWXEFPMWLIH [MXL TEVXMGMTEXMRK TVSZMRGMEP GEXXPI EWWSGMEXMSRW 
%PFIVXE &IIJ 4VSHYGIVW� 7EWOEXGLI[ER 'EXXPIQIRŭW %WWSGMEXMSR� 
1ERMXSFE &IIJ 4VSHYGIVW ERH &IIJ *EVQIVW SJ 3RXEVMS�  
8LI MRXIRX SJ XLI 41% MW XS EPMKR XLI GSPPIGXMZI I\TIVXMWI ERH  
VIWSYVGIW SJ TEVXMGMTEXMRK EWWSGMEXMSRW XLVSYKL WLEVIH  
WXVEXIKMG KSEPW� SFNIGXMZIW� ERH MRMXMEXMZIW� 8LI TVSKVEQ WYTTSVXW 
GS�JYRHIH TVSNIGXW FIX[IIR 'EREHE &IIJ ERH XLI TEVXMGMTEXMRK 
SVKERM^EXMSRW XLVSYKL VIKMSREP MRMXMEXMZIW MQTSVXERX XS VIKMSREP 
QEVOIXMRK WXVEXIKMIW� 

8LI 'EREHMER &IIJ 'IRXVI SJ )\GIPPIRGI HIZIPSTIH E VIGMTI 
XIWXMRK JEGMPMX] [MXLMR MXW WTEGI� 8LI RI[ 8IWX /MXGLIR ERH 
-RRSZEXMSR 0EF QEHI MX TSWWMFPI XS XIWX ERH HIZIPST VIGMTIW XS 
WYTTSVX 'EREHE &IIJŭW RI[ 'YPMREV] 4PERRIVW� E TVSNIGX QEREKIH 
F] +PSFEP 1EVOIXMRK� 

Canada Beef finished the year with a clean audit. All 
budgeted objectives were achieved. Actual revenues 
were 113% vs. budget and expenses were 98% vs. budget. 

'SRXMRYIH IJJSVXW XS MQTVSZI IJƤGMIRGMIW [LMPI VIHYGMRK 
STIVEXMSREP GSWXW PIH XS E GLERKI SJ -8 WIVZMGI TVSZMHIV HYVMRK 
XLI ]IEV� 8LMW VIWYPXIH MR GSWX VIHYGXMSRW XLEX GER FI VIHMVIGXIH XS 
TVSKVEQQMRK SV SXLIV RIIHW EW MHIRXMƤIH� SV FSXL� 

8LI 'EREHE &IIJ XIEQ [MPP GSRXMRYI XS GSPPEFSVEXI [MXL XLI 
FIIJ ZEPYI GLEMR XS IRWYVI QEVOIXW ERH TVSHYGXW EVI TVMSVMXM^IH 
ETTVSTVMEXIP] MR XLI WXVEXIKMG TPERRMRK TVSGIWW� 8LMW IRWYVIW 
MRHYWXV] EPMKRQIRX ERH QSWX MQTSVXERXP] IRWYVIW TVSHYGIV 
MRZIWXQIRX MW FIMRK QE\MQM^IH�

Russ Mallard
'LEMV� 1EVOIX (IZIPSTQIRX ERH 4VSQSXMSR 'SQQMXXII
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[ a ǆessaǀe froǆ tǁe presǂdent ]
On behalf of the Market Development and Promotion Committee and the Canada Beef team, 
it is my pleasure to present the Canada Beef Annual Report 2023-2024. 

;LIR - NSMRIH 'EREHE &IIJ EW MRGSQMRK TVIWMHIRX MR 3GXSFIV 
����� - [IPGSQIH XLI STTSVXYRMX] XS FI QIRXSVIH F] SYXKSMRK 
TVIWMHIRX 1MGLEIP =SYRK MR XLI QSRXLW PIEHMRK YT XS LMW 
VIXMVIQIRX MR 1EVGL ����� ,EZMRK GSQI JVSQ XLI TSVO ERH 
TSYPXV] WMHI SJ XLI 'EREHMER ERMQEP TVSXIMR WIGXSV� - KIRYMRIP] 
ETTVIGMEXIH 'EREHE &IIJŭW GSQQMXQIRX XS Q] WYGGIWW ERH 
XLSVSYKLP] IRNS]IH PIEVRMRK EFSYX XLI 'EREHMER FIIJ MRHYWXV]�

-X [EW ER LSRSYV XS [SVO [MXL 1MGLEIP HYVMRK Q] MRHYWXV] 
MQQIVWMSR ERH PEXIV� [LIR - SJƤGMEPP] FIGEQI 'EREHE &IIJ 
4VIWMHIRX� XS PIEH E WXEJJ SJ GSRWYQQEXI TVSJIWWMSREPW  
JSGYWIH SR HIPMZIVMRK ZEPYI JSV TVSHYGIV HSPPEVW ERH MQTSVX  
PIZ] MRZIWXQIRX� 

It’s been an amazing experience, and I am confident 
that the Canada Beef team is well equipped to manage 
challenges and opportunities moving forward together, 
and collaboratively, with industry partners.

-RƥEXMSR� GYVVIRG] ƥYGXYEXMSRW� I\XVIQI [IEXLIV ERH GEXXPI G]GPI 
H]REQMGW MR ��������� [IVI EPP JEGXSVW MQTEGXMRK XLI FIIJ WIGXSV 
XLMW ƤWGEP ]IEV� 

VSWI ����	 XS ���� OK� [LMPI TIV GETMXE TSYPXV] GSRWYQTXMSR [EW 
WXIEH] EX ���� OK� 8SXEP QIEX GSRWYQTXMSR [EW WXIEH] EX XLI 
PSRK�XIVQ EZIVEKI SJ �� OK�

)VMG &MIRZIRYI
4VIWMHIRX� 'EREHE &IIJ

8SXEP FIIJ GSRWYQTXMSR JIPP ����	 XS ������� XSRRIW �GEVGEWW 
[IMKLX
 MR ����� (SQIWXMGEPP] TVSHYGIH FIIJ EGLMIZIH �����	 
QEVOIX WLEVI� HS[R ���� 	 JVSQ �����

8LI ���� 'EREHMER VIXEMP FIIJ HIQERH MRHI\ HIGPMRIH WPMKLXP] 
JVSQ ���� FYX VIQEMRW LMWXSVMGEPP] LMKL EX ��� �����!���
�  
&IIJ EGGSYRXIH JSV ����	 SJ QEVOIX WLEVI F] ZSPYQI �ZW� ����	  
MR ����
�

%GGSVHMRK XS 'ERJE\� XLI 9�7� VIXEMP FIIJ HIQERH MRHI\ MR ���� 
HIGPMRIH JSV XLI WIGSRH ]IEV FYX MW WXMPP XLI XLMVH LMKLIWX SR VIGSVH 
KSMRK FEGO XS ����� EX ��� �����!���
� 8LI MRXIVREXMSREP FIIJ 
HIQERH MRHI\� EX ��� �����!���
� WYVTEWWIH XLI TVIZMSYW LMKL 
WIX MR �����

Canadian beef export value topped $5.02 billion in 2023, 
the largest year ever for value, on lower export volumes. 
Canada Beef is proud to work with our partners who 
have achieved this record-breaking result.

&IIJ I\TSVXW MR ���� [IVI ������ � OK� YT ��	 JVSQ ����� 
MRHMGEXMRK XLIVI [EW WXVSRK HIQERH JSV XLI TVSHYGX XLEX [EW 
EZEMPEFPI �'ERJE\
�

Retail beef prices reached an all-time high of $22.54/kg 
in August 2023. 

7XEXMWXMGW 'EREHEŭW ���� HEXE WLS[W TIV GETMXE FIIJ GSRWYQTXMSR 
JIPP ���	 XS ����� OK �TIVWSR� 4IV GETMXE GSRWYQTXMSR JSV TSVO 
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ǆessaǀe froǆ tǁe presǂdent contǂnued

'EREHE &IIJŭW )QIVKMRK 1EVOIX (IZIPSTQIRX TVSKVEQ TVSZMHIH 
GSWX�WLEVIH WYTTSVX JSV 'EREHMER FIIJ I\TSVXIVW ERH XLIMV GPMIRXW 
XS TEVXMGMTEXI MR �� WITEVEXI XVEHI WLS[W MR E ZEVMIX] SJ QEVOIXW 
MRGPYHMRK ,SRK /SRK� .ETER� 1I\MGS EW [IPP EW XLI )YVSTIER� 
7SYXLIEWX %WME ERH 1MHHPI )EWX VIKMSRW� 

%HHMXMSREPP]� �� )\TSVX 1EVOIX %HETXEXMSR MRGSQMRK QMWWMSRW� 
XLVII )\TSVX 1EVOIX -RZIWXMKEXMSR SYXKSMRK QMWWMSRW ERH �� 
4VSQSXMSR ERH 1EVOIXMRK -RMXMEXMZIW [IVI WYTTSVXIH YRHIV XLI 
TVSKVEQ XLMW ƤWGEP ]IEV� 

3J XLIWI �� TVSNIGXW ETTVSZIH� �� HMJJIVIRX GSQTERMIW VIGIMZIH 
WYTTSVX XEVKIXMRK WIZIR HMJJIVIRX I\TSVX QEVOIXW� 

'EREHE &IIJŭW [SVO MR I\TSVX QEVOIXW GVIEXIW STTSVXYRMXMIW JSV 
XLI 'EREHMER FIIJ MRHYWXV] XS VIEPM^I KVIEXIV ZEPYI JSV XLI GEVGEWW 
XLER GSYPH FI VIEPM^IH MR XLI HSQIWXMG QEVOIX EPSRI� 'ERJE\ 
IWXMQEXIW XLEX FIIJ I\TSVXW TVSZMHI ER EHHMXMSREP ������ TIV 
LIEH�GEVGEWW ZEPYI ���]IEV ��������� EZIVEKI
 XS XLI TEGOIV XLEX 
HIXIVQMRIW ZEPYI XLVSYKLSYX XLI WYTTP] GLEMR�

%W GSRWYQIVW� JSSHWIVZMGI ERH VIWXEYVERX STIVEXSVW IZIV][LIVI 
GSRXMRYIH XS QEREKI XLI MQTEGXW SJ MRƥEXMSR SR XLIMV 
LSYWILSPH FYHKIXW ERH FYWMRIWWIW� 'EREHE &IIJ HIPMZIVIH SR 
MXW GSQQMXQIRX XS TVSZMHI MRRSZEXMZI TVSKVEQW� WIVZMGIW ERH 
VIWSYVGIW XLEX [MPP TSWMXMSR 'EREHEŭW FIIJ ERH ZIEP MRHYWXV] JSV 
GSRXMRYIH WYGGIWW� 

8LI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E] �+EXI[E]
 I\TERHIH MXW 
SJJIVMRK� 8LVII RI[ TVSKVEQW� ;SVPH 'YMWMRI� 6IGMTI 'SPPIGXMSRW 
ERH (MIX 
 ;IPPRIWW� [IVI MRXVSHYGIH SR XLI GSRWYQIV�JEGMRK 
+EXI[E]� ERH +EXI[E] IHMXMSRW JSV QIEX TVSJIWWMSREPW [IVI 
PEYRGLIH� 8LI XIEQ VIPIEWIH E RI[� MRRSZEXMZI WGERRMRK JIEXYVI 
XLEX EPPS[W GSRWYQIVW XS WGER XLI FEVGSHI SR FIIJ TEGOEKIW EX 
SZIV �� HMJJIVIRX VIXEMPIVW� IRGSQTEWWMRK QSWX SJ XLI GSYRXV]ŭW 
QENSV KVSGIV] WXSVIW� XS EGGIWW XLI +EXI[E]� %HHMXMSREP +EXI[E] 
MRMXMEXMZIW WYTTSVXIH F] XLI XIEQ GER FI JSYRH XLVSYKLSYX XLMW 
ERRYEP VITSVX�

8LI WIGSRH ERRYEP &YVKIV -X *SV[EVH GEQTEMKR TVSHYGIH 
VIQEVOEFPI VIWYPXW� 8LI QSRXL�PSRK KMZIFEGO GEQTEMKR HIPMZIVIH 
E ��	 MRGVIEWI MR TEVXMGMTEXMRK VIWXEYVERXW ����
 ERH QSVI XLER 
HSYFPIH XLI RYQFIV SJ FYVKIVW WSPH �������
� XS VEMWI ������� JSV 
JSSH FERO IJJSVXW EGVSWW XLI GSYRXV]� 

Canada Beef worked on four policy files of importance 
to the beef side of the industry. The team continued to 
support the industry’s submission on the Pan-Canadian 
School Food Policy, and finalized an industry training 
and implementation tool for the Front-of-Package 
nutrition symbol labelling program that will become 
mandatory in Canada as of January 2026. 

,IEPXL 'EREHE ERRSYRGIH MRXIRXMSRW XS VIZMWI XLIMV MRJERX JIIHMRK 
KYMHIPMRIW� E KYMHERGI HSGYQIRX MR [LMGL FIIJ MW JIEXYVIH 
TVSQMRIRXP]� 8S TVITEVI JSV XLI IZIRXYEP GSRWYPXEXMSR SR XLMW XSTMG� 
E WXYH] SR 'EREHMER TEVIRXWŭ YRHIVWXERHMRK SJ MVSR ERH MRJERX 
JIIHMRK [EW GSRHYGXIH� 8LI VIWYPXW SJ XLI 0IKIV WXYH]� [LMGL 
HIQSRWXVEXIH GVMXMGEP KETW MR TEVIRXWŭ ORS[PIHKI� [IVI JIEXYVIH 
MR GSQQYRMGEXMSRW XS VIKMWXIVIH HMIXMXMERW� HSGXSVW ERH RYVWIW EX 
GSRJIVIRGIW� E RYXVMXMSR [IFMREV ERH XVEHI EVXMGPIW�

8LI VIWYPXW JSV XLI ���� 'EREHE &IIJ +PSFEP 7XEOILSPHIV 
7EXMWJEGXMSR 7YVZI] EVI SR TEKI �� SJ XLMW ERRYEP VITSVX� 
7MKRMƤGERX MQTVSZIQIRX MR VEXMRKW VIPEXIH XS WXEJJ ORS[PIHKI� 
VIWTSRWMZIRIWW ERH SZIVEPP GSRXVMFYXMSR� ERH WYWXEMRIH LMKL PIZIPW 
SJ WEXMWJEGXMSR� [IVI VITSVXIH XLMW ]IEV� 7XEOILSPHIV TEVXMGMTEXMSR 
MR XLI WYVZI] LIPTW XS XVEGO E[EVIRIWW SJ ERH IRKEKIQIRX [MXL 
'EREHE &IIJŭW TVSKVEQW� WIVZMGIW ERH MRMXMEXMZIW� 8LMW JIIHFEGO 
MRJSVQW SYV IJJSVXW XS QEOI QIERMRKJYP MQTVSZIQIRXW EW [I 
WXVMZI XS MRGVIEWI WEXMWJEGXMSR PIZIPW JSV EPP WXEOILSPHIVW� 

)VMG &MIRZIRYI
4VIWMHIRX� 'EREHE &IIJ
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[ ǀlobal ǆarǄetǂnǀ ]

canada beefŭs strateǀǂc prǂorǂtǂes for ǀlobal ǆarǄetǂnǀ ǂnclude tǁe deǏelopǆent and productǂon 
of onlǂne and prǂnt ǆarǄetǂnǀ resources� canadǂan beef ǂnforǆatǂon ǀateǐay� and ǆarǄet 
ǂntellǂǀence to support sales of canadǂan beef ǂn ǀlobal ǆarǄets�

1EVO /PEWWIR� 
)\IGYXMZI :MGI 4VIWMHIRX 

ǀǅobaǅ canadian beef infoǋǆation ǀateway 
ǉǅatfoǋǆ aǋchitectǎǋe
8[S RI[ ;LSPIWEPI +EXI[E]W IHMXMSRW [IVI GVIEXIH XS WYTTSVX 
QIEX TVSJIWWMSREPW� 

8LI 6IXEMP ;LSPIWEPI IHMXMSR �VIX�GHRFIIJ�GE
 JIEXYVIW 'EREHMER 
FIIJ WYFTVMQEPW� TSVXMSR GYXW EPSRK [MXL ZEVMIX] QIEXW� XVMQ ERH 
KVMRHW� -RJSVQEXMSR TVSZMHIH MRGPYHIW TYVGLEWMRK WTIGMƤGEXMSRW� 
TLSXSW� ��� ZMI[ ZMHIS EW [IPP EW QIVGLERHMWMRK ZMHISW� 0MROW 
XS VIGMTIW ERH SXLIV GSRXIRX JVSQ XLI 'SRWYQIV 6IXEMP )HMXMSR 
[IVI EPWS MRGPYHIH JSV EPP TSVXMSR GYXW� %R EGGSQTER]MRK 
'EREHMER &IIJ 6IXEMP 1IVGLERHMWMRK TSWXIV ERH FVERHIH +EXI[E] 
SRPMRI GSRXIRX [EW GVIEXIH MR TEVXRIVWLMT [MXL FIIJ TVSGIWWSVW 
TVSHYGMRK ETTVS\MQEXIP] ��	 SJ 'EREHMER FIIJ� 

8LI *SSHWIVZMGI ;LSPIWEPI IHMXMSR �JW�GHRFIIJ�GE
 MRGPYHIW 
WYFTVMQEPW� TSVXMSR GYXW� ZEVMIX] QIEX ERH KVMRHW� -RJSVQEXMSR 
TVSZMHIH MRGPYHIW TYVGLEWMRK WTIGMƤGEXMSRW� TLSXSW� ��� ZMI[ 
ZMHIS EW [IPP EW QIVGLERHMWMRK ZMHISW� %R EGGSQTER]MRK 
'EREHMER &IIJ *SSHWIVZMGI 1IVGLERHMWMRK TSWXIV ERH XIQTPEXI 
ZMHIS ETTVSEGLIW JSV GYPMREV]� TYVGLEWMRK ERH KYIWX WIVZMGI [IVI 
HIZIPSTIH XS WYTTSVX VIWXEYVERX WXEJJ� 

Architecture to support the ability to manage contests 
was created for the Consumer Retail Gateway Edition. 
This capability was used to support a national  
Gateway promotion involving 30 major Canadian 
retail banners who sell the majority of Canadian beef 
in the domestic market. 

ǀǅobaǅ ǆaǋǄet inteǅǅiǀence ǉǋoǀǋaǆ
8LI 1EVOIX -RXIPPMKIRGI 4VSKVEQ [EW I\TERHIH XS MRGPYHI  
XLI UYEVXIVP] *SSHWIVZMGI 1EVOIX -RXIPPMKIRGI 6ITSVX� 6IXEMP 
1EVOIX -RXIPPMKIRGI 6ITSVX ERH &IIJ ;EXGL JIEXYVMRK  
MRJSVQEXMSR VIPEXIH XS VIKYPEXSV] SV TSPMG] VIPEXIH MWWYIW�  
-R EHHMXMSR� GSRXMRYIH VITSVXMRK [EW TVSHYGIH JSV XLI 1EVOIX 
-RXIPPMKIRGI WYMXI SJ [IIOP]� QSRXLP] ERH UYEVXIVP] TYFPMGEXMSRW� 
8LI XSXEP QSRXLP] GMVGYPEXMSR SJ MRHMZMHYEPW [LS VIGIMZIH SRI  
SV QSVI QEVOIX MRXIPPMKIRGI VITSVXW [EW �/�� 6ITSVXMRK [EW  
EPWS JYVXLIV HMWXVMFYXIH F] REXMSREP EWWSGMEXMSRW ERH XLI  
'EREHMER 'EXXPIQIR QEKE^MRI�

inteǋnationaǅ ǆeat secǋetaǋiat ǆeǆbeǋshiǉ
'EREHE &IIJ [EW ER EGXMZI TEVXMGMTERX MR XLI -RXIVREXMSREP 1IEX 
7IGVIXEVMEX �-17
 [MXL WXEJJ EXXIRHMRK E -17 QEVOIXMRK [SVOWLST 
ERH XLI ,YQER 2YXVMXMSR ERH ,IEPXL 'SQQMXXII MR 3GXSFIV ����� 
% RSR�TVSƤX SVKERM^EXMSR� -17 FVMRKW XSKIXLIV PMZIWXSGO TVSHYGIV 
EWWSGMEXMSRW� REXMSREP ERH VIKMSREP QIEX EWWSGMEXMSRW� QIEX 
I\TSVXIV EWWSGMEXMSRW� QIEX TVSGIWWMRK GSQTERMIW� KSZIVRQIRX� 
ERH GSVTSVEXI TEVXRIVW JVSQ EVSYRH XLI [SVPH VITVIWIRXMRK SZIV 
��	 SJ XLI KPSFEP TVSHYGXMSR SJ GEXXPI� TMK� ERH WLIIT QIEX�

ǀǅobaǅ canadian beef adǏantaǀe ǆaǋǄetinǀ ǋesoǎǋces
1IVGLERHMWMRK [EPP TSWXIVW JSV XLI VIXEMP ERH JSSHWIVZMGI 
WIGXSVW [IVI GVIEXIH [MXL 56 GSHI PMROW XS SRPMRI GSRXIRX MR XLI 
VIWTIGXMZI ;LSPIWEPI +EXI[E]W� &VERHIH ZIVWMSRW SJ XLI TSWXIVW 
[IVI YXMPM^IH F] TVSGIWWSVW TVSHYGMRK ETTVS\MQEXIP] ��	 SJ 
'EREHMER FIIJ�
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)MKLX 'YPMREV] 4PERRIV FVSGLYVIW [MXL 56 GSHI PMROW XS WYTTSVXMRK 
SRPMRI GSQQIVGMEP VIGMTI GSRXIRX [IVI HIZIPSTIH  
JSV GLIJW� 'YPMREV] 4PERRIVW MRGPYHIH ��� VIGMTIW GEXIKSVM^IH  
EW� /MHW 1IRY� 7IRMSV 0MZMRK� &YVKIVW� )RXVII 7EPEHW�  
7ERH[MGLIW� *PEXFVIEHW ERH ;VETW� &IIJ &S[PW� %TTIXM^IVW  
ERH 7SYTW ERH )RXVIIW� %HHMXMSREP VIGMTIW [MPP FI EHHIH  
FIJSVI TVMRXMRK MR ��������

The Quality Assurance System virtual tour was 
translated for use in Japan, Mexico, Taiwan, China/
Hong Kong, Vietnam and South Korea. 

% &IIJ 'EVGEWW ZMVXYEP XSYV ERH ER %RMQEP ,IEPXL 4VSHYGX 
%TTVSZEPW ZMKRIXXI [EW GVIEXIH MR )RKPMWL ERH XVERWPEXIH MRXS WM\ 
EHHMXMSREP PERKYEKIW�

staǄehoǅdeǋ satisfaction sǎǋǏey
% WYVZI] SJ WXEOILSPHIVW JVSQ QYPXMTPI WIKQIRXW SJ XLI WYTTP] 
GLEMR EW [IPP EW VIPIZERX KSZIVRQIRX SJƤGMEPW [EW YRHIVXEOIR� -R 
XSXEP ��� VIWTSRWIW [IVI VIGIMZIH� 7YVZI]W [IVI GSRHYGXIH YWMRK 
ER SRPMRI QIXLSHSPSK] [MXL VIWTSRHIRXW XEOIR JVSQ 'EREHE &IIJ 
GSRXEGX PMWXW� 

8LI (SQIWXMG 7YVZI] VIWYPXW WLS[IH WMKRMƤGERX MQTVSZIQIRXW 
ZIVWYW XLI TVIZMSYW ]IEV MR VEXMRKW VIPEXIH XS WXEJJ ORS[PIHKI� 
VIWTSRWMZIRIWW ERH SZIVEPP GSRXVMFYXMSR� 8LI SXLIV WYVZI]W 
WLS[IH WYWXEMRIH LMKL PIZIPW SJ WEXMWJEGXMSR� 7EXMWJEGXMSR [MXL 
'EREHE &IIJŭW SZIVEPP GSRXVMFYXMSR [EW ��	 MR XLI MRXIVREXMSREP 
WYVZI] ERH ��	 MR XLI HSQIWXMG WYVZI]� 

canadian beef ǋeseaǋch
8[S SRPMRI EXXMXYHMREP XVEGOMRK WXYHMIW [IVI TIVJSVQIH YWMRK 
E REXMSREP VITVIWIRXEXMZI VIWTSRHIRX WEQTPI XS FIRGLQEVO 
TIVGITXMSRW SJ 'EREHMER FIIJ UYEPMX] ERH WEJIX] EW [IPP EW 
TYVGLEWI MRXIRX�

%R SRPMRI WYVZI] [EW GSQQMWWMSRIH SJ �/ MQQMKVERXW [MXL 
��� MRHMZMHYEPW JVSQ ƤZI IXLRMG KVSYTW XS LIPT KYMHI 'EREHE 
&IIJŭW WXVEXIK] XS QEVOIX FIIJ XS RI[ 'EREHMERW� 6IWYPXW [IVI 
GSQTEVIH XS E VIJIVIRGI WEQTPI SJ ��� MRHMZMHYEPW JVSQ XLI FEWI 
'EREHMER TSTYPEXMSR� 

%R SRPMRI WXYH] SJ SPHIV 'EREHMERW [EW GSRHYGXIH XS HIXIVQMRI 
EXXMXYHIW ERH FILEZMSYVW VIPEXIH XS FIIJ GSRWYQTXMSR� 1SVI 
XLER ���/� 'EREHMERW �� ]IEVW SJ EKI SV SPHIV [IVI WYVZI]IH� 
3ZIVWEQTPIW SJ XLSWI �� XS �� ]IEVW SJ EKI [IVI SFXEMRIH [MXL 
��� MRHMZMHYEPW MR IEGL ƤZI�]IEV EKI VERKI� 

Survey research was performed to determine 
Canadians’ preference for purchase of Canadian beef 
versus imported product at retail and foodservice.

technicaǅ and ǋeǀǎǅatoǋy seǋǏices
9�7� GSRWYQIV WYVZI] VIWIEVGL [EW GSQQMWWMSRIH XS EHHVIWW 
QEVOIXMRK EWTIGXW SJ XLI TVSTSWIH ZSPYRXEV] 4VSHYGX SJ 97% 
�Z497%
 VYPI� 1EVOIX VIWIEVGL ERH E WXEXMWXMGMER [IVI VIXEMRIH XS 
TVSZMHI I\TIVX EREP]WMW� %REP]WMW [EW EPWS GSRHYGXIH MR VIPEXMSR XS 
XLI TYFPMWLIH Z497% ƤREP VYPI ERH WLEVIH [MXL 'EREHMER MRHYWXV] 
ERH KSZIVRQIRX WXEOILSPHIVW� 

ǀlobal ǆarǄetǂnǀ contǂnued

ǀlobal satǂsfactǂon surǏey staǄeǁolder type*
DOMESTIC EXPORT INTERNATIONAL GLOBAL

respondent attrǂbutes
7XEOILSPHIV 0SGEXMSR 'EREHE -RXIVREXMSREP +PSFEP
7XEOILSPHIVW 6IWTSRHMRK 104 15 161 280
+PSFEP 7EXMWJEGXMSR 7GSVI ;IMKLXMRK ��	 ��	 ��	 ���	
orǀanǂǓatǂonal satǂsfactǂon ǆeasures �	 satǂsfǂed

7XEJJ /RS[PIHKI ERH 7OMPPW ��	 ���	 ��	 ��	
7XEJJ 6IWTSRWMZIRIWW ��	 ��	 ��	 ��	
3ZIVEPP 'SRXVMFYXMSR ��	 ��	 ��	 ��	
ǂnǂtǂatǂǏe satǂsfactǂon ǆeasures �	 satǂsfǂed

4VSKVEQW ERH 7IVZMGIW ��	 ��	 ��	 ��	
6IWSYVGIW ERH 1EXIVMEPW ��	 ��	 ��	 ��	
7SGMEP 1IHME� ;IF ERH %TTW ��	 2% ��	 ��	
oǏerall satǂsfactǂon �aǏeraǀe
 ��	 ��	 ��	 ��	

1EYVMGMS %VGMPE� 
(MVIGXSV SJ 8IGLRMGEP 

7IVZMGIW 
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[ ǃapan ]
CANADA BEEF INTERNATIONAL

canada beefŭs strateǀǂc prǂorǂtǂes for ǃapan are to proǆote tǁe canadǂan beef adǏantaǀe 
and support canadǂan beef supplǂers and tǁeǂr end�user clǂents ǂn tǁe retaǂl and foodserǏǂce 
seǀǆents to ǂncrease canadǂan beef Ǐoluǆe� Ǐalue� and ǆarǄet sǁare ǂn ǃapan� 

retail and foodservice promotions
INSTORE SAMPLING DEMONSTRATIONS 

-R�WXSVI WEQTPMRK MW SRI SJ XLI WMQTPIWX FYX QSWX MQTEGXJYP 
QIXLSHW SJ VIEGLMRK SYV XEVKIX EYHMIRGI� 'EREHE &IIJ WYTTSVXIH 
��� MR�WXSVI WEQTPMRK IZIRXW JSV VIXEMPIVW EGVSWW .ETER FIX[IIR 
%YKYWX ���� ERH 1EVGL ���� XLEX KIRIVEXIH ]IEV�SZIV�]IEV  
�=3=
 KVS[XL�

ŵ 'SWXGS� ��� HIQSW EGVSWW .ETER  
�=3= ZSPYQIW YT ��� QIXVMG XSRW �QX


ŵ -REKI]E� ��� HIQSW MR XLI +VIEXIV 8SO]S %VIE  
�=3= ZSPYQIW YT ��QX


ŵ 44-,� �� HIQSW MR %MGLM 4VIJIGXYVI �=3= ZSPYQIW YT ��QX


ŵ /ERILMHI� �� HIQSW MR 3OMRE[E �=3= ZSPYQIW YT ��QX


ŵ *IIP� �� HIQSW MR %MGLM 4VIJIGXYVI �=3= ZSPYQIW YT �QX


ŵ 8SFY 7XSVI� � HIQSW MR XLI +VIEXIV 8SO]S %VIE  
�=3= ZSPYQIW YT �QX


A co-promotion with Crazy Salt company, a leading 
spice supplier in Japan, and a cross-tactics project  
with the Canadian Beef Information Gateway  
(Gateway) saw 130K original spices and Gateway 
labels delivered to 400 outlets during a month-long 
campaign. As a result of the July campaign, YOY 
volumes were up 50%.

'EREHE &IIJ TEVXRIVIH [MXL 6EOYXIR� XLI PEVKIWX IGSQQIVGI 
GSQTER] MR .ETER� XS VYR X[S 'EREHE &IIJ TVSQSXMSRW� %W 
E VIWYPX SJ XLI .YRI ERH (IGIQFIV GEQTEMKRW� =3= ZSPYQIW 
MRGVIEWIH ��	� %R MRZIWXQIRX MR EHZIVXMWIQIRX SR 6EOYXIRŭW 
QEMR TEKI ERH PERHMRK TEKI LIPTIH XS STXMQM^I WEPIW� (YVMRK XLI 
TVSQSXMSR ���/ MRHMZMHYEPW ZMWMXIH XLI TEKI�

'EREHE &IIJ TEVXRIVIH [MXL E HMRRIV GVYMWI WLMT Ű7]QTLSR]ű XS 
VYR E 'EREHE &IIJ JEMV� 8LI TVSQSXMSR VIWYPXIH MR E ��	 MRGVIEWI 
MR ZSPYQIW =3=� 7]QTLSR] EPWS TVSHYGIH ��/ GSTMIW SJ WTIGMEP 
���TEKI FVSGLYVIW JSV 'LVMWXQEW�2I[ =IEV ERH JIEXYVIH 'EREHE 
&IIJ ERH MXW PSKSW SR XLVII TEKIW�

tǋade shows
'EREHE &IIJ TEVXMGMTEXIH MR WIZIR XVEHI WLS[W XLMW ƤWGEP� 
MRGPYHMRK�

ŵ 8LI *SSH 7X]PI 8SO]S WLS[ MR 7ITXIQFIV� XS XEVKIX JSSHWIVZMGI 
FY]IVW XS VIEGL SYX XS LSXIP GLIJW ERH VIWXEYVERX S[RIVW� 3ZIV 
��/ FY]IVW ZMWMXIH XLI WLS[ JSV XLI X[S HE]W KIRIVEXMRK �� 
WEPIW PIEHW�

-GLMVS /M]SXSQM
7IRMSV (MVIGXSV� 1EVOIX  

(IZIPSTQIRX� 
.ETER�7SYXL /SVIE
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=YOS 3RM^E[E 
%WWSGMEXI (MVIGXSV�  

.ETER

8EOEOS 8S]EQE 
7IRMSV 1EREKIV�  

3TIVEXMSRW

ŵ 8LI *SSH 7X]PI /]YWLY VIKMSREP XVEHI WLS[ MR 2SZIQFIV� XS 
VIEGL SYX XS FY]IVW MR WSYXL[IWX .ETER� 8LI WLS[ EXXVEGXIH 
����/ ZMWMXSVW JSV XLI X[S HE]W� KIRIVEXMRK �� WEPIW PIEHW�

ŵ .ETER *SSHWIVZMGI %WWSGMEXMSR �.*%
 MW XLI PEVKIWX JSSHWIVZMGI 
EWWSGMEXMSR [MXL ��� QIQFIV GSQTERMIW� 8LI SRI�HE] TVMZEXI 
XVEHIWLS[ LSWXIH F] .*% MR 2SZIQFIV EXXVEGXIH ���/ FY]IVW 
ERH KIRIVEXIH �� WEPIW PIEHW�

ŵ 7YTIVQEVOIX 8VEHI 7LS[� XLI PEVKIWX XVEHI WLS[ XEVKIXMRK 
WYTIVQEVOIX FY]IVW� GSPPIGXIH ��/ ZMWMXSVW JSV XLI XLVII HE]W� 
,IPH MR *IFVYEV]� XLI WLS[ [EW [IPP�EXXIRHIH� [MXL QER] 
ZMWMXSVW XS XLI 'EREHE &IIJ .ETER FSSXL� [LIVI 'EREHMER FIIJ 
HIQSRWXVEXMSRW ERH WEQTPMRK XSSO TPEGI� ERH �� WEPIW PIEHW 
[IVI KIRIVEXIH�

ŵ 8LI 'EREHE 4EZMPMSR SJ *SSHI\ .ETER MW XLI PEVKIWX JSSH XVEHI 
WLS[ MR .ETER� 3ZIV ��/ *SSH 
 &IZIVEKI FY]IVW ZMWMXIH 
XLI 1EVGL ���� WLS[ JSV XLI JSYV HE]W� %PMKRMRK [MXL SXLIV 
TVIQMYQ 'EREHMER JSSH ERH FIZIVEKI TVSHYGXW YRHIV XLI 
'EREHE FERRIV� 'EREHE &IIJ WLS[GEWIH TVIQMYQ UYEPMX] KVEMR�
JIH 'EREHMER FIIJ [MXL E ZMWYEPP] ETTIEPMRK HMWTPE] MR XLI FSSXL� 
*MJX] WEPIW PIEHW [IVI KIRIVEXIH� 

diǀitaǅ ǆaǋǄetinǀ
'EREHE &IIJ TEVXRIVIH [MXL E .ETERIWI QEVOIXMRK EKIRG] XS HIZIPST 
ERH I\IGYXI E 'EREHE &IIJ HMKMXEP QEVOIXMRK WXVEXIK]� % XSXEP SJ ��� 
XSTMGW [IVI TSWXIH SR 'EREHE &IIJ .ETER *EGIFSSO� -RWXEKVEQ� 
ERH =SY8YFI TEKIW� VIWYPXMRK MR ���1 MQTVIWWMSRW� 8LI RYQFIV SJ 
JSPPS[IVW MRGVIEWIH F] ��� ERH IRKEKIQIRX [EW ����/��

deǆand bǎiǅdinǀ eǏents
% 'EREHE 1IEX 7IQMREV ERH 6IGITXMSR [EW SVKERM^IH MR GSPPEFSVEXMSR 
[MXL 'EREHE 4SVO EX XLI 'EREHMER )QFEWW] MR 8SO]S� 8LI 7ITXIQFIV 
IZIRX [EW [IPP VIGIMZIH� [MXL ���� QIEX MRHYWXV] VITVIWIRXEXMZIW 
EXXIRHMRK� 'EREHE &IIJ PIEHIVWLMT ERH 1EVOIX (IZIPSTQIRX ERH 
4VSQSXMSR 'SQQMXXII 'LEMVTIVWSR NSMRIH XLI IZIRX�

'EREHE &IIJ LIPH E 'EREHMER FIIJ�HIQERH FYMPHMRK WIQMREV MR 
3WEOE [MXL VITVIWIRXEXMZIW JVSQ WYTTP] TEVXRIVW [LS HIPMZIVIH 
TVIWIRXEXMSRW� 3WEOE MW XLI WIGSRH PEVKIWX GMX] MR .ETER� [MXL QER] 
TSXIRXMEP GYWXSQIVW� 8LI IZIRX [EW [IPP EXXIRHIH F] �� MRHYWXV] 
VITVIWIRXEXMZIW�

tǋade adǏeǋtisinǀ
'EREHE &IIJ EHZIVXMWIH MR XLI WYQQIV IHMXMSR SJ X[S HMJJIVIRX 
QIEX MRHYWXV] TYFPMGEXMSRW [MXL E GSQFMRIH ����/ WYFWGVMFIVW� 
8LI JIEXYVIW MRGPYHIH ER MRXIVZMI[ EVXMGPI [MXL 'EREHE &IIJ 7IRMSV 
(MVIGXSV� .ETER MRXVSHYGMRK 'EREHE &IIJ TVSKVEQW�

% QSRXLP] 'EREHE &IIJ .ETER I�RI[WPIXXIV [EW HMWXVMFYXIH XS 
QSVI XLER ���/ WXEOILSPHIVW� 8LI GSRXIRX MRGPYHIH 'EREHMER FIIJ 
MRHYWXV] MRJSVQEXMSR ERH PSGEP 'EREHE &IIJ QEVOIXMRK EGXMZMXMIW�

ǃapan contǂnued
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distǋibǎtoǋ edǎcation
'EREHE &IIJ TEVXRIVIH [MXL XLI *IHIVEP 1IEX %GEHIQ] �*1%
 
XS TVSZMHI 'EREHMER FIIJ GSYVWIW XS GYPMREV] GSPPIKI WXYHIRXW 
MR (IGIQFIV� 8LVII GPEWWIW [IVI GSRHYGXIH� ERH ��� WXYHIRXW 
EXXIRHIH� )EGL XLVII�LSYV GPEWW FIKER [MXL E TVIWIRXEXMSR F] 
'EREHE &IIJ� JSPPS[IH F] E 'EREHMER FIIJ GYXXMRK HIQSRWXVEXMSR 
ERH XEWXMRK TVIWIRXIH F] *1%�

%RSXLIV TEVXRIVWLMT [MXL *1% TVSZMHIH E 'EREHMER FIIJ IHYGEXMSR 
TVSKVEQ JSV -REKI]E 7YTIVQEVOIX MR 8SO]S MR 3GXSFIV� -REKI]E� 
E 'EREHE &IIJ VIXEMP TEVXRIV [MXL ��� PSGEXMSRW MR XLI +VIEXIV 
8SO]S %VIE� LEH �� RI[ IQTPS]IIW EXXIRHIH XLMW TVSKVEQ XS 
PIEVR EFSYX XLI 'EREHMER &IIJ %HZERXEKI� TVSHYGXMSR� GYXXMRK ERH 
QIVGLERHMWMRK SJ 'EREHMER FIIJ�

CANADIAN BEEF EXPORT HIGHLIGHTS  
.ETER VIQEMRIH 'EREHEŭW WIGSRH PEVKIWX FIIJ I\TSVX QEVOIX F] ZSPYQI MR ���� [MXL ���	 QEVOIX WLEVI� &IIJ I\TSVXW XSXEPPIH ������ 
XSRRIW ZEPYIH EX ������ QMPPMSR �������OK
� )\TSVXW [IVI HS[R ����	 MR ZSPYQI ERH HS[R ����	 MR ZEPYI JVSQ �����

Representatives from the Embassy of Canada 
welcomed guests to a networking reception and 
Canadian beef tasting session. The event was well 
attended by approximately 80 industry representatives 
and a number of important leads and business 
opportunities were identified. According to feedback 
from attendees, they were so impressed, they suggested 
it become an annual event.

oǎtǀoinǀ ǆissions
8LI .*7% FY]IVW KVSYT XVEZIPPIH XS 'EREHE XS ZMWMX 'EREHMER FIIJ 
TEGOIVW ERH I\TPSVI TVSHYGX WTIGMƤGEXMSRW ERH JYXYVI WXVEXIKMIW� 
8LI] ZMWMXIH XLI 'EREHMER &IIJ 'IRXVI SJ )\GIPPIRGI JSV GYXXMRK 
HIQSRWXVEXMSRW� TVSHYGX XEWXMRK� ERH E TVIWIRXEXMSR HIPMZIVIH F] 
'EREHE &IIJ� 8LI] EPWS ZMWMXIH E JEVQ XS PIEVR EFSYX LS[ GEXXPI 
EVI VEMWIH�
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[ soutǁ Ǆorea ]

canada beefŭs strateǀǂc prǂorǂtǂes for soutǁ Ǆorea are to proǆote tǁe canadǂan beef adǏantaǀe 
and support canadǂan beef supply� retaǂl� and foodserǏǂce clǂents to ǀroǐ canadǂan beef Ǐoluǆe� 
Ǐalue� and ǆarǄet sǁare ǂn soutǁ Ǆorea� 

CANADA BEEF INTERNATIONAL
-GLMVS /M]SXSQM

7IRMSV (MVIGXSV�  
1EVOIX (IZIPSTQIRX� 
.ETER�7SYXL /SVIE

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
IN-STORE SAMPLING DEMONSTRATIONS 

'EREHE &IIJ WYTTSVXIH MR�WXSVI WEQTPMRK JSV VIXEMPIVW XS MRGVIEWI 
WEPIW�

ŵ 7YR[SS *VIWL� �� HIQSW EGVSWW 7SYXL /SVIE MR 1E] VIWYPXIH 
MR RI[ WEPIW ZSPYQI SJ � QIXVMG XSRW �QX
�

ŵ ,SQITPYW� �� HIQSW MR %YKYWX ERH �� HIQSW MR 1EVGL EGVSWW 
7SYXL /SVIE VIWYPXIH MR XSXEP RI[ WEPIW ZSPYQI SJ �����QX�

ŵ )QEVX� �� HIQSW MR %YKYWX EGVSWW 7SYXL /SVIE VIWYPXIH MR RI[ 
WEPIW ZSPYQI SJ ��QX�

onǅine ǉǋoǆotion
'EREHE &IIJ TEVXRIVIH [MXL X[S SRPMRI WLSTTMRK QEPPW XS 
LSPH 'EREHMER FIIJ TVSQSXMSRW XS MRGVIEWI WEPIW ERH FVERH 
E[EVIRIWW� % XSXEP SJ ���1 TISTPI ZMWMXIH XLI [IFWMXIW HYVMRK XLI 
TVSQSXMSREP TIVMSHW MR 1E] ERH 2SZIQFIV�

ŵ /EOES 1EOIVW� ���/ ZMWMXSVW �2I[ WEPIW ZSPYQI �QX
�

ŵ )QEVX 77+�GSQ� �1 ZMWMXSVW �2I[ WEPIW ZSPYQI ��QX
�

foodseǋǏice channeǅ ǉǋoǆotion
-R .ERYEV]� 'EREHE &IIJ TEVXRIVIH [MXL ,]YRHEM +VIIR *SSH XS 
VYR E 'EREHMER FIIJ TVSQSXMSR MR XLIMV �� VIWXEYVERXW EGVSWW 
7SYXL /SVIE� 8LI GEQTEMKR XS MRGVIEWI WEPIW VIWYPXIH MR RI[ 
WEPIW ZSPYQI SJ ��QX�

tǋade shows
SEOUL FOOD & HOTEL

'EREHE &IIJ WIGYVIH JSYV FSSXLW ��� WUYEVI QIXIVW
 XS HMWTPE] 
'EREHMER FIIJ TVSHYGXW ERH LSPH XEWXMRK IZIRXW� 8LI .YRI WLS[ 
EXXVEGXIH ��/ MQTSVXIVW� HMWXVMFYXSVW� ERH VIXEMP ERH JSSHWIVZMGI 
FY]IVW SZIV JSYV HE]W� ERH KIRIVEXIH �� WEPIW PIEHW�

MEAT EXPO IN SEOUL

'EREHE &IIJ TEVXMGMTEXIH MR XLI QIEX MRHYWXV] I\LMFMXMSR MR 7ISYP 
MR .YRI XS WLS[GEWI 'EREHMER FIIJ TVSHYGXW ERH LSPH XEWXMRK 
IZIRXW� %TTVS\MQEXIP] ��/ MQTSVXIVW� HMWXVMFYXSVW� JSSHWIVZMGI 
FY]IVW� ERH KIRIVEP GSRWYQIVW ZMWMXIH XLI WLS[ SZIV XLVII HE]W 
KIRIVEXMRK �� WEPIW PIEHW�

COEX FOOD WEEK

'EREHE &IIJ TEVXMGMTEXIH MR XLI JSSH WLS[ XS HMWTPE] 'EREHMER 
FIIJ TVSHYGXW ERH LSPH XEWXMRK IZIRXW� ,IPH SZIV JSYV�HE]W MR 
2SZIQFIV� XLI WLS[ EXXVEGXIH ����/ MQTSVXIVW� HMWXVMFYXSVW� ERH 
VIXEMP ERH JSSHWIVZMGI FY]IVW ERH KIRIVEXIH �� WEPIW PIEHW�

MEAT EXPO IN BUSAN

,IPH MR &YWER� /SVIEŭW WIGSRH�PEVKIWX GMX]� XLI QIEX MRHYWXV] 
I\LMFMXMSR IREFPIH 'EREHE &IIJ  XS VIEGL SYX XS XLI VIKMSREP 
JSSHWIVZMGI QEVOIX�8LI XLVII�HE] IZIRX LIPH MR 1EVGL EXXVEGXIH 
���/ MQTSVXIVW� HMWXVMFYXSVW� JSSHWIVZMGI FY]IVW� ERH KIRIVEP 
GSRWYQIVW ERH KIRIVEXIH �� WEPIW PIEHW�

newsǅetteǋ and tǋade adǏeǋtisinǀ
MEAT JOURNAL

'EREHE &IIJ EVVERKIH ER MRXIVZMI[ EVXMGPI [MXL XLI MRGSQMRK 
'EREHE &IIJ 4VIWMHIRX ERH MRXVSHYGIH 'EREHE &IIJ TVSKVEQW ERH 
TPERW MR XLI 1EVGL ���� IHMXMSR SJ 1IEX .SYVREP� XLI PIEHMRK QIEX 
MRHYWXV] QSRXLP] QEKE^MRI [MXL ���/ WYFWGVMFIVW� 

MONTHLY TRADE NEWSLETTER RELEASE

'EREHE &IIJ HMWXVMFYXIH E QSRXLP] 'EREHE &IIJ /SVIE I�RI[WPIXXIV 
XS EVSYRH ��� WXEOILSPHIVW� 8LI GSRXIRX MRGPYHIH 'EREHMER FIIJ 
MRHYWXV] MRJSVQEXMSR� WXEXMWXMGW� ERH PSGEP 'EREHE &IIJ QEVOIXMRK 
EGXMZMXMIW�
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=+ 7LMR
1EREKIV�  

1EVOIX (IZIPSTQIRX�  
7SYXL /SVIE

diǀitaǅ ǆaǋǄetinǀ and sociaǅ ǆedia
WEBSITE RENOVATION AND UPDATES

8LI /SVIER [IFWMXI [EW VIRSZEXIH ERH YTHEXIH XS ƤX XLI RIIHW 
SJ XVEHI WXEOILSPHIVW ERH GSRWYQIVW� *SV XLI ƤWGEP TIVMSH SJ %TVMP 
���� XS 1EVGL ����� XLI RYQFIV SJ TEKI ZMI[W [EW ���/ ERH 
YRMUYI YWIVW [EW ��/�

SOCIAL MEDIA MARKETING

% XSXEP SJ �� TSWXW [IVI QEHI SR XLI 'EREHE &IIJ /SVIE 
*EGIFSSO ERH -RWXEKVEQ TEKIW XLMW ƤWGEP ]IEV� VIWYPXMRK MR ER 
MRGVIEWIH RYQFIV SJ JSPPS[IVW XS ����/� JVSQ ����/�� 6IXEMP 
GEQTEMKRW ERH 'EREHE &IIJ RI[W ERH VIGMTIW [IVI TSWXIH XS 
MRGVIEWI GSRWYQIV E[EVIRIWW ERH HIQERH JSV 'EREHMER FIIJ�

deǆand bǎiǅdinǀ eǏents
CANADA BEEF DEMAND BUILDING

;MXL XLI 'EREHE &IIJ 4VIWMHIRX ERH :MGI 4VIWMHIRX SJ )\TSVX 
1EVOIX (IZIPSTQIRX ZMWMXMRK /SVIE MR 7ITXIQFIV� 'EREHE 
&IIJ XSSO XLI STTSVXYRMX] XS LSPH E 'EREHE FIIJ WIQMREV ERH 
RIX[SVOMRK VIGITXMSR� NSMRXP] [MXL 'EREHE 4SVO� [MXL ��� MRZMXIH 
GYWXSQIVW� %TEVX JVSQ XLI IZIRX� XLI 'EREHE &IIJ XIEQ ZMWMXIH 
WIZIR MR�QEVOIX TEVXRIVW XS HMWGYWW GYVVIRX TVSQSXMSRW ERH 
JYXYVI STTSVXYRMXMIW JSV 'EREHE &IIJ WYTTSVX�

canada beef deǆand bǎiǅdinǀ and ǆaǋǄet inteǅǅiǀence
8LI 'EREHE &IIJ 4VIWMHIRX� -RGSQMRK 4VIWMHIRX� ERH :MGI 
4VIWMHIRX SJ )\TSVX 1EVOIX (IZIPSTQIRX ZMWMXIH /SVIE MR *IFVYEV] 
���� XS GVIEXI HIQERH JSV 'EREHMER FIIJ ERH GSPPIGX RI[ QEVOIX 
MRXIPPMKIRGI JVSQ WIZIR 'EREHMER FIIJ GPMIRXW ERH TEVXRIVW MR XLI 
/SVIER QEVOIX�

CANADIAN BEEF EXPORT HIGHLIGHTS 
7SYXL /SVIE [EW 'EREHEŭW ƤJXL PEVKIWX I\TSVX QEVOIX F] ZSPYQI MR ���� [MXL ���	 QEVOIX WLEVI�  
&IIJ I\TSVXW XSXEPPIH ������ XSRRIW ZEPYIH EX ������ QMPPMSR �������OK
� )\TSVXW [IVI HS[R ��	 MR 
ZSPYQI ERH HS[R ����	 MR ZEPYI�

ǀoǏeǋnǆent tǋade coǆǆission
'EREHE &IIJ WYTTSVXIH XLI 'EREHMER 8VEHI 'SQQMWWMSRIVW MR 
LSPHMRK ER I�GSQQIVGI 'EREHMER JSSH TVSQSXMSR [MXL 77+�GSQ� 
XLI PIEHMRK I�GSQQIVGI TPEXJSVQ MR 7SYXL /SVIE� JSV WIZIR HE]W 
MR .YP]� &IIJ� TSVO� WIEJSSH� ERH JSSH ERH FIZIVEKI TVSHYGXW [IVI 
WLS[GEWIH� 'EREHMER WLSVX VMF ERH S\ XEMP [IVI JIEXYVIH� 

canadian beef infoǋǆation ǀateway
% GYPMREV] MRWXVYGXSV [EW LMVIH XS GVIEXI �� 'EREHMER FIIJ 
VIGMTIW XEMPSVIH XS XLI XEWXIW SJ /SVIER GSRWYQIVW� 8LI VIGMTIW 
[IVI HIZIPSTIH XS YTPSEH XS XLI /SVIER�PERKYEKI 'EREHE &IIJ 
-RJSVQEXMSR +EXI[E] PERHMRK TEKI� [IFWMXI� ERH -RWXEKVEQ TEKI� 
8LI VIGMTIW JIEXYVI WLSVX VMF� WLSVX TPEXI� ERH ƥEX MVSR HMWLIW� ERH 
EXXVEGXIH E PSX SJ EXXIRXMSR JVSQ /SVIER GSRWYQIVW�
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[ cǁǂna and ǁonǀ Ǆonǀ ]

canada beefŭs strateǀǂc prǂorǂtǂes for cǁǂna and ǁonǀ Ǆonǀ are to proǆote tǁe canadǂan 
beef adǏantaǀe and support canadǂan beef supply� retaǂl� and foodserǏǂce clǂents to eǑpand 
canadǂan beef Ǐoluǆe� Ǐalue� and ǆarǄet sǁare ǂn ǁonǀ Ǆonǀ and ǆacau�

CANADA BEEF INTERNATIONAL

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
'EREHE &IIJ TEVXRIVIH [MXL 1%6%) WYTIVQEVOIX MR ,SRK /SRK 
XS TVSQSXI 'EREHMER GLMPPIH FIIJ HYVMRK XLI )EWXIV LSPMHE] MR 
%TVMP� % XSXEP SJ �� WXSVIW TEVXMGMTEXIH MR XLI TVSQSXMSR� [MXL ��� 
MR�WXSVI WEQTPMRKW GSRHYGXIH� 8LI VIWYPX [EW E ��	 MRGVIEWI MR 
XSXEP WEPIW�

%PSRK [MXL =%8%� E QSHIVR VIXEMP GLEMR MR ,SRK /SRK� E 'EREHE 
&IIJ TVSQSXMSR [EW PEYRGLIH MR %YKYWX XS FSSWX WEPIW ERH 
IRLERGI FVERH E[EVIRIWW� 'EREHE &IIJ I\XIRHIH MXW WYTTSVX 
XS RMRI =%8% WXSVIW ERH SVKERM^IH �� MR�WXSVI WEQTPMRKW� 
%HHMXMSREPP]� SRPMRI EHZIVXMWIQIRXW SR =%8%ŭW I�GSQQIVGI 
TPEXJSVQ KEVRIVIH ER MQTVIWWMZI ���/� ZMI[W� VIWYPXMRK MR E ��	 
MRGVIEWI MR WEPIW�

In partnership with MARAE supermarket in Hong 
Kong, Canada Beef promoted Canadian chilled beef 
during the October Thanksgiving holiday. A total of 14 
stores participated in the promotion, with 140 in-store 
samplings conducted. The result was a 127% increase in 
total sales.

'EREHMER FIIJ [EW TVSQSXIH MR ERSXLIV TEVXRIVWLMT [MXL XLI 
=%8% VIXEMP GLEMR MR ,SRK /SRK MR *IFVYEV]� *MZI =%8% WXSVIW 
TEVXMGMTEXIH MR XLI TVSQSXMSR� SVKERM^MRK �� MR�WXSVI WEQTPMRKW� 
%HHMXMSREPP]� SRPMRI EHZIVXMWIQIRXW SR =%8%ŭW I�GSQQIVGI 
TPEXJSVQ KEVRIVIH �/ ZMI[W� *YVXLIVQSVI� ƤZI VIGMTIW [IVI 
GVIEXIH F] TEVXRIVIH WSGMEP MRƥYIRGIVW� ERH SRI GSSOMRK 
HIQSRWXVEXMSR [EW GSRHYGXIH� 8LIWI IJJSVXW VIWYPXIH MR E  
���	 MRGVIEWI MR WEPIW�

deǆand bǎiǅdinǀ eǏents
8LI 4VIWMHIRX SJ 'EREHE &IIJ� XLI -RGSQMRK 4VIWMHIRX� XLI :MGI 
4VIWMHIRX SJ )\TSVX 1EVOIX (IZIPSTQIRX� ERH XLI (MVIGXSV SJ 
1EVOIX (IZIPSTQIRX JSV 8EM[ER ERH 7SYXLIEWX %WME ZMWMXIH ,SRK 
/SRK MR *IFVYEV] XS GETMXEPM^I SR XLI STTSVXYRMX] XS WXMQYPEXI 
HIQERH JSV 'EREHMER FIIJ ERH KEXLIV RI[ QEVOIX MRXIPPMKIRGI 
JVSQ GPMIRXW ERH TEVXRIVW MR XLI ,SRK /SRK QEVOIX�

6EGLIP >LERK� 
1EREKIV� 3TIVEXMSRW 
'LMRE ERH ,SRK /SRK 
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CANADIAN BEEF EXPORT HIGHLIGHTS 
,SRK /SRK ERH 1EGEY [IVI 'EREHEŭW WM\XL PEVKIWX FIIJ I\TSVX QEVOIX F] ZSPYQI MR ���� [MXL �	 QEVOIX WLEVI XS ����� XSRRIW 
ZEPYIH EX ����� QMPPMSR ��������OK
� )\TSVXW [IVI YT ����	 MR ZSPYQI ERH YT ����	 MR ZEPYI� 8LIVI [IVI RS I\TSVXW XS 'LMRE MR �����

ǀoǏeǋnǆent tǋade coǆǆission
'EREHE &IIJ TEVXRIVIH [MXL XLI 'EREHMER )QFEWW] MR ,SRK /SRK 
MR .YP] XS GIPIFVEXI 'EREHE (E]� 'EREHE &IIJ QENSV MQTSVXIV 
TEVXRIVW [IVI MRZMXIH XS GIPIFVEXI XLI FMVXLHE] SJ 'EREHE EX XLI 
IZIRX XS WXVIRKXLIR XLI VIPEXMSRWLMT [MXL 'EREHE ERH 'EREHMER 
FIIJ� 'EREHE &IIJ TVSZMHIH FIIJ JSV XLI GEVZMRK WXEXMSR ERH 
FYJJIX� 3ZIVEPP JIIHFEGO [EW TSWMXMZI�

canadian beef infoǋǆation ǀateway
'EREHE &IIJ HIWMKRIH ERH FYMPX XLI ,SRK /SRK ZIVWMSR SJ XLI 
&IIJ -RJSVQEXMSR +EXI[E]� 8LI TVSKVEQ [EW PEYRGLIH MR *5�� 
SJJIVMRK EGGIWW XS MRJSVQEXMSR SR �� 'EREHMER FIIJ GYXW ZME E 
56 GSHI� 8LI +EXI[E] [EW SJƤGMEPP] PEYRGLIH MR TEVXRIVWLMT [MXL 
=%8% WYTIVQEVOIX MR *IFVYEV] �����
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[ taǂǐan and soutǁeast asǂa ]

canada beefŭs strateǀǂc prǂorǂtǂes for taǂǐan and soutǁeast asǂa ǂnclude retaǂl and foodserǏǂce 
cǁannel deǏelopǆent� Ǐoluǆe and Ǐalue ǀroǐtǁ� support canada beef ǆarǄetǂnǀ opportunǂtǂes 
ǂn tǁe ǆarǄetplace� and ǐorǄ ǐǂtǁ canadǂan beef supply partners to ǆaǑǂǆǂǓe ǆarǄet 
deǏelopǆent opportunǂtǂes�

CANADA BEEF INTERNATIONAL

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
TAIWAN

'EREHE &IIJ TEVXRIVIH [MXL ƤZI QENSV FIIJ MQTSVXIVW MR 8EM[ER 
XS PEYRGL E NSMRX 'EREHMER FIIJ GIPIFVEXMSR TVSQSXMSR FSXL 
SRPMRI ERH SJƥMRI MR .YRI� 8LI SRPMRI EHZIVXMWIQIRXW KEVRIVIH 
ER MQTVIWWMZI ��/ ZMI[W� VIWYPXMRK MR E WMKRMƤGERX MRGVIEWI SJ 
���/ [IFWMXI ZMWMXSVW ERH �/ WSGMEP QIHME ZMI[W� EPSRK [MXL �� 
RI[ WSGMEP QIHME JSPPS[IVW� %HHMXMSREPP]� �� FVERHIH QEVOIXMRK 
VIWSYVGIW [IVI GVIEXIH� ERH �� MR�WXSVI WEQTPMRKW [IVI 
GSRHYGXIH� %W E VIWYPX� WEPIW WE[ E VIQEVOEFPI MRGVIEWI SJ ���	�

'EREHE &IIJ TEVXRIVIH [MXL 'MX]ŭ7YTIV� E .ETERIWI WX]PI VIXEMP 
GLEMR MR 8EM[ER� XS TVSQSXI GLMPPIH 'EREHMER FIIJ� 7IZIR 
'MX]ŭ7YTIV WXSVIW TEVXMGMTEXIH MR XLI JEPP TVSQSXMSR� SVKERM^MRK �� 
MR�WXSVI WEQTPMRKW� 8LI VIWYPX [EW ER ��	 MRGVIEWI MR XSXEP WEPIW�

8LI 4EPEW HI 'LMRI ,SXIP TVSQSXMSR [EW GSRHYGXIH MR 
GSRNYRGXMSR [MXL XLI 8VEHI 'SQQMWWMSRIV 7IVZMGI ERH XLI 
'EREHMER 0SFWXIV 'SYRGMP� 8LI LSXIP XVERWJSVQIH XLIMV [IWXIVR 
WXIEOLSYWI VIWXEYVERX� Ŭ0E 6SXMWWIVMI�ŭ MRXS E 'EREHMER &MWXVS 
HYVMRK XLI TVSQSXMSR� SJJIVMRK RMRI 'EREHMER FIIJ ERH PSFWXIV 
HMWLIW SR XLI QIRY� 8LI WEQI QIRY [EW EPWS EZEMPEFPI JSV 
MR�VSSQ HMRMRK� % TVIWW PEYRGL LIPH [MXL �� QEMRWXVIEQ QIHME 
VITVIWIRXEXMZIW KIRIVEXIH ���/ HMKMXEP ZMI[W� E QIHME ZEPYI SJ 
28��1� %W E VIWYPX SJ XLI 2SZIQFIV GEQTEMKR� WEPIW MRGVIEWIH 
F] ��	�

PHILIPPINES

'EREHE &IIJ TEVXRIVIH [MXL ;MPHJSYV 6IWXEYVERXŭW FYVKIV GLEMR 
4MROŭW XS PEYRGL ER SRPMRI TVSQSXMSR XLVSYKL +VEF*SSH ERH 
*EGIFSSO EHZIVXMWIQIRXW� ,IPH MR .YP]� XLI GEQTEMKR KEVRIVIH E 
XSXEP SJ ���/ SRPMRI ZMI[W MR XLI 4LMPMTTMRIW�

'EREHE &IIJ ERH 8LI 1EVOIXTPEGI� E TVIQMYQ VIXEMP GLEMR MR XLI 
4LMPMTTMRIW STIVEXIH F] 6SFMRWSRW 6YWXER� TEVXRIVIH XS TVSQSXI 
'EREHMER FIIJ� -R XSXEP �� 6YWXER WXSVIW TEVXMGMTEXIH MR XLI 
3GXSFIV TVSQSXMSR� [MXL SRI GSSOMRK HIQSRWXVEXMSR GSRHYGXIH� 
8LI VIWYPX [EW E ��	 MRGVIEWI MR XSXEP WEPIW�

VIETNAM

'EREHE &IIJ TEVXRIVIH [MXL E L]FVMH GSRGITX /SVIER�WX]PI 
QSHIVR VIXEMP �:MRE *VIWL
 ERH VIWXEYVERX �4PER /
 XS TVSQSXI 
'EREHMER FIIJ� 8[S WXSVIW TEVXMGMTEXIH MR XLI JEPP TVSQSXMSR� [MXL 
WIZIR GSSOMRK HIQSRWXVEXMSRW GSRHYGXIH ERH X[S GS�FVERHIH 
VIWSYVGIW GVIEXIH� 8LI GEQTEMKR KIRIVEXIH ���/ WSGMEP QIHME 
ZMI[W� %W E VIWYPX SJ XLI GEQTEMKR� XLIVI [EW E �	 MRGVIEWI MR 
XSXEP WEPIW�

%PSRK [MXL PSGEP MQTSVXIV 88'� 'EREHE &IIJ GSRHYGXIH E VIXEMP 
TVSQSXMSR [MXL ƤZI QENSV VIXEMP GLEMRW MR :MIXREQ �%ISR� 
;MRQEVX� &MK '� 0SXXI� 1IKE 1EVOIX
 XS TVSQSXI 'EREHMER FIIJ XS 
:MIXREQIWI GSRWYQIVW� % XSXEP SJ �� WXSVIW TEVXMGMTEXIH� VIWYPXMRK 
MR ��� MR�WXSVI WEQTPMRKW JVSQ %YKYWX XS 1EVGL� 8LI TVSQSXMSR 
PIH XS E ��	 MRGVIEWI MR XSXEP WEPIW� [MXL RI[ 'EREHMER FIIJ WEPIW 
ZSPYQI MRGVIEWMRK F] ��� QIXVMG XSRW �QX
�

tǋade shows
TAIWAN

(IERE /ES� 
(MVIGXSV�  

1EVOIX (IZIPSTQIRX�  
8EM[ER� ,SRK /SRK�  

7SYXLIEWX %WME

The Taipei Food Show saw 46K visitors for the four-day 
show in June. Canada Beef secured three booths 
(27 m2) to display Canadian beef products and distribute 
samples. Taiwan representatives from Cargill and 
JBS joined the Canada Beef booth. Ten sales leads 
were generated.
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PHILIPPINES

*SV XLI ;3*)< 4LMPMTTMRI 7LS[ MR %YKYWX� JSYV FSSXLW� XSXEPMRK 
�� Q�� [IVI WIGYVIH XS HMWTPE] 'EREHMER FIIJ TVSHYGXW ERH 
HMWXVMFYXI WEQTPIW� 8LI JSYV�HE] WLS[ EXXVEGXIH ��/ ZMWMXSVW� 
%HHMXMSREPP]� X[S PSGEP GSQTERMIW� .&7 ERH 'EVKMPP� NSMRIH XLI 
'EREHE &IIJ FSSXL� 'EREHE &IIJ EPWS TEVXRIVIH [MXL XLI 'LIJ 
%WWSGMEXMSR XS GSRHYGX E =SYRK 'LIJ GSQTIXMXMSR� MRZSPZMRK 
WIZIR PSGEP 4LMPMTTMRI GYPMREV] WGLSSPW� *MJXIIR WEPIW PIEHW [IVI 
KIRIVEXIH�

VIETNAM

8LI *SSH 
 ,SXIP :MIXREQ WLS[ WE[ ��/ ZMWMXSVW JSV XLI XLVII�
HE] WLS[ MR 1EVGL� 'EREHE &IIJ WIGYVIH JSYV FSSXLW ��� Q�
 
XS HMWTPE] 'EREHMER FIIJ TVSHYGXW ERH HMWXVMFYXI WEQTPIW� 
:MIXREQ VITVIWIRXEXMZIW JVSQ 'EVKMPP ERH 3RXEVMS 'SVR *IH &IIJ 
EW [IPP EW X[S PSGEP MQTSVXIV GSQTERMIW NSMRIH XLI 'EREHE 
&IIJ FSSXL� 8LVII WEPIW PIEHW [IVI KIRIVEXIH�

4LEQ 2LY �/EXMI

1EVOIXMRK 1EREKIV� 

:MIXREQ

CANADIAN BEEF EXPORT HIGHLIGHTS 
7SYXLIEWX %WME �MRGPYHMRK 8EM[ER
 [EW 'EREHEŭW JSYVXL PEVKIWX FIIJ I\TSVX QEVOIX F] ZSPYQI MR 
���� [MXL �	 QEVOIX WLEVI� &IIJ I\TSVXW XSXEPPIH ������ XSRRIW ZEPYIH EX ����� QMPPMSR �������OK
�  
)\TSVXW [IVI HS[R ����	 MR ZSPYQI ERH ����	 MR ZEPYI MR �����

'EREHMER FIIJ I\TSVXW XS 8EM[ER XSXEPPIH ����� XSRRIW ZEPYIH EX ����� QMPPMSR �������OK
�  
)\TSVXW [IVI HS[R ��	 MR ZSPYQI ERH HS[R ����	 MR ZEPYI�

deǆand bǎiǅdinǀ eǏents
8LI 4VIWMHIRX SJ 'EREHE &IIJ� XLI -RGSQMRK 4VIWMHIRX� XLI :MGI 
4VIWMHIRX SJ )\TSVX 1EVOIX (IZIPSTQIRX� ERH XLI (MVIGXSV SJ 
1EVOIX (IZIPSTQIRX JSV 8EM[ER ERH 7SYXLIEWX %WME ZMWMXIH 
:MIXREQ MR *IFVYEV] XS GETMXEPM^I SR XLI STTSVXYRMX] XS WXMQYPEXI 
HIQERH JSV 'EREHMER FIIJ ERH KEXLIV RI[ QEVOIX MRXIPPMKIRGI 
JVSQ GPMIRXW ERH TEVXRIVW MR XLI :MIXREQ QEVOIX�

'EREHE &IIJ TVSZMHIH E ƤZI�LSYV WIQMREV MR ,S 'LM 1MRL 'MX]� 
:MIXREQ� MR 7ITXIQFIV� 8LI WIQMREV MRGPYHIH E 'EREHMER 
&IIJ %HZERXEKI TVIWIRXEXMSR� E FYXGLIV] GPEWW� ERH E GYPMREV] 
HIQSRWXVEXMSR� % XSXEP SJ �� KYIWXW EXXIRHIH XLI WIQMREV� 
%HHMXMSREPP]� E 8: MRXIVZMI[ [EW EVVERKIH [MXL :MIXREQ ,8: XS 
TVSZMHI ER SZIVZMI[ SJ 'EREHMER FIIJ FEGOKVSYRH ERH MRHYWXV]� 
[LMGL KIRIVEXIH ��/ ZMI[W� % VIGITXMSR [EW EPWS LIPH EJXIV[EVH� 
TVSZMHMRK KYIWXW XLI GLERGI XS XEWXI XLI ƥEZSYV SJ 'EREHMER FIIJ� 
8LI WIQMREV KIRIVEXIH WIZIR RI[ WEPIW PIEHW�

ǀoǏeǋnǆent tǋade coǆǆission
CANADA VIETNAM 50TH YEAR ANNIVERSARY RECEPTION 

8LI 8VEHI 'SQQMWWMSRIV 7IVZMGI LSWXIH X[S FYWMRIWW�XS�
FYWMRIWW WIWWMSRW MR ,S 'LM 1MRL 'MX] ERH ,ERSM MR %YKYWX� 
TVSZMHMRK ER STTSVXYRMX] XS QIIX [MXL RI[ TSXIRXMEP FY]IVW� 
2IX[SVOMRK VIGITXMSRW [IVI EPWS LIPH MR FSXL GMXMIW� [MXL E XSXEP 
SJ �/ KYIWXW MR EXXIRHERGI� 8LIWI WIGXMSRW KIRIVEXIH ƤZI RI[ 
FYWMRIWW PIEHW�

canadian beef infoǋǆation ǀateway Ǌǋ code taiwan
8LI +EXI[E] TVSKVEQ PEYRGLIH MR IEVP] *5�� SJJIVMRK EGGIWW 
XS MRJSVQEXMSR SR WM\ 'EREHMER FIIJ GYXW ZME E 56 GSHI� 8LI 
+EXI[E] SJƤGMEPP] PEYRGLIH MR TEVXRIVWLMT [MXL 'MX]ŭ7YTIV 
WYTIVQEVOIX MR 7ITXIQFIV ����� [MXL ��/ +EXI[E] PEFIPW JSV 
8EM[ER TVSHYGIH�diǀitaǅ ǆaǋǄetinǀ

CANADA BEEF TAIWAN WEBSITE (CANADABEEF.TW)

'EREHE &IIJ GSRXMRYIW XS GVIEXI RI[ ERH MRXIVIWXMRK [IF GSRXIRX 
JSV 8EM[ERIWI GPMIRXW ERH GSRWYQIVW� 8LMW MRGPYHIW TSWXMRK SRI 
RI[ 'EREHMER FIIJ SV KIRIVEP FIIJ�VIPEXIH GSRXIRX TIV QSRXL� 
3YV [VMXMRK MRGSVTSVEXIW +SSKPI 7)3 TVMRGMTPIW XS FSSWX GSRXIRX 
ERH [IFWMXI ZMWMFMPMX] SR +SSKPI TPEXJSVQW� QEOMRK MX IEWMIV JSV 
TSXIRXMEP ZMWMXSVW ERH ZMI[IVW XS ƤRH YW� 8LIWI ERH SXLIV IJJSVXW 
LIPTIH KIRIVEXI ���/� ZMI[W XS XLI [IFWMXI� [MXL ER MRGVIEWI MR 
[IFWMXI ZMWMXSVW F] ��/ TIV ]IEV�

*YVXLIV XS XLI 7SYXLIEWX %WME -RWXEKVEQ EGGSYRX  
�$GEREHEFIIJEWME
� ER -RWXEKVEQ EGGSYRX WTIGMƤGEPP] JSV :MIXREQ 
�$GEREHEFIIJZR
� [EW PEYRGLIH� )MKLX TSWXW ERH ƤZI WXSVMIW EVI 
TSWXIH IEGL QSRXL� XEVKIXMRK :MIXREQIWI GSRWYQIVW� 8LMW IJJSVX 
LEW VIWYPXIH MR ���/ JSPPS[IVW ERH VIEGLIH ���/ YWIVW�
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[ ǆeǑǂco and latǂn aǆerǂca ]

canada beefŭs strateǀǂc prǂorǂtǂes for ǆeǑǂco and latǂn aǆerǂca are to deǏelop neǐ busǂness 
opportunǂtǂes ǂn tǁe retaǂl and foodserǏǂce seǀǆents� support Ǐoluǆe and Ǐalue ǀroǐtǁ ǐǂtǁ 
eǑǂstǂnǀ supply partners� deǏelop allǂances ǐǂtǁ dǂstrǂbutors ǂn otǁer latǂn aǆerǂca ǆarǄets� and 
coǆǆunǂcate canadǂan�u�s� beef ǀradǂnǀ eǊuǂǏalence�

CANADA BEEF INTERNATIONAL
'PEYHME ,IVVIVE�&PERG

(MVIGXSV� 1EVOIX 
(IZIPSTQIRX� 1I\MGS  

ERH 0EXMR %QIVMGE

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
'EREHE &IIJ GSRHYGXIH VIXEMP ERH JSSHWIVZMGI TVSQSXMSRW EX ��� 
PSGEXMSRW MR ��� GMXMIW MR 1I\MGS XLMW ƤWGEP ]IEV� 3ZIVEPP VIEGL SJ 
GSQFMRIH HMKMXEP ERH WSGMEP QIHME VIEGL JSV JIEXYVIH IZIRXW [EW 
���1� MQTVIWWMSRW�ZMI[W�LMXW� )ZIRXW MRGPYHIH� 

• E TVSQSXMSR [MXL )P *PSVMHS EX �� VIXEMP SYXPIXW MR JSYV GMXMIW MR .YRI 
ERH .YP] ����� 8LI IMKLX�[IIO GEQTEMKR JIEXYVIH ER MR�WXSVI 
WEQTPMRK GEQTEMKR JSV 'PSH GYXW ERH KIRIVEXIH E ��	 MRGVIEWI MR 
WEPIW ZSPYQI ]IEV�SZIV�]IEV �=3=
� 8LI GEQTEMKR [EW JIEXYVIH MR E 
HMWXVMFYXMSR SJ �/ ƥ]IVW�

ŵ E TVSQSXMSR [MXL +VMPP ,SYWI F] 7MKQE MR WIZIR GMXMIW� 8LI GEQTEMKR 
JIEXYVIH QEMPSYXW XS WYFWGVMFIH GYWXSQIVW ERH E WSGMEP QIHME 
SYXVIEGL KIRIVEXIH ���/ MQTVIWWMSRW� 'YXXMRK FSEVHW ����
 [IVI 
SJJIVIH EW E TYVGLEWI MRGIRXMZI� 8LI GEQTEMKR VEMWIH E[EVIRIWW SJ 
XLI 'EREHMER FIIJ FVERH ERH WE[ MRGVIQIRXEP WEPIW KVS[XL�

ŵ [SVOIH [MXL &YXGLIVŭW 7XIEO .SMRX SR E SRI�QSRXL TVSQSXMSR XLEX 
JIEXYVIH XLI GVIEXMSR SJ ƤZI VIIPW TVSQSXIH SR�WMXI� YWI SJ XLI 
'EREHMER FIIJ FVERHQEVO ERH E WLSVX WXSV] MR VIWXEYVERX QIRYW 
XS TVSQSXI 'EREHMER GYXW EX VIWXEYVERX� 8LI GEQTEMKR KIRIVEXIH 
����/� TPE]W JSV XLI WLEVIH VIIP ERH �� RI[ GYWXSQIVW�

ŵ E GEQTEMKR [MXL ;MPHJSVO 
WXSVIW MR 1I\MGS 'MX] MR .YRI 
JIEXYVIH SR�WMXI WEQTPMRKW 
EX XLVII PSGEXMSRW� ERH HMKMXEP 
RI[WTETIV EHZIVXMWIQIRXW 
JSV *EXLIVŭW (E] ����/ [IIOP] 
EHW MR QEMR WIGXMSRW
� 8VEJƤG 
XS ;MPHJSVOŭW I�GSQQIVGI WMXI 
JSV 'EREHMER FIIJ WE[ 
�����/� LMXW� 

ŵ TEVXRIVIH [MXL 7MKQE SR E VIXEMP WXSVI STIRMRK ERH QEWXIVGPEWWIW 
MR +YEHEPENEVE MR 1E]� &VERH E[EVIRIWW [EW GVIEXIH XLVSYKL 
FERRIVW� PSGEP RI[WTETIV EVXMGPIW� MR�WXSVI FVERHMRK�TVSQSXMSREP 
QEXIVMEP� WEQTPMRK HIQSW [MXL 'EREHMER GYXW ERH MRXIVEGXMSRW [MXL 
FVERH EQFEWWEHSVW� 8[S 1EWXIVGPEWWIW [IVI LIPH [MXL '%*-732 
HMWXVMFYXSV EX XLI 'YPMREV] -RWXMXYXI� 1IHME VIEGL XSXEPPIH ���/ HMKMXEP 
ZMI[W ERH TVMRX VYR SJ ��/ GSTMIW� 

ŵ E X[S�QSRXL FMPPFSEVH GEQTEMKR MR 5YIVIXEVS XS TVSQSXI 'EREHMER 
FIIJ GYXW EX +VMPP ,SYWI [EW LIPH MR %YKYWX ERH 7ITXIQFIV� -R�WXSVI 
WEQTPMRKW SZIV IMKLX 7EXYVHE]W JSV XLVII LSYVW TIV HE] VIEGLIH �� 
RI[ GPMIRXW ERH ��/ ZMI[IVW�

ŵ MR TEVXRIVWLMT [MXL 0E 1ERWMSR� E FIIJ 
JIWXMZEP [EW LIPH EX �� VIWXEYVERXW MR 
JSYV GMXMIW HYVMRK 3GXSFIV ERH 2SZIQFIV 
KIRIVEXMRK ����/ OKW SJ 'EREHMER FIIJ 
GSRWYQIH� 8LI TVSQSXMSR MRGPYHIH 434 
QEXIVMEPW WYTTSVX� WSGMEP QIHME TSWXW� ZMHIS 
GEQTEMKR� PMZI FVSEHGEWXW� HMKMXEP GLERRIPW� 
ERH E ;LEXW%TT QIWWEKMRK GEQTEMKR� 8LI 
MRMXMEXMZI WE[ VIEGL�LMXW SJ ����1 ZMI[W� 
����1 TVMRXIH VIEGL�VEHMS EYHMIRGI ERH E 
��	 WEPIW ZSPYQI MRGVIEWI =3=� 

tǋade shows
'EREHE &IIJ TEVXMGMTEXIH MR XLI 
)\TS%28%( WLS[� ,IPH 1EVGL ���
��� ����� MR +YEHEPENEVE� XLI WLS[ 
EXXVEGXIH ��/ ZMWMXSVW� 7M\ PSGEP 
HMWXVMFYXSVW ERH XLVII 'EREHMER 
TEGOIVW TEVXMGMTEXIH MR XLI FSSXL� 
4VSHYGX HIQSW ERH WEQTPMRKW SJ 
IMKLX HMJJIVIRX GYXW [IVI JIEXYVIH� 
7SGMEP QIHME VIEGLIH �����/ 
EGGSYRXW� �����/� LMXW� �����/� 
ZMI[W� [MXL ER MRGVIEWI SJ ��� 
SVKERMG JSPPS[IVW� 8IR WEPIW PIEHW 
[IVI KIRIVEXIH�

8LI )\TLSXIP ���� WLS[ LIPH .YRI ������ ����� EX XLI 'ERGYR 
'SRZIRXMSR 'IRXIV HVI[ ��/ ZMWMXSVW� % PSGEP HMWXVMFYXSV TEVXMGMTEXIH 
MR XLI FSSXL� (EMP] TVIWIRXEXMSRW ERH WEQTPMRKW [IVI LSWXIH F] E 
'EREHMER FIIJ FVERH EQFEWWEHSV� -R XSXEP� ��/ QEVOIXMRK FVSGLYVIW 
[IVI GMVGYPEXIH� �����/� EGGSYRXW [IVI VIEGLIH� ERH �� RI[ WSGMEP 
QIHME JSPPS[IVW [IVI EHHIH� 8LI WLS[ KIRIVEXIH �� WEPIW PIEHW�

'EREHE &IIJ EXXIRHIH XLI 
%&%7896 ���� WLS[ MR 1I\MGS 
'MX]� ,IPH %YKYWX �� � 7ITXIQFIV 
�� XLI WLS[ EXXVEGXIH ��/ ZMWMXSVW� 
8[S 'EREHMER TEGOIVW ERH WM\ 
PSGEP HMWXVMFYXSVW TEVXMGMTEXIH MR XLI 
'EREHE &IIJ FSSXL� 'EREHE &IIJ 
WYTTSVXIH X[S PSGEP HMWXVMFYXSVWŭ 
FSSXLW �WEQTPMRKW F] FVERH 
EQFEWWEHSVW
� (EMP] TVIWIRXEXMSRW 
ERH FIIJ GYXXMRK HIQSRWXVEXMSRW 
JIEXYVIH IMKLX HMJJIVIRX GYXW� 7SGMEP 
QIHME SYXVIEGL KIRIVEXIH E VIEGL 
SJ �����/� �����/� MQTVIWWMSRW� 
�����/ LMXW ERH ER MRGVIEWI SJ  
��� JSPPS[IVW� *MJXIIR WEPIW PIEHW 
[IVI KIRIVEXIH� 

consǎǆeǋ ǆaǋǄetinǀ
% 'EREHMER FIIJ FVERHIH JSSH XVYGO TVSQSXMSR LIPH MR 1SRXIVVI]� 
MR .YRI EXXVEGXIH �/ ZMWMXSVW� 8LI IZIRX JIEXYVIH 'EREHMER FIIJ 
WEQTPMRKW� FVERHIH FERRIVW ERH QEVOIXMRK VIWSYVGIW� %R MRƥYIRGIV 
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[EW IRKEKIH XS TVSQSXI ERH TVITEVI 'EREHMER FIIJ GYXW� %W E 
VIWYPX� ����1� EGGSYRXW [IVI VIEGLIH� ERH WSGMEP QIHME JSPPS[IVW 
MRGVIEWIH F] ���� % RI[WTETIV GSZIVMRK XLI IZIRX VIEGLIH ��/� 

8LI &IIJ 8EQEPI 7IEWSR GEQTEMKR [EW HIWMKRIH XS GIPIFVEXI 
XLI XVEHMXMSR SJ XEQEPI TVITEVEXMSR MR 1I\MGS [MXL YRMUYI VIGMTIW 
XLEX MRGSVTSVEXI XVEHMXMSREP 1I\MGER MRKVIHMIRXW WYGL EW GSVR� [MXL 
ZEVMSYW 'EREHMER FIIJ GYXW� 

8S FVMRK XLMW MHIE XS PMJI� E WIVMIW SJ �� IRKEKMRK ZMHISW [IVI 
TVSHYGIH XS FI FSXL IHYGEXMSREP ERH ZMWYEPP] ETTIEPMRK� GETXYVMRK 
XLI IWWIRGI SJ XEQEPI�QEOMRK [LMPI MRWTMVMRK ZMI[IVW XS XV] 
XLIWI RI[ VIGMTIW EX LSQI� 8LI WXVEXIKMG TEVXRIVWLMTW LIPTIH MR 
EQTPMJ]MRK XLI GEQTEMKRŭW VIEGL ERH GVIHMFMPMX]� %W E VIWYPX� XLI 
GEQTEMKR EGLMIZIH E VIEGL SJ ����1 EGGSYRXW� [MXL �����/ LMXW SR 
EHW HMVIGXIH XS XLI =SY8YFI GLERRIP VIPEXIH XS XLI GEQTEMKR�

diǀitaǅ ǆaǋǄetinǀ
DIGITAL MARKETING ACTIVITIES

8LI 'EREHE &IIJ 1I\MGS [IFWMXI WE[ ��/ YRMUYI [IFWMXI ZMWMXSVW 
XLMW ƤWGEP� YT ��	 =3=� 7SGMEP QIHME VIEGLIH ����1� SZIVEPP 
MQTVIWWMSRW ERH �����/ JSPPS[IVW� EPWS YT ��	 =3=� 2I[WPIXXIVW 
EGLMIZIH E ��	 =3= MRGVIEWI MR VIEHIVWLMT [MXL ���/� WYFWGVMFIVW 
ERH ��� HS[RPSEHW�

deǆand bǎiǅdinǀ eǏents
'EREHE &IIJ TEVXMGMTEXIH MR XLI *IWXMZEP 4EVVMPPIVS [MXL XLI 5YMRXERE 
6SS 'LIJWŭ %WWSGMEXMSR MR 4YIVXS 1SVIPSW MR .YP]� 8LI IZIRX 
KIRIVEXIH ���/ ZMI[W� ����/� GPMGOW�ZMI[W ERH TVMRXIH QIHME 
GSZIVEKI SJ �/�

8LVII [SVOWLSTW [IVI LIPH [MXL )QFIV[SSH 
 1EWXIV +VMPPIVW 
MR +YEHEPENEVE MR 7ITXIQFIV� 'EREHE &IIJ [SVOIH [MXL XLVII 
MRƥYIRGIVW ERH XLVII HMWXVMFYXSVW� 8LI IZIRXW LEH ��� TISTPI 
MR EXXIRHERGI LMKLPMKLXMRK WM\ FIIJ GYXW� 7SGMEP QIHME SYXVIEGL 
KIRIVEXIH ����1 ZMI[W� ERH �����/� EH GPMGOW�

distǋibǎtoǋ edǎcation
'EREHE &IIJ LIPH ƤZI [SVOWLSTW MR ƤZI GMXMIW JSV 'EVRIW 4VIQMYQ 
<3ŭW GYWXSQIVW� 'EREHMER FIIJ EQFEWWEHSVWŭ TVIWIRXEXMSRW ERH 
GYXXMRK HIQSW JSGYWIH SR IHYGEXMRK IRH�GYWXSQIVW EFSYX 'EREHEŭW 
LMKL UYEPMX] FIIJ KVEHIW ERH WXERHEVHW� % XSXEP SJ ��� FIIJ GYWXSQIVW 
EXXIRHIH XLI IZIRXW� 

%HHMXMSREPP]� ��� FYXGLIV] KYMHIW [IVI HIPMZIVIH XS GYWXSQIVW� ERH 
���/� ZMI[W [IVI KIRIVEXIH XLVSYKL WSGMEP QIHME�

ǀoǏeǋnǆent tǋade coǆǆission
CANADA DAY ACTIVITIES 

'EREHE &IIJ [EW TEVX SJ 'EREHE (E] TVSQSXMSRW [MXL XLI 'EREHMER 
)QFEWW] ERH 'SRWYPEXIW MR 1I\MGS 'MX]� +YEHEPENEVE ERH 1SRXIVVI] 
�.YRI ���.YP] �
� 'EREHE &IIJ HIPMZIVIH QEVOIXMRK VIWSYVGIW EX XLI 
XLVII IZIRXW ERH 'EREHMER TEGOIVW WTSRWSVIH GIVXEMR FIIJ GYXW JSV 
XLI 1I\MGS 'MX] ERH 1SRXIVVI] VIGITXMSRW� 

The Monterrey reception included speeches by Canada Beef 
representatives and special demos and samplings of two primals 
for the 150 guests in attendance. Social media digital views 
reached 29.5K+. 

COMECARNE BORDER SEMINARS

&SVHIV WIQMREVW JSGYWIH SR XVEMRMRK MRHYWXV] WIKQIRXW ERH ZEPYI 
GLEMR PIEHIVW MR 1I\MGS� 8LMW IHMXMSR KEXLIVIH �/ SRPMRI VIKMWXVEXMSRW 
JSV XLVII ZMVXYEP WIQMREVW [LMGL MRGPYHIH TEVXMGMTEXMSR JVSQ XLI 
'EREHMER +SZIVRQIRX �I\TSVX TVSGIWWIW XS 1I\MGS
 ERH XLI 
'EREHMER FIIJ MRHYWXV]� 8LI WIWWMSRW [IVI LIPH .YRI XS 7ITXIQFIV�

sǉonsoǋshiǉs and eǏent ǆaǋǄetinǀ
'EREHE &IIJ TEVXMGMTEXIH EW E WTSRWSV EX -RJIVRS *IWX MR TEVXRIVWLMT 
[MXL 7MKQE *SSHWIVZMGI� SRI SJ 1I\MGSŭW PEVKIWX REXMSREP FIIJ 
MQTSVXIVW ERH E GSQQIVGMEP TEVXRIV SJ 'EREHE &IIJ� 8LI JIWXMZEP� 
[LMGL KEXLIVIH GLIJW JVSQ XLI &ENE� 'EPMJSVRME� EVIE� [EW LIPH EX XLI 
7SPE^ 6IWSVX MR 0SW 'EFSW MR 2SZIQFIV� 

A festival highlight was an exclusive dinner for more than 400 
attendees where all the beef served was Canadian. The festival 
included 10+ dishes with Canadian cuts, 101 chefs, 52K YouTube 
views, and reached 3.6M+ social media accounts.

canadian beef infoǋǆation ǀateway
8LI 'EREHE &IIJ 1I\MGS [IFWMXI EHHIH +EXI[E] PERHMRK TEKIW 
JSV JSYV FIIJ GYXW� 0EFIPW ERH XEFPI XIRXW JSV '%*-732 HMWXVMFYXSV 
[IVI HIZIPSTIH ERH HMWTPE]IH EX ƤZI SYXPIXW� [MXL �/ PEFIPW ERH X[S 
HMWTPE]W [MXL FIIJ KVEHMRK MRJSVQEXMSR TIV WXSVI� 

CANADIAN BEEF EXPORT HIGHLIGHTS 
1I\MGS [EW 'EREHEŭW XLMVH PEVKIWX FIIJ I\TSVX QEVOIX F] ZSPYQI MR ���� [MXL ���	 QEVOIX WLEVI� &IIJ I\TSVXW XSXEPPIH  
������ XSRRIW ZEPYIH EX ������ QMPPMSR �������OK
� )\TSVXW [IVI YT ����	 MR ZSPYQI ERH YT ����	 MR ZEPYI�

'EREHMER FIIJ I\TSVXW XS 0EXMR %QIVMGE �I\GPYHMRK 1I\MGS
 XSXEPPIH ����� XSRRIW MR ���� ZEPYIH EX ����� QMPPMSR �������OK
� :SPYQIW 
[IVI YT ����	 [MXL ZEPYIW YT �����	� :SPYQIW XS 'LMPI [IVI EPQSWX ƤZI XMQIW LMKLIV XLER MR ����� [LMPI ZSPYQIW XS 4EREQE [IVI ��� 
XMQIW LMKLIV�

'EREHE &IIJ LSWXIH ER  
3TIR�*MVI KSYVQIX I\TIVMIRGI 
JSV VIXEMP ERH JSSHWIVZMGI 
GYWXSQIVW MR +YEHEPENEVE 
MR 1EVGL ����� 8LI IZIRX 
[EW EXXIRHIH F] �� TISTPI 
JVSQ �� HMJJIVIRX GSQTERMIW� 
)MKLX FIIJ GYXW TVSZMHIH F] 
X[S 'EREHMER TEGOIVW [IVI 
JIEXYVIH� 8LI IZIRX VIEGLIH 
����1� [MXL ����/� EH GPMGOW 
MR WSGMEP QIHME GLERRIPW�
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[ eǆerǀǂnǀ ǆarǄets ]

eǆerǀǂnǀ ǆarǄets ǂnclude ǂnǂtǂatǂǏes undertaǄen ǂn tǁe ǆǂddle east and european reǀǂons� 
seǏen countrǂes ǂn tǁe ǆǂddle east and nortǁ afrǂca �ǆena
 reǀǂon ǂǆported ����� ǆt of  
canadǂan beef ǐǂtǁ a Ǐalue of ������ ǆǂllǂon cad ǂn ����� botǁ doǐn froǆ ���� leǏels� tǁe eu��� 
reǀǂon ǂǆported ����� ǆt of canadǂan beef ǂn ���� ǐǂtǁ a Ǐalue of ����� ǆǂllǂon cad� up ��	 ǂn 
Ǐoluǆe and ��	 ǂn Ǐalue Ǐs ����� 

%PFIVX )VMRKJIPH
:MGI 4VIWMHIRX�

)\TSVX 1EVOIX (IZIPSTQIRX

CANADIAN BEEF EXPORT HIGHLIGHTS 
)QIVKMRK 1EVOIXW MRGPYHI XLSWI MR XLI 1MHHPI )EWX ERH 2SVXL 
%JVMGE ERH XLI )YVSTIER 9RMSR� 

)\TSVXW XS XLI +YPJ VIKMSR� XLI 1MHHPI )EWX� ERH 2SVXL %JVMGE 
XSXEPPIH ����� XSRRIW ZEPYIH EX ����� QMPPMSR �������OK
� 

8LMW [EW HS[R ����	 MR ZSPYQI ERH ����	 MR ZEPYI JVSQ ����� 

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
'EREHE &IIJ TEVXRIVIH [MXL /VIYX^IVW� E QENSV +IVQER SRPMRI 
VIXEMPIV� XS WYTTSVX E [IIO�PSRK SRPMRI 'EREHMER FIIJ TVSQSXMSR MR 
1EVGL ����� 8LI GEQTEMKR GSRWMWXIH SJ E 'EREHMER FIIJ FERRIV 
SR /VIYX^IVWŭ QEMR TEKI PIEHMRK XS E 'EREHMER FIIJ GYX WIGXMSR� 
HMKMXEP RI[WPIXXIVW MRGPYHMRK VIGMTIW ERH MRJSVQEXMSR EFSYX 
'EREHMER FIIJ ERH MRXIKVEXMSR [MXL /VIYX^IVWŭ JSSH MRƥYIRGIV 
RIX[SVO SR WSGMEP QIHME� -RGVIQIRXEP 'EREHMER FIIJ WEPIW JSV XLI 
GEQTEMKR TIVMSH [EW ��	 ZW� FEWIPMRI�

'EREHE &IIJ WYTTSVXIH E 'EREHMER FIIJ VIXEMP TVSQSXMSR [MXL 
+VERHMSWI 7YTIVQEVOIXW� E QENSV TVIQMYQ VIXEMPIV MR XLI 9RMXIH 
%VEF )QMVEXIW �9%)
� 7EQTPMRK XSSO TPEGI EX XLVII PSGEXMSRW SZIV 
E WM\�HE] TIVMSH ERH 437 QEXIVMEPW ERH WSGMEP QIHME GSZIVEKI 
[EW EPWS MRGPYHIH MR XLI GEQTEMKR� 8LMW [EW XLI ƤVWX XMQI E 
TVSQSXMSR WYTTSVXMRK 'EREHMER FIIJ WEPIW EX VIXEMP WXSVIW MR XLI 
9%) XSSO TPEGI� % XSXEP SJ �� WEQTPMRK HE]W ERH �/ WSGMEP QIHME 
MQTVIWWMSRW [IVI EGLMIZIH�

tǋade shows
'EREHE &IIJ I\LMFMXIH EX XLI %29+% ���� XVEHI WLS[ MR 
3GXSFIV ERH TVSZMHIH E FYWMRIWW�FYMPHMRK IRZMVSRQIRX JSV XLVII 
TEVXMGMTEXMRK 'EREHMER FIIJ WYTTP] TEVXRIVW XLEX I\LMFMXIH EX XLI 
WLS[ ERH X[S SXLIVW XLEX EXXIRHIH XLI WLS[�

ǆaǋǄetinǀ ǆateǋiaǅs
+IRIVMG 'EREHMER FIIJ PEFIPW ����/
 [IVI TVMRXIH ERH HMWXVMFYXIH 
XS 'EREHMER FIIJ MQTSVXIVW ERH HMWXVMFYXSVW MR FSXL )YVSTI ERH 
XLI 1MHHPI )EWX JSV ETTPMGEXMSR XS TEGOEKMRK EX XLIMV VIXEMP GPMIRX 
PSGEXMSRW WIPPMRK 'EREHMER FIIJ� 

The labels raise awareness amongst consumers about 
the source and quality attributes of Canadian beef. 

ǀoǏeǋnǆent tǋade coǆǆission ǉaǋtneǋshiǉ
'EREHE &IIJ TEVXRIVIH [MXL XLI 'EREHMER 8VEHI 'SQQMWWMSRIV 
7IVZMGI SR JSYV WITEVEXI TVSNIGXW� XLVII MR +IVQER] ERH SRI MR  
XLI 9%)� -R +IVQER] 'EREHE &IIJ TEVXRIVIH [MXL XLI 'EREHMER 
8VEHI 'SQQMWWMSRIV 7IVZMGI SR XLI 8EWXI SJ 'EREHE GEQTEMKR  
XS MRJSVQ +IVQER WTIEOMRK GSRWYQIVW EFSYX 'EREHMER GYMWMRI 
ERH JSSHW ERH HMVIGX XLIQ XS [LIVI 'EREHMER FIIJ GER FI 
TYVGLEWIH PSGEPP]� 

8LMW ]IEV XLI GEQTEMKR [EW I\TERHIH XS EPWS XEVKIX +IVQER 
WTIEOMRK GSRWYQIVW MR %YWXVME ERH 7[MX^IVPERH� %W TEVX SJ XLI 
GEQTEMKR 'EREHE &IIJ WYTTSVXIH XLI GVIEXMSR ERH HMWXVMFYXMSR 
SJ E 8EWXI SJ 'EREHE TVSHYGX GEXEPSKYI �HMKMXEP ERH TVMRX ZIVWMSR
 
XLEX [MPP FI HMWXVMFYXIH XS VIXEMPIVW MRGPYHMRK E PMWXMRK SJ PSGEP 
HMWXVMFYXSVW ERH [LSPIWEPIVW WIPPMRK 'EREHMER FIIJ� 

9RHIV XLI WEQI YQFVIPPE 'EREHE &IIJ WYTTSVXIH ER MRMXMEXMZI 
ORS[R EW XLI 4VIWW 
 &PSKKIV &S\ ��� [LIVI �� FS\IW GSRXEMRMRK 
'EREHMER FIIJ [IVI WIRX XS OI] JSSH MRHYWXV] QIHME NSYVREPMWXW 
ERH JSSH FPSKKIVW MR +IVQER] ERH %YWXVME� 8LI FPSKKIVW [IVI 
EWOIH XS GSQQIRX ERH WLEVI XLIMV I\TIVMIRGI [MXL XLI TVSHYGX ZME 
XLIMV S[R WSGMEP QIHME RIX[SVO� JSSH TYFPMGEXMSRW ERH FPSKW� 

*MREPP]� 'EREHE &IIJ WYTTSVXIH E 'EREHMER JSSH ERH FIZIVEKI 
TVSQSXMSREP IZIRX MR (YFEM XLEX MRGPYHIH 'EREHMER FIIJ� 

3ZIV ��� EXXIRHIIW JVSQ XLI TYFPMG� GLIJW� LSXIP ERH VIWXEYVERX 
FY]IVW� VIXEMPIVW EW [IPP EW JSSH MRHYWXV] MRƥYIRGIVW ERH FPSKKIVW 
EXXIRHIH� % WSGMEP QIHME GEQTEMKR [EW EPWS I\IGYXIH XS TVSQSXI 
XLI IZIRX ERH XS HMVIGX ZMWMXSVW XS VIWXEYVERXW ERH WYTIVQEVOIXW 
WIPPMRK XLI JIEXYVIH TVSHYGXW XLVSYKLSYX XLI 9%)�

'EREHE &IIJ GSSVHMREXIH E 
GSQFMRIH 'EREHMER QIEX 
MRHYWXV] TEZMPMSR EPSRK [MXL 
'EREHE 4SVO ERH XLI 'EREHMER 
&MWSR %WWSGMEXMSR� %GGSVHMRK 
XS SVKERM^IVW� ���/ EXXIRHIIW 
EXXIRHIH XLI ƤZI�HE] WLS[�

tǋade adǏeǋtisinǀ
'EREHE &IIJ YRHIVXSSO ER 
EHZIVXMWMRK GEQTEMKR [MXL FSXL 
'EXIVIV 1MHHPI )EWX �.ERYEV] 
IHMXMSR ERH WTIGMEP +YPJSSH 
IHMXMSR MR *IFVYEV]
 ERH ,SXIPMIV 
1MHHPI )EWX �WTIGMEP JSSH 
WYTTPMIVW IHMXMSR MR 1EVGL
� 
&SXL TYFPMGEXMSRW XEVKIX JSSH 
ERH FIZIVEKI TVSJIWWMSREPW 
FEWIH MR XLI +YPJ 'SSTIVEXMSR 
'SYRGMP �+''
 GSYRXVMIW SJ 
7EYHM %VEFME� /Y[EMX� XLI 9%)� 
-VEU� 5EXEV� &ELVEMR� ERH 3QER�
8SXEP GMVGYPEXMSR GSQFMRIH SJ 
IEGL SJ XLI TYFPMGEXMSRW [EW 
��/ ERH XSXEP MQTVIWWMSRW SJ 
XLI HMKMXEP FERRIV MRGPYHIH MR 
XLI HMKMXEP ZIVWMSRW [EW ��/��
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[ eǑport ǆarǄet deǏelopǆent proǀraǆ ]

eǑǉoǋt ǆaǋǄet deǏeǅoǉǆent ǉǋoǀǋaǆ sǎǆǆaǋy 
�������
8LI )\TSVX 1EVOIX (IZIPSTQIRX �)1(
 4VSKVEQ TVSZMHIW TEVXRIV 
JYRHMRK MR ƤZI OI] EVIEW JSV IPMKMFPI EGXMZMXMIW XLEX TVSQSXI ERH 
KVS[ WEPIW SJ 'EREHMER FIIJ FVERHW MR XLI I\TSVX QEVOIXTPEGI� 

7TIGMƤG I\TSVX QEVOIXW XEVKIXIH MRGPYHI .ETER� 1I\MGS� 7SYXL 
/SVIE� :MIXREQ� ,SRK /SRK ERH XLI )YVSTIER 9RMSR ERH 1MHHPI 
)EWX VIKMSRW�

8LI 1EVOIX (IZIPSTQIRX 4VSKVEQ �1(4
 GEXIKSV] SJ XLI 
)1( 4VSKVEQ TVSZMHIW GSWX�WLEVIH WYTTSVX JSV 'EREHMER FIIJ 
VITVIWIRXEXMZI GSQTERMIW XS TEVXMGMTEXI SV EXXIRH XVEHI WLS[W 
ERH WIQMREVW MR XLI I\TSVX QEVOIXTPEGI�

'EREHE &IIJŭW )1( TVSKVEQ TVSZMHIH GSWX�WLEVIH WYTTSVX JSV 
'EREHMER FIIJ I\TSVXIVW ERH XLIMV GPMIRXW XS TEVXMGMTEXI MR �� 
WITEVEXI XVEHI WLS[W MR E ZEVMIX] SJ HMJJIVIRX QEVOIXW MRGPYHMRK 
,SRK /SRK� .ETER� 1I\MGS EW [IPP EW XLI )YVSTIER� 7SYXLIEWX 
%WME ERH 1MHHPI )EWX VIKMSRW� 

%HHMXMSREPP]� �� )\TSVX 1EVOIX %HETXEXMSR MRGSQMRK QMWWMSRW� 
XLVII )\TSVX 1EVOIX -RZIWXMKEXMSR SYXKSMRK QMWWMSRW ERH �� 
4VSQSXMSR ERH 1EVOIXMRK -RMXMEXMZIW [IVI WYTTSVXIH YRHIV XLI 
TVSKVEQ JSV XLI ƤWGEP ]IEV %TVMP ���� XS 1EVGL ����� 

3J XLIWI �� TVSNIGXW ETTVSZIH� �� HMJJIVIRX GSQTERMIW VIGIMZIH 
WYTTSVX XEVKIXMRK WIZIR HMJJIVIRX I\TSVX QEVOIXW� 

ǆeasǎǋes of sǎccess �ǋeǉoǋted by ǉǋoǀǋaǆ ǎseǋs
 
foǋ ǉǋoǃects coǆǉǅeted
ŵ �� RI[ QEVOIX WIKQIRXW SV GLERRIPW IRXIVIH

ŵ �� RI[ MRXIVREXMSREP QEVOIXW IRXIVIH

ŵ ��� RI[ FY]IV MRXVSHYGXMSRW SV PIEHW

ŵ �� RI[ TVSHYGXW SV WTIGMƤGEXMSRW HIZIPSTIH

ŵ ����� TEVXMGMTERXW VIGIMZIH XVEMRMRK

ŵ ������� MRHMZMHYEPW VIEGLIH

ŵ ���� QMPPMSR [IFWMXI SV WSGMEP QIHME ZMI[W

ŵ ������� FVERHIH SV GS�FVERHIH VIWSYVGIW GVIEXIH

ŵ � XVEHI ERH GSRWYQIV EHZIVXMWIQIRXW GSQTPIXIH

ŵ � QEVOIXMRK ERH WEPIW TVSQSXMSRW GSQTPIXIH

ŵ �� FIIJ WEQTPMRK HIQSRWXVEXMSR HE]W GSQTPIXIH

ŵ ����� 18 MR IWXMQEXIH RI[ WEPIW ZSPYQI

ŵ ������ QMPPMSR MR IWXMQEXIH RI[ WEPIW ZEPYI

%PFIVX )VMRKJIPH
:MGI 4VIWMHIRX�

)\TSVX 1EVOIX (IZIPSTQIRX

 JAPAN 57 Projects ($802,727.89) 

SOUTH KOREA 20 Projects ($438,271.71) 

MEXICO & LATAM 41 Projects ($628,010.00) 

CHINA & HONG KONG 10 Projects ($232,386.57) 

TAIWAN & SOUTHEAST ASIA 19 Projects ($383,202.14) 

EMERGING MARKETS 12 Projects ($158,387.19) 

EUROPE: 9 Projects ($60,236.47)

JAPAN: 11 Projects ($113,848.76) 

MEXICO: 4 Projects ($70,722.60)

SOUTH KOREA: 2 Projects ($34,731.80)

SOUTHEAST ASIA: 1 Project ($11,582.85)

HONG KONG: 5 Projects ($30,741.26)

MIDDLE EAST: 2 Projects ($34,560.35)

VIETNAM: 2 Projects ($25,431.24)

ALL MARKETS: 6 Projects ($56,116.34) 

GENERIC EXPORT PROGRAM INVESTMENT BY MARKET - 2023-24

EMD PROGRAM INVESTMENT BY MARKET - 2023-24

TOTAL 
INVESTMENTS 

$2,629,599
TOTAL 

PROJECTS
151

32%

26%

13%

10%

12%
7%

TOTAL 
INVESTMENTS 
$2,642,985.50 

TOTAL 
PROJECTS

159

57

20
41

10

19

12

TOTAL 
INVESTMENTS 
 $437,971.67 

TOTAL 
PROJECTS

42

9

11

42
1

5

2

2

6

8%

TOTAL 
INVESTMENTS

 $496,004 
TOTAL 

PROJECTS
55

9%

17%

21%

11%

15%

19%

1% 7%

eǆd ǉǋoǀǋaǆ inǏestǆent by ǆaǋǄet � �������
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[ publǂc and staǄeǁolder enǀaǀeǆent ]

canada beefŭs obǃectǂǏes for tǁe publǂc and staǄeǁolder enǀaǀeǆent �pse
 proǀraǆ are to 
coǆǆunǂcate ǐǂtǁ tǁe publǂc� consuǆers and ǆeat trade to address concerns and buǂld trust 
and confǂdence ǂn ǁoǐ beef ǂs produced ǂn canada�

canadian beef sǎstainabiǅity caǆǉaiǀn
'EREHE &IIJ GSQTPIXIH E WYWXEMREFMPMX] GEQTEMKR MR *5� XLEX 
FIKER MR *5� SJ XLI TVIZMSYW ƤWGEP ]IEV� XEVKIXMRK GSRWYQIVW 
ERH XVEHI GPMIRXW� 8LI GEQTEMKR JIEXYVIH XLVII WIXW SJ TVMRX ERH 
HMKMXEP EHZIVXMWIQIRXW MR 'EREHMER 0MZMRK QEKE^MRI ERH [IFWMXI� 
ERH 'EREHMER +VSGIV QEKE^MRI ERH [IFWMXI� 8LI EHW LMKLPMKLXIH 
XLI FIIJ MRHYWXV]ŭW FIRIƤGMEP MQTEGXW PMOI MQTVSZIH FMSHMZIVWMX]� 
IGSW]WXIQ LIEPXL� ERH GEVFSR WIUYIWXVEXMSR� 8LI GEQTEMKR 
RIXXIH E GMVGYPEXMSR SJ ���/� �TVMRX EHW
� E GSQFMRIH VIEHIVWLMT SJ 
����1� �TVMRX � HMKMXEP
� ERH ���/ MQTVIWWMSRW �HMKMXEP EHW
�

diǋect to consǎǆeǋ ǆessaǀinǀ
'EREHE &IIJ TPEGIH JYPP�TEKI EHZIVXSVMEPW MR WIZIVEP +VIEXIV 
8SVSRXS %VIE �+8%
 ERH :ERGSYZIV RI[WTETIVW XS LMKLPMKLX XLI 
GEXXPI MRHYWXV]ŭW GSQQMXQIRX XS WYWXEMREFMPMX]� 8LI EHZIVXSVMEPW 
JSGYWIH SR )RZMVSRQIRXEP 7XI[EVHWLMT %[EVH [MRRMRK TVSHYGIVW 
XLI 0IEZMXX *EQMP] SJ &IPPIZMPPI� 32 ERH ;IVRIV ERH .SH] 7XYQT� 
'V]WXEP 0EOI 6ERGL� 1EPEO[E� &�'� 3RXEVMS TPEGIQIRXW MR XLI 
8SVSRXS 7XEV� VIKMSREP 2EXMSREP 4SWX ERH +PSFI 
 1EMP IHMXMSRW MR 
.YP] VIEGLIH ���1� VIEHIVW� &�'� TPEGIQIRXW MR XLI :ERGSYZIV 
7YR� :ERGSYZIV 4VSZMRGI� ERH VIKMSREP 2EXMSREP 4SWX ERH +PSFI 
 
1EMP IHMXMSRW MR 7ITXIQFIV VIEGLIH QSVI XLER ���1�VIEHIVW�

6SR +PEWIV 
:MGI 4VIWMHIRX� 

'SVTSVEXI %JJEMVW

-R 1EVGL ERH %TVMP ����� E 
WSGMEP QIHME GEQTEMKR [EW 
GSRHYGXIH XS TVSQSXI XLI FIIJ 
MRHYWXV]ŭW TSWMXMZI IRZMVSRQIRXEP 
WXI[EVHWLMT QIWWEKI ERH HVMZI 
E[EVIRIWW ERH ZMI[IVWLMT SJ 
'EREHE &IIJŭW Ŭ;L] 'EREHMER 
&IIJŭ [IFWMXI� 

8LI GEQTEMKR XEVKIXIH 
ZMI[IVW �� XS �� ]IEVW SJ EKI 
MRXIVIWXIH MR JSSH� GSSOMRK 
ERH WYWXEMREFMPMX] XSTMGW MR XLI 
:ERGSYZIV� )HQSRXSR� 'EPKEV]� 
8SVSRXS� 3XXE[E ERH 1SRXVIEP 
QEVOIXW� 

8LI GEQTEMKR YWIH X[S ���WIGSRH SRPMRI ZMHIS EHW MR )RKPMWL 
ERH *VIRGL LMKLPMKLXMRK XLI TSWMXMZI VIWYPXW JVSQ XLI 'EREHMER 
6SYRHXEFPI JSV 7YWXEMREFPI &IIJ �'67&
 2EXMSREP &IIJ 
7YWXEMREFMPMX] %WWIWWQIRX �2&7%
� 8LI GEQTEMKR [EW I\TIGXIH 
XS VIEGL ���1 GSRWYQIVW� 

% JYPP�TEKI EHZIVXSVMEP [EW TPEGIH MR XLI 2EXMSREP 4SWX XS TVSQSXI 
XLI TSWMXMZI VIWYPXW JVSQ XLI 2&7%� 

8LI EHZIVXSVMEP LMKLPMKLXIH XLI FIIJ MRHYWXV]ŭW FIRIƤGMEP MQTEGXW 
PMOI MQTVSZMRK FMSHMZIVWMX]� IGSW]WXIQ LIEPXL� ERH GEVFSR 
WIUYIWXVEXMSR ERH HMVIGXIH XLI VIEHIV XS MRHYWXV] VIWSYVGIW JSV 
QSVI MR�HITXL MRJSVQEXMSR MJ HIWMVIH� 8LI GEQTEMKR VIEGLIH 
ETTVS\MQEXIP] ���/ VIEHIVW�
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Ǆey infǅǎenceǋ oǎtǋeach
'EREHE &IIJ SVKERM^IH E WIVMIW SJ FIIJ MRHYWXV] WTIEOIVW XS 
HMWGYWW WYWXEMREFMPMX] MWWYIW XEVKIXIH EX XLI 3RXEVMS ,SQI 
)GSRSQMGW %WWSGMEXMSR� ER MQTSVXERX MRƥYIRGIV KVSYT MR XLI 
JSSHMI ERH GYPMREV] GSQQYRMX]� 3ZIV �� LSQI IGSRSQMWXW 
TEVXMGMTEXIH�

-R 7ITXIQFIV� �� WXYHIRXW JVSQ XLI 9RMZIVWMX] SJ 7EWOEXGLI[ERŭW 
'SPPIKI SJ 4LEVQEG] ERH 2YXVMXMSR PIEVRIH LS[ QSHIVR JEVQW 
TVSHYGI JSSH MR 7EWOEXGLI[ER� 8LI XSYV MRGPYHIH WLS[MRK JYXYVI 
HMIXMXMERW LS[ GEXXPI EVI JIH MR E PEVKI�WGEPI JIIHPSX� EW [IPP EW XLI 
XIGLRSPSK] SR E QMH�WM^IH KVEMR ERH IKK JEVQ� 8LI WXYHIRXW JIPX 
XLEX XLI XSYV [EW ZEPYEFPI ERH MRGVIEWIH XLIMV ORS[PIHKI� 8LIMV 
TIVGITXMSR SJ [LEX XLI] ORI[ EFSYX JEVQMRK [IRX JVSQ ��	 [IPP 
SV ZIV] [IPP MRJSVQIH EFSYX JEVQMRK TVEGXMGIW� XS ��	 EJXIV XLI 
XSYV [EW GSQTPIXIH� %W [IPP� XLIMV TIVGITXMSR SJ JEVQMRK ERH JSSH 
TVSHYGXMSR WLMJXIH� [MXL ��	 MRHMGEXMRK XLIMV ZMI[ SJ JEVQMRK [EW 
WSQI[LEX SV ZIV] TSWMXMZI�

indǎstǋy ǆeǆbeǋshiǉ and ǉaǋticiǉation
1IQFIVWLMTW MR XLI '67& ERH XLI 'EREHMER 'IRXVI JSV *SSH 
-RXIKVMX] IREFPI 'EREHE &IIJ XS [SVO GPSWIP] [MXL PMOIQMRHIH 
KVSYTW XS HIZIPST QIWWEKMRK ERH VIWSYVGIW XS WEJIKYEVH 
GSRWYQIV GSRƤHIRGI ERH WYTTSVX JSV 'EREHMER FIIJ� ERH 
XS EHHVIWW GSRWYQIV GYVMSWMX] ERH WOITXMGMWQ EFSYX JSSH 
TVSHYGXMSR� 

consǎǆeǋ ǆessaǀinǀ thǋoǎǀh staǄehoǅdeǋ ǉaǋtneǋs
'EREHE &IIJ [EW TPIEWIH XS TEVXRIV [MXL XLI 'EREHMER 'EXXPI 
%WWSGMEXMSR MR E GEQTEMKR XLEX VIGIMZIH E &IWX SJ 'EREHMER 
%KVM�JSSH 1EVOIXIVW %PPMERGI E[EVH JSV &IWX )\LMFMX MR ����� 
'EREHE &IIJ GS�JYRHIH XLI HIZIPSTQIRX SJ XLI +YEVHMERW SJ 
XLI +VEWWPERHW +EQI� E KVE^MRK WMQYPEXMSR KEQI XLEX GSRRIGXW 
TPE]IVW [MXL XLI IGSPSKMGEP FIRIƤXW SJ VEMWMRK FIIJ GEXXPI SR KVEWW�

Canada Beef worked with Farm & Food Care Ontario 
(FFCO) on the sixth edition of The Real Dirt on Farming. 
The 62-page magazine answers consumer questions 
about food grown in Canada, where it comes from, 
and what farmers are doing to produce food that is 
sustainable, healthy, and safe. Canada Beef supported 
the project with funding and a technical review of  
the material. 

% HMKIWX IHMXMSR SJ 8LI 6IEP (MVX SR *EVQMRK [EW HMWXVMFYXIH 
XLVSYKL E REXMSREP GEQTEMKR [MXL 4SWX 1IHME ERH MRGPYHIH E 
JYPP�TEKI EH MR IEGL RI[WTETIV TVSQSXMRK XLI FSSOPIX MRWIVX �ERH 
E REXMSREP GSRXIWX JSV VIEHIVW
 EW [IPP EW E GST] SJ XLI HMKIWX 
ZIVWMSR SJ XLI FSSOPIX MR IEGL TETIV� 1SVI XLER ���/ GSTMIW 
[IVI HMWXVMFYXIH XLVSYKL 4SWX�EJƤPMEXIH RI[WTETIVW� MRGPYHMRK 
XLI :ERGSYZIV 4VSZMRGI� 'EPKEV] 7YR� )HQSRXSR 7YR� 8MQIW ERH 
8VERWGVMTX �2&
� 7EWOEXSSR 7XEV 4LSIRM\� 7EWOEXSSR &VMHKIW� 
6IKMRE 0IEHIV 4SWX� ;MRRMTIK 7YR ERH XLI 2EXMSREP 4SWX MR 
8SVSRXS ERH 1SRXVIEP� 

8LI **'3 HMWXVMFYXIH 8LI 6IEP (MVX SR *EVQMRK XS QSVI XLER 
���/ VIKMWXIVIH HMIXMXMERW EGVSWW 'EREHE� 'EREHE &IIJ YWIW 
XLMW IHYGEXMSREP TYFPMGEXMSR JSV GSRWYQIV ERH LIEPXL 
TVSJIWWMSREP SYXVIEGL�
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[ cǁannel ǆarǄetǂnǀ ]

canada beefŭs obǃectǂǏes for cǁannel ǆarǄetǂnǀ are to deǏelop� ǂǆpleǆent� and support retaǂl 
and foodserǏǂce cǁannel sales proǆotǂons and ǆarǄet deǏelopǆent ǂnǂtǂatǂǏes tǁat drǂǏe sales� 
ǆarǄet sǁare and coǆpetǂtǂǏe posǂtǂon for canadǂan beef ǂn tǁe ǆarǄetplace� and create and 
ǂǆpleǆent retaǂl and foodserǏǂce deǆand buǂldǂnǀ proǀraǆs to ǂncrease product assortǆent 
and ǆarǄetǂnǀ proǀraǆs tǁat ǂncrease tǁe aǐareness of tǁe canadǂan beef adǏantaǀe ǂn canada�

ǋetaiǅ and foodseǋǏice ǉǋoǆotions
'LERRIP WYTTSVXIH XLI I\IGYXMSR SJ E REXMSREP GEQTEMKR EMQIH 
EX FYMPHMRK GSRWYQIV ERH VIXEMPIV E[EVIRIWW SJ XLI 'EREHMER &IIJ 
-RJSVQEXMSR +EXI[E] �+EXI[E]
� *YRHW [IVI PIZIVEKIH XS TPEGI 
WMKREKI MR WXSVIW EGVSWW �� QENSV VIXEMP FERRIVW MR 'EREHE HYVMRK 
E GSRXIWX TIVMSH�

A dozen brand license agreements, including new and 
updates versions, were signed with stakeholders in 
retail, foodservice, packing/processing, and production, 
bringing the total number of brand license holders to 82. 

tǋade adǏeǋtisinǀ
8VEHI EHZIVXMWMRK IJJSVXW MR OI] REXMSREP TYFPMGEXMSRW XEVKIXIH 
VIEHIVW MR XLI JSSHWIVZMGI ERH VIXEMP GLERRIPW�

8S VIEGL JSSHWIVZMGI WXEOILSPHIVW� XLVII HSYFPI�TEKI WTVIEHW 
[IVI TYFPMWLIH MR 1)29 1EKE^MRI �6IWXEYVERXW 'EREHEŭW 
TYFPMGEXMSR
 XLVSYKLSYX XLI ]IEV� %R IWXMQEXIH ��/ TVMRX GSTMIW 
EVI QEMPIH SYX XS XLIMV QIQFIVW� EPSRK [MXL JYVXLIV HMKMXEP VIEGL� 
8LI EHZIVXMWIQIRXW TVSQSXIH RI[ 'EREHE &IIJ VIWSYVGIW 
�I�K�� *SSHWIVZMGI 6IGSZIV] 7XVEXIK] ZMHIS WIVMIW� *SSHWIVZMGI 
;LSPIWEPI +EXI[E] ERH MXW EHNEGIRX TSWXIV� 'YPMREV] 4PERRIVW
� EW 
[IPP EW VIWIEVGL HEXE TIVXEMRMRK XS 'EREHMERWŭ MRXIRXMSRW XS SVHIV 
'EREHMER FIIJ MR VIWXEYVERX WIXXMRKW�

*SV VIXEMP� XLVII HSYFPI�TEKI WTVIEHW ERH SRI WMRKPI�TEKI 
EHZIVXMWIQIRX [IVI TYFPMWLIH MR 'EREHMER +VSGIV QEKE^MRI� 
[MXL ER IWXMQEXIH VIEGL SJ ���/� ZME TVMRX ERH HMKMXEP EHW� %HW 
[IVI JSGYWIH SR TVSQSXMRK RI[ ERH YTGSQMRK 'EREHE &IIJ 
VIWSYVGIW �I�K�� ;LSPIWEPI +EXI[E] ERH EHNEGIRX TSWXIV� XLI 
'IVXMƤIH 'EREHMER &IIJ 8VEMRMRK 4VSKVEQ� EW [IPP EW VIWIEVGL 
HEXE MPPYWXVEXMRK 'EREHMERWŭ TVIJIVIRGI XS TYVGLEWI 'EREHMER FIIJ 
EX VIXEMP� 8LI PEXXIV [EW EPWS TVSQSXIH ZME I&PEWX�

ǆaǋǄetinǀ ǆateǋiaǅs
8LI YTHEXIH 6IXEMP 1IVGLERHMWMRK +YMHI 4SWXIV� [MXL MRXIKVEXIH 
56 GSHIW WXIIVMRK YWIVW XS XLI ;LSPIWEPI +EXI[E]� [EW TVMRXIH 
X[MGI� 8LI *SSHWIVZMGI 1IVGLERHMWMRK +YMHI 4SWXIV [MXL WMQMPEV 
56 GSHI MRXIKVEXMSR LEH MXW ƤVWX TVMRX VYR SJ �/ TSWXIVW� 

)\MWXMRK 'EREHE &IIJ VIWSYVGIW �I�K�� JSPHEFPI 6IXEMP 
1IVGLERHMWMRK +YMHI� +VEHMRK 0EFIPW ?%%� %%%� ERH 4VMQIA� EW 
[IPP EW ,S[ 8S 'SSO PEFIPW
 [IVI VITVMRXIH XS QIIX HIQERH�

8LMW XEGXMG EPWS EGGSYRXIH JSV HMWXVMFYXMSR GSWXW SJ XLI VIWSYVGIW� 
��� SVHIVW [IVI WIRX XS WXEOILSPHIVW EGVSWW XLI VIXEMP ERH 
JSSHWIVZMGI GLERRIPW� 8LMW MRGPYHIH *VIRGL PERKYEKI VIWSYVGIW� 
[MXL ���/ GSTMIW SJ XLI JSPHEFPI 6IXEMP 1IVGLERHMWMRK +YMHI 
WLEVIH [MXL &SIYJ 5YɰFIG�

7LIPF] :ER7MGOPI 
7IRMSV (MVIGXSV�  

'LERRIP 1EVOIXMRK 

tǋade shows
8LI 'LERRIP XIEQ I\LMFMXIH EX XLI +VSGIV] -RRSZEXMSR 'EREHE 
�+-'
 7LS[ MR 3GXSFIV ���� XS TVSQSXI XLI ;LSPIWEPI +EXI[E]  
XS VIXEMPIVW ERH HMWXVMFYXI E RI[P] YTHEXIH 1IVGLERHMWMRK  
+YMHI TSWXIV�

7IZIVEP VIXEMP ERH JSSHWIVZMGI WXEOILSPHIVW [IVI ZMWMXIH MR *5�� 
8LIWI E[EVIRIWW FYMPHMRK QIIXMRKW JSGYWIH SR WLEVMRK  
'EREHE &IIJ VIWSYVGIW ERH YRHIVWXERHMRK GYVVIRX GLEPPIRKIW  
MR XLI WIGXSV�

4VITEVEXMSRW [IVI QEHI JSV TEVXMGMTEXMSR MR XLI 6IWXEYVERXW 
'EREHE �6'
 XVEHIWLS[ MR %TVMP ����� [LMGL XEVKIXIH JSSHWIVZMGI 
WXEOILSPHIVW� 

&EVGSHI WGERRIV HIZMGIW VIRXIH EX XLI +-' 7LS[ �ERH PEXIV XLI 6' 
7LS[
 IRWYVIH XLEX PIEHW [IVI XVEGOIH IJƤGMIRXP]�
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deǆand bǎiǅdinǀ ǉǋoǀǋaǆs
%PP WM\ VIXEMP QIVGLERHMWMRK HIQERH TPERRIVW [IVI VIZEQTIH  
XS MRGPYHI SZIVEPP HIWMKR MQTVSZIQIRXW ERH +EXI[E] 56 GSHIW 
SR XLI JVSRX GSZIVW� 8LI VIHIWMKRIH TPERRIVW [IVI  
WYFWIUYIRXP] TVMRXIH� 

Eight new Culinary Planners were promoted within 
MENU Magazine for the trade.They are presently 
available digitally. 

6IWIEVGL [EW GSRHYGXIH XS YRHIVWXERH XLI GYVVIRX QIRY 
PERHWGETI JSV FIIJ [MXLMR E WEQTPI SJ RIEVP] �� 'EREHMER 
VIWXEYVERXW� XLYW TVSZMHMRK GSRXI\X EW XS LS[ XS JYVXLIV FYMPH 
HIQERH [MXLMR XLI WIKQIRX� 

)\TPSVEXSV] VIWIEVGL ERH GSRWYPXMRK WYVVSYRHMRK XLI 
IWXEFPMWLQIRX SJ XLI JVEQI[SVO SJ XLI VIXEMP ZIVWMSR SJ XLI 
'IVXMƤIH 'EREHMER &IIJ 8VEMRMRK 4VSKVEQ [EW GSRHYGXIH�

The Channel team undertook its first retail tour and 
visited multiple retailers with the goal of driving 
interest in the Wholesale Gateway.

ǉaǋtneǋ ǉǋoǀǋaǆs
)MKLX TEVXRIV TVSKVEQW [IVI GSQTPIXIH [MXL ƤZI HMJJIVIRX 
WXEOILSPHIVW� 4VSNIGXW MRGPYHIH E VIXEMP TVSQSXMSR MR  
TEVXRIVWLMT [MXL E TEGOIV EW [IPP EW WYTTSVX MR GVIEXMZI  
HIWMKR JSV HMKMXEP YWEKI� 

1SWX RSXEFPI [EW E TVSNIGX XS GS�FVERH 6IXEMP 1IVGLERHMWMRK 
+YMHI TSWXIVW� [LMGL [SYPH KYMHI IRH�YWIVW XS FVERHIH 
;LSPIWEPI +EXI[E] QEXIVMEPW JSV JSYV QENSV TEGOIVW� 8LI IRH 
YWIVW [MPP MRGPYHI WXEOILSPHIVW EGVSWW 'EREHE [LS TYVGLEWI 
XLIMV 'EREHMER FIIJ JVSQ XLIWI TEGOIVW� [LMGL VITVIWIRX E 
QENSVMX] SJ XLI HSQIWXMG QEVOIX WLEVI�

indeǉendent ǋetaiǅ oǉeǋatoǋs ǉǋoǀǋaǆ
% WIGSRH [EZI SJ TVMRXIH QEXIVMEPW JSV XLI -RHITIRHIRX 6IXEMP 
3TIVEXSVW 'EXEPSKYI [IVI QEMPIH SYX�

A digital eBlast was developed to further advertise 
Canada Beef assets available to independents and was 
deployed in FQ4.

% VIWSYVGI [IFTEKI XS ZMI[ XLI 'YPMREV] 4PERRIVW ERH SVHIV 
XLI *SSHWIVZMGI 1IVGLERHMWMRK +YMHI 4SWXIV [EW HIZIPSTIH 
XS JEGMPMXEXI XLI EGGIWW SJ XLIWI QEXIVMEPW JSV MRHITIRHIRX 
JSSHWIVZMGI STIVEXSVW�
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[ branded consuǆer ǆarǄetǂnǀ ]

canada beefŭs strateǀǂc prǂorǂtǂes for consuǆer ǆarǄetǂnǀ are to ǆaǂntaǂn� ǂncrease� and 
eǑpand canadǂan beef dǂsappearance�consuǆptǂon ǂn canada� eǑpand and ǂǆproǏe consuǆer 
access to preparatǂon ǆetǁods� recǂpes� and nutrǂtǂonal ǂnforǆatǂon to ǂǆproǏe tǁe enǃoyǆent 
of consuǆǂnǀ canadǂan beef� and educate consuǆers about tǁe canadǂan beef ǀradǂnǀ systeǆ� 

nationaǅ canadian beef bǋanded adǏeǋtisinǀ�deǆand 
bǎiǅdinǀ caǆǉaiǀn
8LI ���QSRXL REXMSREP GSRWYQIV QEVOIXMRK GEQTEMKR EMQIH 
XS I\TERH XLI JER FEWI SJ 'EREHMER FIIJ ERH MRWXMPP E WIRWI SJ 
TVMHI JSV 'EREHMER FIIJ� 8LI SZIVEVGLMRK GEPP�XS�EGXMSR� 4MGO XLI 
FIIJ [MXL XLI �QETPI
 PIEJ� LIPTIH HVMZI XVEJƤG XS ERH IRGSYVEKI 
EGXMZI IRKEKIQIRX [MXL XLI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E] 
�+EXI[E]
� 8LI GEQTEMKR MRZSPZIH XLI GSRWMWXIRX VIPIEWI SJ 
HMKMXEP EHZIVXMWMRK GEQTEMKRW XLVSYKLSYX XLI ]IEV ERH XLVII 
GEQTEMKR FYVWXW�

��ű+VMPP�LIVű XLIQI JSGYWIH SR XLI FEVFIGYI WIEWSR�

�� 4VSQSXMSR SJ XLI I\MWXMRK ;SVPH 'YMWMRI EHZSGEXI GSRXIRX SR 
XLI +EXI[E]� 

��ű&IIJ :EPYIű XLIQI YWIH QIWWEKIW JVSQ ERH TVSQSXIH XLI RI[ 
FIIJ ZEPYI VIWSYVGI� 1EOI XLI 1SWX SJ �'EREHMER
 &IIJ�

3ZIV XLI GSYVWI SJ XLI GEQTEMKR �%TVMP ���� XS 1EVGL ����
� XLI 
HMKMXEP EHW WE[ ��1� MQTVIWWMSRW� VIWYPXMRK MR �����/� GPMGOW XS 
XLI [IFWMXI� ��/� GSRZIVWMSRW ERH E GSRZIVWMSR VEXI SJ ����	� 

8LI +VMPP�LIV TSVXMSR SJ XLI GEQTEMKR EMQIH EX IQTS[IVMRK 
'EREHMERW �[SQIR MR TEVXMGYPEV
 XS ŰQEWXIV XLI KVMPP�ű 4EVXRIVMRK 
[MXL KVMPP QEWXIVW 1EHHMI 
 /MOM 0SRKS� E WIVMIW SJ XEGXMGW [IVI 
I\IGYXIH XS IRGSYVEKI KEW SV GLEVGSEP KVMPPMRK� SV FSXL� 8LMW XEGXMG 
MRGPYHIH VIGMTI GVIEXMSR� WSGMEP QIHME GSRXIRX� TVIWW VIPIEWI� X[S 
QIHME SR�JEVQ IZIRXW� �SRI MR 'EPKEV] ERH SRI MR 3RXEVMS
 (EMP] 
,MZI HMKMXEP QEKE^MRI EHZIVXSVMEP TPEGIQIRX ERH GSRXIWX� '8: 
'EPKEV] ERH &8: 8SVSRXS FVSEHGEWX WIKQIRXW� ERH E 7XEQTIHI 
GSSO�SJJ� [SVOMRK [MXL %PFIVXE &IIJ 4VSHYGIVW �%&4
� 

8LI (EMP] ,MZI GSRXIWX ERH EVXMGPI VIEGLIH ��/� [MXL �/� VIEHW 
SJ XLI EVXMGPI� 8LI TVIWW VIPIEWI ERH WSGMEP QIHME SYXVIEGL JSV XLI 
XEGXMG VIWYPXIH MR RIEVP] �/ IRKEKIQIRXW [MXL GSRXIRX�

nationaǅ canadian beef adǏeǋtisinǀ�deǆand  
bǎiǅdinǀ caǆǉaiǀn
%W TEVX SJ XLI 'EREHMER &IIJ %HZERXEKI �'&%
 QEVOIXMRK 
IJJSVXW JSV GSRWYQIVW� XLI +VEHIH JSV +VIEXRIWW GEQTEMKR [EW 
HIZIPSTIH MR *5� ERH I\IGYXIH MR *5� XS IREFPI GSRWYQIV 
MRXIVIWX MR� YRHIVWXERHMRK SJ� ERH ETTVIGMEXMSR JSV XLI ZEPYI SJ 
'EREHMER FIIJ UYEPMX] KVEHIW� 8LMW GEQTEMKR JSGYWIH SR XLI 
UYEPMX] FIRIƤXW TSVXMSR SJ XLI '&% QIWWEKI� LMKLPMKLXMRK XLI 
STTSVXYRMXMIW ERH FIRIƤXW SJ 'EREHE %%� 'EREHE %%% ERH 
'EREHE 4VMQI KVEHIW SJ 'EREHMER FIIJ�

8LI XEGXMG LEH WIZIVEP QIHME I\IGYXMSRW ERH E GSRWYQIV 
I\TIVMIRXMEP QEVOIXMRK IZIRX EW [IPP� EPP [MXL GEPPW XS EGXMSR XS ZMWMX 

XLI +VEHIH JSV +VIEXRIWW [IF TEKI EX GEREHEFIIJ�GE XS PIEVR 
QSVI� %WWIXW HIZIPSTIH XS WYTTSVX XLI GEQTEMKR MRGPYHIH ZMHISW� 
MRJSKVETLMG ZMHISW ERH TVMRX ERH [IF GSRXIRX� 

.S]GI 4EVWPS[ 
)\IGYXMZI (MVIGXSV�  

'SRWYQIV 1EVOIXMRK 

1EOI XLI 1SWX SJ &IIJ �11&
 
[EW E RI[ VIWSYVGI HIZIPSTIH 
MR JEPP ����� [MXL HMKMXEP 
ƥMTFSSO ERH TVMRX ZIVWMSRW� 
8LI VIWSYVGI FYMPHW E[EVIRIWW 
SJ XLI ZEPYI SJ 'EREHMER FIIJ 
[MXL WXVEXIKMIW JSV GYXXMRK 
PEVKIV GYXW EX LSQI XS QEOI 
WXIEOW� VSEWXW ERH QSVI� 8LI 
VIWSYVGI LEW QYPXMTPI PMROW XS 
XLI +EXI[E] JSV LS[ XS GSSO 
MRJSVQEXMSR ERH VIGMTIW JSV 
XLI �� JIEXYVIH FIIJ GYXW� 
*SYV ZIVWMSRW [IVI HIZIPSTIH� 
'EREHMER &IIJ FVERHIH� TPYW 
XLVII GS�FVERHIH ZIVWMSRW� %&4� 
7EWOEXGLI[ER 'EXXPIQIRŭW %WWSGMEXMSR �7'%
 ERH &IIJ *EVQIVW 
SJ 3RXEVMS �&*3
� (MWXVMFYXMSR [EW HVMZIR XLVSYKL 'EREHE &IIJ 
WSGMEP QIHME ERH GSRWYQIV EHZIVXMWMRK XS XLI SVHIV GIRXVI EX 
GEREHEFIIJ�GE� EW [IPP EW XLVSYKL GSRWYQIV IZIRXW LSWXIH F] XLI 
XLVII GS�FVERHMRK TEVXRIVW� 8S HEXI �/� GSTMIW LEZI FIIR TVMRXIH 
ERH HMWXVMFYXIH�

8LI VIWSYVGI [EW TVSQSXIH EW TEVX SJ E +EXI[E] EH MR XLI 
*IFVYEV] MWWYI SJ ,SYWI 
 ,SQI QEKE^MRI� [MXL E 56 GSHI XS PMRO 
XS XLI GEREHEFIIJ�GE SVHIV GIRXVI� (MWXVMFYXMSR XLVSYKL ,SYWI 
 
,SQI VIEGLIH ���1 VIEHIVW �TVMRX ERH HMKMXEP
� ERH ��� 56 GSHI 
WGERW GEQI XLVSYKL JVSQ XLI EH TPEGIQIRX�
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nationaǅ consǎǆeǋ actiǏation caǆǉaiǀn to sǎǉǉoǋt 
and ǉǋoǆote canadian beef at the foodseǋǏices sectoǋ
&YVKIV -X *SV[EVH [EW PEYRGLIH JSV XLI WIGSRH ]IEV MR *IFVYEV] 
���� EW E QSRXL�PSRK KMZIFEGO GEQTEMKR XS WYTTSVX PSGEP 
MRHITIRHIRX JSSHWIVZMGI VIWXEYVERXW GSQQMXXIH XS 'EREHMER 
FIIJ WYTTP] [LMPI VEMWMRK JYRHW XS WYTTSVX JSSH WIGYVMX] IJJSVXW 
REXMSREPP] EGVSWW RMRI TVSZMRGIW� 8LMW XEGXMG MRZSPZIH TEVXRIVWLMT 
[MXL TVSZMRGMEP FIIJ EWWSGMEXMSRW ERH TEVXMGMTEXMRK FIIJ 
TVSGIWWSVW�HMWXVMFYXSVW� 6IWXEYVERXW EGVSWW XLI GSYRXV] MR IZIV] 
TVSZMRGI SYXWMHI SJ 5YIFIG� [IVI MRZMXIH XS NSMR XLI GEQTEMKR� 
HIWMKREXMRK E ���	 'EREHMER FIIJ FYVKIV JSV XLI TVSQSXMSR� 
*SV IZIV] GEQTEMKR�JIEXYVIH FYVKIV TYVGLEWIH� 'EREHE &IIJ 
HSREXIH XLI IUYMZEPIRX SJ SRI QIEP XS *SSH &EROW 'EREHE �YT XS 
E QE\MQYQ SJ ���/
� 

ǆaǄe it beef newsǅetteǋ cǅǎb
1IQFIVWLMT MR XLI QSRXLP] WYFWGVMFIV�FEWIH GSRWYQIV 
SYXVIEGL XSSP KVI[ XS ��/ JVSQ ��/ XLVSYKL X[S VIGVYMXQIRX 
IJJSVXW� E ]IEV�PSRK PS]EPX] GSRXIWX [MXL 1EOI MX &IIJ QIQFIVW� 
ERH XLI +EXI[E] 'SSO ;MXL GRHFIIJ�GE GSRXIWX� 1EOI MX &IIJ 
STIR VEXIW LMX ����	 SR EZIVEKI� EFSZI XLI QEVOIXMRK IQEMP 
EZIVEKI ���	
� ERH EGLMIZIH EFSZI EZIVEKI IRKEKIQIRX [MXL XLI 
GSRXIRX ����	 GPMGOW SR EZIVEKI
�

canadian beef infoǋǆation ǀateway
1YPXMTPI XEGXMGW [IVI YRHIVXEOIR MR ER IJJSVX XS IRGSYVEKI 
IRKEKIQIRX [MXL XLI +EXI[E]� MRGPYHMRK TVSQSXMSRW XS WTIGMƤG 
WIGXMSRW PMOI ;SVPH 'YMWMRI� ERH (MIX 
 ;IPPRIWW� [SVOMRK 
[MXL GYPMREV] WGLSSP IHYGEXSVW ERH WXYHIRXW EW MRƥYIRGIVW� 
ERH GSRWYQIV GSRXIWXMRK ERH HMKMXEP EHZIVXMWMRK� 1SVI XLER 
��� VIGMTIW [IVI HIZIPSTIH� IHMXIH XS SYV WX]PI�WXERHEVH ERH 
WYTTSVXIH F] RYXVMIRX EREP]WMW HEXE�

ǉǋoǏinciaǅ ǆaǋǄetinǀ aǅǅiance
'EREHE &IIJ MRMXMEXIH XLI 4VSZMRGMEP 1EVOIXMRK %PPMERGI �41%
 
TVSKVEQ MR ER IJJSVX XS EPMKR XLI GSPPIGXMZI I\TIVXMWI ERH 
VIWSYVGIW SJ TVSZMRGMEP GEXXPI SVKERM^EXMSRW XLVSYKL WLEVIH KSEPW� 
SFNIGXMZIW� ERH GSRWYQIV QEVOIXMRK MRMXMEXMZIW� 4VSNIGXW XLEX 
QIIX WLEVIH GSRWYQIV QEVOIXMRK KSEPW [IVI IPMKMFPI JSV E ����� 
MRZIWXQIRX QEXGL FIX[IIR 'EREHE &IIJ ERH XLI 41% TEVXRIV� %PP 
GEQTEMKRW WLEVI NSMRX PSKS TPEGIQIRX SJ 'EREHMER &IIJ ERH XLI 
41% TEVXRIV EWWSGMEXMSR� 

8LIVI [IVI JSYV 41% TVSKVEQW IWXEFPMWLIH [MXL XLI JSYV 
TVSZMRGMEP KVSYTW� %&4 �]IEV�PSRK GSRWYQIV GEQTEMKR� 
HMWXVMFYXMSR SJ ���/ GS�FVERHIH 11& VIWSYVGI
� 7'% �GYPMREV] 
WXEKI EGXMZEXMSR EX %KVMFMXMSR� HMWXVMFYXMSR SJ ��� GS�FVERHIH 
11&
 1ERMXSFE &IIJ 4VSHYGIVW �TVMRXIH �/ ]SYXL�JSGYWWIH 
IHYGEXMSR VIWSYVGI� ;LIVI (SIW 1] &IIJ 'SQI *VSQ#
 ERH  
&*3 �TVMRXIH ERH HMWXVMFYXIH �/ GSTMIW SJ GS�FVERHIH 11&
� 

4VSZMRGMEP FIIJ SVKERM^EXMSRW ERH FIIJ TVSGIWWSVW�HMWXVMFYXSVW 
QEHI IMXLIV GEWL SV KVSYRH FIIJ HSREXMSRW XS XLIMV VIKMSREP 
JSSH FERO SVKERM^EXMSRW ERH TEVXMGMTEXMRK VIWXEYVERXW [IVI 
IRGSYVEKIH XS HSREXI XS XLIMV PSGEP JSSH FEROW EW TEVX SJ XLI 
IJJSVX� 6IWXEYVERXW ERH FIIJ WYTTP] FIRIƤXIH JVSQ XLI GEQTEMKR 
TVSQSXMSR IJJSVXW XLEX IRGSYVEKIH XLI TYFPMG XS KIX SYX XS XLI 
TEVXMGMTEXMRK VIWXEYVERXW ERH IRNS] E GEQTEMKR FYVKIV�

8LIVI [EW E ��	 MRGVIEWI MR TEVXMGMTEXMRK VIWXEYVERXW SZIV PEWX 
]IEV� [MXL ��� VIWXEYVERXW TEVXMGMTEXMRK� %R IWXMQEXIH ����/� 
FYVKIVW [IVI WSPH� QSVI XLER HSYFPMRK XLI RYQFIV WSPH MR XLI 
TVIZMSYW ]IEV� ERH �����/ [EW VEMWIH JSV JSSH FERO IJJSVXW EGVSWW 
XLI GSYRXV]� 

8LI GEQTEMKR KIRIVEXIH I\GIPPIRX QIHME GSZIVEKI� MRGPYHMRK 
���1� MQTVIWWMSRW JVSQ XVEHMXMSREP ERH WSGMEP QIHME� �� YRMUYI 
IEVRIH QIHME LMXW� ERH REXMSREP 46 SYXVIEGL XS QSVI XLER ��� 
QIHME ERH MRƥYIRGIVW� 8LI GEQTEMKR IEVRIH XLI EHZIVXMWMRK 
IUYMZEPIRX SJ �����/�� *YPP VITSVXMRK MW EZEMPEFPI EX  
[[[�FYVKIVMXJSV[EVH�GE�
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[ ǀenerǂc consuǆer ǆarǄetǂnǀ ]

canada beefŭs strateǀǂc prǂorǂtǂes for ǀenerǂc consuǆer ǆarǄetǂnǀ are to proǆote tǁe posǂtǂǏe 
attrǂbutes and benefǂts of consuǆǂnǀ beef and Ǐeal to canadǂan consuǆers tǁrouǀǁ consuǆer 
educatǂon�

+IRIVMG TVSKVEQQMRK [EW SVKERM^IH MRXS X[S TEVXW� &IIJ ;IIO�  
E GSRWYQIV IRKEKIQIRX�I\TIVMIRXMEP QEVOIXMRK MRMXMEXMZI ERH  
ER EHZIVXMWMRK ERH TVSQSXMSR GEQTEMKR�

&IIJ ;IIO MRZSPZIH ƤZI TSWX�WIGSRHEV] WGLSSP GEQTYWIW�  
8LI GEQTEMKR PEYRGLIH MR 3GXSFIV ERH VIXYVRIH JSV E WIGSRH 
[IIO MR XLI RI[ WIQIWXIV XIVQ MR .ERYEV] ����� 4EVXMGMTEXMRK 
WGLSSPW MRGPYHIH XLI 9RMZIVWMX] SJ +YIPTL� %PKSRUYMR 'SPPIKI�  
XLI 9RMZIVWMX] SJ 7EWOEXGLI[ER� 8VIRX 9RMZIVWMX]� ERH  
;IWXIVR 9RMZIVWMX]� 

'EREHE &IIJ TEVXRIVIH [MXL XLI 'EREHMER 'SPPIKI ERH 9RMZIVWMX] 
*SSH 7IVZMGI %WWSGMEXMSR XS HIZIPST VIGMTIW ERH LS[�XS ZMHISW 
JSV E ���TEKI VIGMTI FSSOPIX XLEX [EW HMWXVMFYXIH XS WXYHIRXW EW 
TEVX SJ &IIJ ;IIO� 

3XLIV SYXVIEGL MRMXMEXMZIW MRGPYHIH WSGMEP QIHME� WXYHIRX 
GSRXIWXMRK� ERH FIIJ QIEP JIEXYVIW� EW [IPP EW SR�GEQTYW QIHME 
WMXIW JSGYWIH SR TSWMXMZI FIIJ QIWWEKMRK EVSYRH FIIJ RYXVMXMSR 
ERH FIIJ GEXXPI IRZMVSRQIRXEP FIRIƤXW�TIVWTIGXMZIW�

&IIJ ;IIO LIPTIH VIEGL E ]SYRK EYHMIRGI SJ ŬRI\X KIRIVEXMSRŭ 
FIIJ GSRWYQIVW ERH GSYRXIV RIKEXMZI FIIJ MRJSVQEXMSR MR ER 
IRKEKMRK [E]�

.S]GI 4EVWPS[ 
)\IGYXMZI (MVIGXSV�  

'SRWYQIV 1EVOIXMRK 

9RJSVKIXXEFPI &IIJ XEVKIXIH 
EJƥYIRX GSRWYQIVW �� XS �� 
]IEVW SJ EKI [LS GSSO EX LSQI� 
[MXL XLI XEKPMRI 1IQSVMIW PMZI 
SR [MXL FIIJ� -RMXMEXIH MR *5� 
[MXL TVSQSXMSRW GSRXMRYMRK 
MRXS *5� ���������� XLI 
GEQTEMKR MRZSPZIH TVSQSXMSR�
EHZIVXMWMRK ZME WSGMEP QIHME� 
MRƥYIRGIV SYXVIEGL ERH 
GSRXIRX� ERH HMKMXEP EHZIVXMWMRK� 
8LI *5� MRZIWXQIRX WE[ 
WIZIR MRƥYIRGIVW TVSZMHI 
E VIGMTI [MXL VIGMTI WXSV] 
ZMHISW� ERH GEQTEMKR 
[IFTEKI HIZIPSTQIRX� (MKMXEP 
EHZIVXMWMRK PEYRGLIH QMH�
.ERYEV] �=SY8YFI� -RWXEKVEQ� 
*EGIFSSO� (MWTPE] %HW� 
+SSKPI
� ERH IEVRIH ��/ ZMHIS 
ZMI[W SR =SY8YFI ERH ��/� 
GPMGOW�IRKEKIQIRXW�

8LI GEQTEMKR LIPTIH XS PIZIVEKI XLI 
����/� FIIJ QIEPW WSPH ERH VIWYPXIH 
MR EPQSWX ���/ GEQTYW FEPPSX WXYHIRX 
IRXVMIW� 7SGMEP QIHME VIWYPXW F] WGLSSP 
MRGPYHIH �����/� MQTVIWWMSRW� ����/ 
IRKEKIQIRXW ERH �����/� ZMHIS ZMI[W� 
8LI TYFPMG�JEGMRK -RWXEKVEQ GSRXIWXW 
RIXXIH �/� IRXVMIW�
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&EF] EX XLI 8EFPI MW XLI 8LMROFIIJ�GE IHYGEXMSR GEQTEMKR XLEX 
LIPTW TEVIRXW VIGSKRM^I XLI MQTSVXERGI SJ MVSR�VMGL JSSHW PMOI 
FIIJ JSV XLIMV GLMPHVIR ERH TVSZMHIW XLI XSSPW XS QEOI MVSR�VMGL 
QIEPW JSV XLI [LSPI JEQMP]� MRGPYHMRK FEF]�XSHHPIVW�

'SRXIRX �JSYV EVXMGPIW ERH WM\ VIGMTIW
 HIZIPSTIH MR TEVXRIVWLMT 
[MXL ,IEPXL] ,ETT] )EXIVW �X[S HMIXMXMERW SR WSGMEP QIHME [LS 
WTIGMEPM^I MR TIHMEXVMG HMIXIXMGW
 ERH HMWXVMFYXIH ZME 4EVIRXW 
'EREHE SYXVIEGL �E [IF�LYF EX 4EVIRXW'EREHE�GE� QIQFIV 
RI[WPIXXIV ERH %RRYEP +YMHI TVMRX ERH HMKMXEP QEKE^MRI [MXL 
HMWXVMFYXMSR XLVSYKL 8S]W�6�9W &EF] 6IKMWXV]
 RIXXIH ����/� 
TEKIZMI[W SR XLI [IF�LYF ERH ��� GPMGOW XS 8LMROFIIJ�GE XLVSYKL 
PSKS ERH [IF EH TPEGIQIRX� -VSR JSV 4VIKRERG] XSTTIH XLI EVXMGPI 
ZMI[W EX �/� ZMI[W� 8LI GSRXIRX [EW HMWXVMFYXIH MR RMRI RI[WPIXXIV 
FPEWXW ERH VIEGLIH ���/� VIEHIVW� XVEGOIH ��/ STIRW ERH 
KIRIVEXIH ��� GPMGOW XS 8LMROFIIJ�GE GSRXIRX� 

8LI %RRYEP +YMHI ���/ TVMRXIH GSTMIW ERH ���/ HMKMXEP GSTMIW
 
GSRXEMRIH XLI 8LMROFIIJ�GE VIGMTI FSSOPIX ERH X[S EVXMGPIW� 
+SSKPI ERH *EGIFSSO EH I\XIRWMSR KIRIVEXIH ����/� GPMGOW XS 
8LMROFIIJ�GE� 

4EVXRIVMRK [MXL 3WXISTSVSWMW 'EREHE �3'
� 8LMROFIIJ�GE GVIEXIH 
IHYGEXMSREP GSRXIRX ERH TVSKVEQQMRK EFSYX XLI MQTSVXERGI SJ 
TVSXIMR� ERH FIIJŭW VSPI MR XLEX� JSV KSSH LIEPXL� *MZI VIGMTIW [IVI 
GVIEXIH JSV TSWXMRK SR XLI 3' ERH 8LMROFIIJ�GE WMXIW ERH XS YWI 
MR E VIZMWIH 3'�8LMROFIIJ�GE VIGMTI VIWSYVGI FSSOPIX� ,IEPXL] 
&SRIW� ,IEPXL] 0MJI� 

8LI VIGMTIW SR XLI 3' WMXI �*VIRGL � )RKPMWL
 KEVRIVIH GPSWI XS 
�/ TEKI ZMI[W MR �� QSRXLW� 8LI TEVXRIVWLMT MRGPYHIH JSYV GSSO�
EPSRK HIQSRWXVEXMSRW SRPMRI TPYW SRI TEVXMGMTEXSV] GSSO�EPSRK 
JSV E XSXEP SJ ��� VIKMWXIVIH TEVXMGMTERXW [MXL XLI GSRXIRX TSWXIH 
SRPMRI EX 3' [IFWMXI WS ZMI[W GSRXMRYI XS KVS[� 

% LIEPXL IHYGEXMSR [IFMREV� 2YXVMXMSR 1IRXEP ERH &SRI ,IEPXL� 
VIPIEWIH MR 7ITXIQFIV ���� LEH ��� EXXIRHIIW VIKMWXIVIH [MXL 
��� ZMI[IVW [LS [EXGLIH XLI TSWXIH GSRXIRX SR XLI 3' [IFWMXI 
EJXIV XLI TVIWIRXEXMSR�

(MRI -R ;MXL :IEP� E HMKMXEP GEQTEMKR XS MRWTMVI FIIJ GSRWYQIVW 
XS GSRWMHIV GSSOMRK [MXL ZIEP EW E WIEWSREP LSPMHE] IRXIVXEMRMRK 
STXMSR� VIEGLIH �����/ MRHMZMHYEPW XS KIRIVEXI ����/� 
IRKEKIQIRXW [MXL XLI GSRXIRX �GPMGOW
� 

(YVMRK XLI JSYV�[IIO GEQTEMKR �2SZIQFIV�(IGIQFIV ����
� 
8LMROFIIJ�GE�8LMROZIEP�GE� I\TIVMIRGIH �����/ TEKI ZMI[W� ERH 
��/� WIWWMSRW F] ��/� YWIVW�
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[ dǂǀǂtal ǆarǄetǂnǀ ]

canada beefŭs obǃectǂǏes for dǂǀǂtal ǆarǄetǂnǀ are to create� delǂǏer� ǆaǂntaǂn� and ǆeasure 
cost�effectǂǏe and ǂǆpactful content for all canada beef dǂǀǂtal platforǆs to support tǁe 
coǆǆunǂcatǂon of tǁe canadǂan beef adǏantaǀe�

1MGLIPI 1G%HSS 
)\IGYXMZI (MVIGXSV� 
(MKMXEP 1EVOIXMRK

canada beef websites
'EREHE &IIJŭW X[S [IFWMXIW �GEREHEFIIJ�GE ERH 
GHRFIIJTIVJSVQW�GE
 TVSZMHI MRJSVQEXMSR� WIVZMGIW� ERH VIWSYVGIW 
JSV X[S HMJJIVIRX EYHMIRGIW� 8LI [IFWMXIW EVI MRXIKVEP XS 
WYTTSVXMRK OI] TVSKVEQW ERH GEQTEMKRW� %PP GEQTEMKR XVEJƤG MW 
HVMZIR XS XLI [IFWMXIW EW E TEVX SJ E GEPP XS EGXMSR� 

Canadabeef.ca is updated regularly to ensure it remains 
fresh and new content is highlighted. 

8LI 1] 'EREHMER &IIJ ERH ;L] 'EREHMER &IIJ WIGXMSRW SJ XLI 
[IFWMXI [IVI VIZEQTIH [MXL RI[ PE]SYXW� VIGMTIW� MQEKIW ERH 
EVXMGPIW� ERH [IVI XLIR LMKLPMKLXIH MR WSGMEP QIHME� 2I[ VIGMTIW� 
MQEKIW� EVXMGPIW ERH ZMHISW [IVI EHHIH XS XLI [IFWMXI� 

'EREHE &IIJ [SVOIH [MXL E +SSKPI I\TIVXW EKIRG] XS YTHEXI XLI 
+SSKPI %REP]XMGW YRMZIVWEP W]WXIQ XS XLI RI[ +%� TVSKVEQ� ,S[ 
XLI [IFWMXI XVEGOW ERH VITSVXW LEW FIIR GLERKIH XS ER IZIRX�
FEWIH HEXE QSHIP� 8LI WXEXMWXMGW FIPS[ LEZI FIIR KIRIVEXIH F] 
X[S HMJJIVIRX W]WXIQW� 

*SV *5� 'EREHE &IIJŭW )RKPMWL [IFWMXI WE[ ��/�YWIVW [MXL ���/ 
TEKI ZMI[W� ERH XLI *VIRGL [IFWMXI LEH SZIV ��/ YWIVW� 3R E ���
HE] EZIVEKI XLMW EGGSYRXIH JSV ��/ YWIVW� 

*VSQ *5� XS *5� XLI 'EREHE &IIJ [IFWMXI MW E GSQFMREXMSR SJ 
)RKPMWL ERH *VIRGL WXEXMWXMGW YWMRK XLI YTHEXIH +%� EREP]XMGW� 
8LI [IFWMXI WE[ ���/� YWIVW [MXL XLI LMKLIWX EQSYRX GSQMRK 
JVSQ 3VKERMG WIEVGL� 8LI WIGSRH PEVKIWX EX ��/ [EW JVSQ HMVIGX 
JSPPS[IH F] TEMH WIEVGL� 8LI TEMH WIEVGL� ��/� MW TEVX SJ XLI WSGMEP 
GEQTEMKRW XLEX HMVIGXIH YWIVW XS WTIGMƤG VIGMTIW ERH EVXMGPIW� 

Facebook and Pinterest drive the most direct traffic to 
canadabeef.ca. 

8LI XST GSRXIRX TEKIW ZMI[IH ERH WIEVGLIH [IVI 6SEWXMRK 
/RS[ ,S[ ERH 6IGMTIW� 8LI ;L] 'EREHMER &IIJ TEKI VIGIMZIH 
��/� TEKI ZMI[W HYI XS E TYFPMG ERH WXEOILSPHIV IRKEKIQIRX 
WYWXEMREFMPMX] GEQTEMKR� 7SGMEP QIHME [MXL ERMQEXIH ZMHISW HVSZI 
GSRWYQIVW XS XLI QEMR PERHMRK TEKI� 

sociaǅ ǆedia
'EREHE &IIJŭW WSGMEP TPEXJSVQW EPWS WYTTSVX QEVOIXMRK IJJSVXW F] 
FYMPHMRK FVERH PS]EPX] ERH GVIEXMRK GSRWYQIV E[EVIRIWW EFSYX 
FIIJ TVSHYGXMSR� 'SQFMRIH VIWYPXW JSV ��������� XSXEPPIH QSVI 
XLER ��1 GSRWYQIV MQTVIWWMSRW� ���/ IRKEKIQIRXW ERH ���/ 
TSWX PMRO GPMGOW� 

2I[ JSPPS[IVW EGVSWW EPP WSGMEP TPEXJSVQW MRGVIEWIH ����	 JSV E 
XSXEP GSQFMRIH JER FEWI SJ ��/� JSPPS[IVW� 'SRWYQIV *EGIFSSO 
WE[ ER MRGVIEWI SJ ���/� RI[ JSPPS[IVW� 

Ǐideo stǋeaǆinǀ
% XSXEP SJ �� RI[ ZMHISW [IVI HIZIPSTIH ERH EHHIH XS XLI 
0SZI'(2&IIJ =SY8YFI GLERRIP� 8LI ZMHISW GSZIVIH XSTMGW WYGL 
EW� GSSOMRK ORS[�LS[� �Q]GEREHMERFIIJ GEQTEMKR� XLI 3RI 
 3RP] 
&IIJ GEQTEMKR ERH FYXGLIV] ERH WYWXEMREFMPMX]�IHYGEXMSREP ZMHISW� 
%PP SJ XLMW RI[ GSRXIRX MW WLEVIH ZME =SY8YFI EHZIVXMWMRK� WSGMEP 
QIHME ERH [IFWMXI� 

The LoveCDNBeef channel had 597K video views, 6.1K+ 
hours of viewing with a total of 1.4M impressions. 

:MI[IVW ƤRH SYV ZMHIS GSRXIRX XLVSYKL ZEVMSYW GLERRIPW� FYX XLI 
XST X[S [E]W EVI =SY8YFI EHZIVXMWMRK ���	
� )\XIVREP ����	
 ERH 
=SY8YFI 7IEVGL ���	
� 

&EWIH SR XLI TSTYPEVMX] SJ XLI (MRRIV JSV 8[S GEQTEMKR ��� XLI 
XIEQ GSRHYGXIH E WIGSRH GEQTEMKR YWMRK WM\ RI[ ZMHISW ERH WM\ 
I\MWXMRK ZMHISW XS KS [MXL XLIWI VIGMTIW ERH GVIEXIH XLI (MRRIV JSV 
8[S ZMHIS WYFWGVMTXMSR GEQTEMKR� 8LI GEQTEMKR VER JVSQ .ERYEV] 
� XS *IFVYEV] ��� ����� [LMGL WE[ ���/� RI[ WYFWGVMFIVW XS XLI 
GLERRIP FVMRKMRK XLI XSXEP XS ����/ WYFWGVMFIVW� 

8LI XST XLVII ZMHISW F] WYFWGVMFIV KVS[XL �RI[ WYFWGVMFIVW
 [IVI 
&IIJ 7XVSKERSJJ 3TIR�*EGIH 7ERH[MGLIW ����/�
� &IIJ 
 7TMREGL 
7SYT ����/�
 ERH 7XIEO� 7XVE[FIVVMIW� &PYI 'LIIWI 7EPEH ����/
�

Instagram giveaways were 
successful, supporting a 
7% engagement rate, well 
above the industry average 
of 2%. Canada Beef created 
and executed 2.1K+ posts. 
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diǀitaǅ sǎǉǉoǋt of canadian beef infoǋǆation 
ǀateway ǉǋoǀǋaǆs
'EREHE &IIJ EHHIH JSYV VIXEMPIV TEVXRIVW ERH WM\ JSSHWIVZMGI ERH 
TEGOIV TEVXRIVW XS XLI +EXI[E] ERH [SVOIH [MXL XLI [IF HIWMKR 
XIEQ XS FYMPH XLI ZEVMSYW JIEXYVIW JSV IEGL SJ XLI TEKIW ũ ZMHISW� 
QIVGLERHMWMRK ZMHISW� ERH WXEXMG TEKIW�

'EREHE &IIJ I\IGYXIH ERH QEREKIH XLI ƤVWX GSRXIWX SR XLI 
+EXI[E] 4PEXJSVQ� 'EREHE &IIJ VER MXW 'SSOMRK [MXL 'EREHMER 
&IIJ 'SRXIWX� JVSQ .ERYEV] �� XS 1EVGL ��� ����� -R XSXEP� ��/� 
MRHMZMHYEPW IRXIVIH XLMW GSRXIWX� (YVMRK XLMW XMQI� ��/ RI[ 1EOI -X 
&IIJ 'PYF 1IQFIVW WMKRIH YT XS PIEVR QSVI EFSYX 'EREHE &IIJ� 

% ZEVMIX] SJ XEGXMGW ERH TPEXJSVQW [IVI YWIH XS TVSQSXI XLI 
+EXI[E] ERH XLI WYTTSVXMRK GSRXIWX� 8LI GEQTEMKR VIGIMZIH 
���1� MQTVIWWMSRW JVSQ SVKERMG WSGMEP QIHME� TEMH HMKMXEP EHW 
ERH JVSQ 'LEXIPEMRI ERH 'YVMSGMX] GEQTEMKRW� 

3VKERMG 7SGMEP QIHME �'EREHE &IIJ TPEXJSVQW
 VIGIMZIH�

ŵ 8SXEP 6IEGL� ���/�
ŵ 8SXEP -QTVIWWMSRW� ���/�
ŵ 8SXEP )RKEKIQIRX� ����/�
ŵ ;IF :MWMXW� ���/�

7SGMEP EHW VER MR WM\ VIKMSRW� )EGL TVSZMRGI [EW FVSOIR HS[R F] 
VIKMSR ERH LEH KIS�XEVKIXIH EHW XLEX IRGSYVEKIH EYHMIRGIW XS 
ZMWMX XLI +EXI[E] [IFWMXI XS IRXIV XLI GSRXIWX� 3ZIVEPP� XLIWI EHW 
HVSZI QSVI XLER ��/ TISTPI XS XLI +EXI[E] ERH EX ER EZIVEKI 
GSWX TIV GPMGO [IPP FIPS[ XLI �� MRHYWXV] FIRGLQEVO�

Building a subscriber base allows for the content Canada Beef creates to be seen by more people. As we add new 
video content to the channel, subscribers receive updates and notifications in their newsfeeds.

canadian beef ǆaǋǄetinǀ ǅibǋaǋy
8LI 'EREHMER &IIJ 1EVOIXMRK 0MFVEV] WXSVIW ERH QSRMXSVW XLI 
VIWSYVGIW �MQEKIW� HSGYQIRXW� EVX[SVO ERH ZMHISW
 GVIEXIH F] 
'EREHE &IIJ� 

The library allows Canada Beef the ability to share  
with groups such as provincial and national 
organizations, vendors, creative agencies and 
international team members.

1SVI XLER ��� RI[ VIWSYVGIW [IVI YTPSEHIH XS XLI PMFVEV]� 
7IZIVEP VIWSYVGIW LEH QYPXMTPI MXIQW EHHIH XS IEGL VIWSYVGI� 
��/� WIEVGLIW SGGYVVIH SR XLI PMFVEV] PIH F] XLMVH TEVX] WIEVGLIW 

���	
 VIUYIWXMRK EGGIWW XS GSRXIRX ERH EFMPMX] XS YWI XLI PMFVEV]� 
JSPPS[IH F] ��	 KIRIVEP YWIVW ERH ��	 EHQMRMWXVEXSV WIEVGLIW� 

8LI ZEPYI SJ XLI [IFWMXI MW 
XS EFMPMX] XS YWI XLI ZEVMSYW 
VIWSYVGIW QYPXMTPI XMQIW  
EGVSWW QER] HMJJIVIRX 
ETTPMGEXMSRW� 

% XSXEP SJ ����� VIWSYVGIW 
�QENSVMX] TLSXSW
 [IVI 
HS[RPSEHIH F] 'EREHE &IIJ 
IQTPS]IIW ERH  
KIRIVEP YWIVW�
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[ canadǂan beef ǂnforǆatǂon ǀateǐay ]

canada beefŭs obǃectǂǏes for canadǂan beef ǂnforǆatǂon ǀateǐay are to ǐorǄ collaboratǂǏely 
ǐǂtǁ tǁe canada beef content deǏelopǆent teaǆ� staǄeǁolders� and clǂents to create and 
launcǁ ǀateǐay proǃects across all sectors to eǑpand reacǁ� educatǂon� and Ǆnoǐledǀe about 
canadǂan beef ǂn tǁe ǆarǄetplace�

canadian beef infoǋǆation ǀateway
8LI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E] �+EXI[E]
 STXMQM^IW 
XLI MRXIVWIGXMSR SJ JSSH ERH XIGLRSPSK] F] YWMRK UYMGO VIWTSRWI 
�56
 GSHIW ERH YRMZIVWEP TVSHYGX GSHIW �94'
 XS HVMZI XLI 
TYVGLEWI ERH IRNS]QIRX SJ 'EREHMER FIIJ� 'EREHE &IIJ [SVOIH 
GSPPEFSVEXMZIP] XS GVIEXI� HIZIPST ERH I\IGYXI GSRWYQIV� VIXEMP ERH 
JSSHWIVZMGI TVSNIGXW XLEX WYTTSVX YTXEOI ERH E[EVIRIWW SJ XLI 
+EXI[E]� 6IWYPXW JSV XLSWI TVSNIGXW GER FI JSYRH XLVSYKLSYX XLMW 
ERRYEP VITSVX� 

canadian beef infoǋǆation ǀateway content
'EREHE &IIJ PEYRGLIH XLVII RI[ TVSKVEQW SR XLI 'EREHMER &IIJ 
-RJSVQEXMSR +EXI[E] �+EXI[E]
� ;SVPH 'YMWMRI� 6IGMTI 'SPPIGXMSRW 
ERH (MIX 
 ;IPPRIWW� 

World Cuisine features recipes from around the globe. 
There are 10 different categories such as Jewish, Thai, 
Chinese and Italian with 40 recipes to choose from. 
Newcomers are an important target audience for 
Canada Beef. 

6IGMTI 'SPPIGXMSRW LIPTW [MXL QIEP TPERRMRK ERH TVITEVEXMSR EW 
GYWXSQIVW GER WIEVGL XLI HEXEFEWI JSV VIGMTIW XLEX [SVO JSV X[S 
SV XLEX GER FI QEHI ELIEH� 

(MIX 
 ;IPPRIWW SJJIVW E ZEVMIX] SJ HMIX GEXIKSVMIW WYGL EW 
(MEFIXIW�JVMIRHP]� KPYXIR�JVII� WSHMYQ WQEVX ERH RS WYKEV EHHIH� 
8LMW RI[ TVSKVEQ� HIZIPSTIH F] RYXVMXMSR I\TIVXW� TVSZMHIW FIIJ 
VIGMTIW JSV ZEVMSYW LIEPXL] PMJIWX]PIW� 

ǀateway scanninǀ fǎnctionaǅity
% RI[� MRRSZEXMZI WGERRMRK JIEXYVI EPPS[W GSRWYQIVW XS WGER 
XLI FEVGSHI SR FIIJ TEGOEKIW EX SZIV �� HMJJIVIRX VIXEMPIVW� 
IRGSQTEWWMRK QSWX SJ XLI GSYRXV]ŭW QENSV KVSGIV] WXSVIW� 8LMW 
WGER MQQIHMEXIP] HMVIGXW GSRWYQIVW XS ER MRJSVQEXMSR TEKI SR 
XLI +EXI[E]� 

'EREHE &IIJ HIZIPSTIH XLI WGERRMRK JYRGXMSREPMX] ERH EPWS 
RIIHIH XS IRWYVI QSWX FEVGSHIW JVSQ JVIWL FIIJ TEGOEKIW MR 
QENSV KVSGIV] VIXEMPIVW [IVI GSPPIGXIH� 8LMW [EW EGGSQTPMWLIH 
F] WSVXMRK I\XIRWMZI HEXE SFXEMRIH JVSQ 2MIPWIR ERH JVSQ LEZMRK 
GSRXVEGXSVW ZMWMX WIZIVEP VIXEMPIVW MR WM\ TVSZMRGIW ERH GSPPIGX 
XLSYWERHW SJ FEVGSHIW� 3RGI GSPPIGXIH� XLI FEVGSHIW [IVI 
IRXIVIH MRXS SYV HEXEFEWI ERH ZIVMƤIH� 

cǎts by coǅoǎǋ ǀǎide
% RI[ VIWSYVGI� XLI 'YXW F] 'SPSYV +YMHI� 
TS[IVIH F] XLI +EXI[E]� PEYRGLIH MR .YRI 
XS LIPT GEXXPI TVSHYGIVW [LS WIPP FIIJ 
HMVIGXP] XS GSRWYQIVW� EW [IPP EW WQEPP 
FYXGLIVW ERH EFEXXSMVW XS GPIEVP] I\TPEMR XS 
XLIMV GYWXSQIVW [LEX VIXEMP GYXW XLI] GER 
GVIEXI [LIR TYVGLEWMRK PEVKIV TSVXMSRW SJ 
XLI GEVGEWW� 

8LI +YMHI MW MR E TSWXIV JSVQEX ERH 
LEW GSPSYV GSHMRK ERH GPIEV ZMWYEPW XS 
WLS[ [LIVI XLI ZEVMSYW GYXW SVMKMREXI� 
HIWGVMTXMSRW SJ XLI GYXW� GSSOMRK QIXLSHW� 
XMTW� ERH QSVI� 

/IPP] ,]HI 
(MVIGXSV� 'EREHMER &IIJ 

-RJSVQEXMSR +EXI[E] 

8LI +YMHI LEW E LSPHIV JSV +EXI[E] XEOIE[E] GEVHW XLEX JIEXYVI 
56 GSHIW XLEX GER FI WGERRIH [MXL E WQEVX TLSRI� XS EGGIWW XLI 
[IEPXL SJ MRJSVQEXMSR MR XLI +YMHI ER]XMQI�

%R SRPMRI ZIVWMSR SJ XLI 'YXW F] 'SPSYV +YMHI MW EPWS EZEMPEFPI� 
8LIWI XSSPW [IVI HIZIPSTIH MR *VIRGL ERH )RKPMWL� ERH XLI 
VIWSYVGI MW HMWXVMFYXIH EX MRHYWXV] IZIRXW� XVEHIWLS[W� ERH PSGEP 
TVSHYGIV QIIXMRKW� 
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ǉǋoǏinciaǅ infoǋǆation ǀateway ǉaǀes
'EREHE &IIJ GSPPEFSVEXIH [MXL RMRI TVSZMRGMEP GEXXPI EWWSGMEXMSRW 
XS HIZIPST E 4VSZMRGMEP -RJSVQEXMSR +EXI[E] 4EKI JSV IEGL 
TEVXMGMTEXMRK TVSZMRGI� )EGL TVSZMRGIŭW +EXI[E] 4EKI [EW 
XEVKIXIH XS[EVH GSRWYQIVW ERH XEMPSVIH [MXL ZMHISW� TLSXSW ERH 
GSRXIRX XLEX VIƥIGXIH EWTIGXW SJ XLI TVSZMRGIŭW FIIJ� PERHWGETI� 
ERH MRHYWXV]� 

canadian beef infoǋǆation ǀateway ǉoǉ ǋesoǎǋces
*VIWL'S� [MXL ��� WXSVIW EGVSWW 'EREHE� YRHIV XLI 7SFI]W 
FERRIV� PEYRGLIH MXW *VIWL'S &IIJ -RJSVQEXMSR +EXI[E]� 'EREHE 
&IIJ [SVOIH [MXL 'EVKMPP XS HIZIPST RI[ PEFIPW JSV *VIWL'S 
XLEX RS[ MRGPYHIW E 56 GSHI XLEX HMVIGXW XLIMV GYWXSQIVW XS 
XLIMV *VIWL'S +EXI[E]� 8LIWI PEFIPW EVI SR QSWX TEGOEKIW SJ 
*VIWL'SŭW JVIWL FIIJ TVSHYGXW�

Calgary Co-op, a retail co-operative in Alberta, launched 
its Gateway. The content developed for their Gateway 
branding is aligned with its commitment to support 
local farmers and ranchers. 

)EGL TEKI LMKLPMKLXW XLVII QEMR XSTMGW� 3YV *EVQIVW 
 6ERGLIVW 
�HIXEMPW XLI JEVQ XS XEFPI NSYVRI]
� 3YV &IIJ �WTIEOW XS XLI 
TVSHYGX MXWIPJ ERH MXW EXXVMFYXIW� QEVFPMRK ERH RYXVMXMSR
 ERH 3YV 
'SRXVMFYXMSR �XLI IGSRSQMG FIRIƤXW XLI GEXXPI MRHYWXV] TVSZMHIW 
MR IEGL VIKMSR
� 

8LIWI GSHIW TVSZMHI HMVIGX EGGIWW XS XLI +EXI[E]� 'EPKEV] 'S�ST 
MW EPWS LIPTMRK XS TVSQSXI MXW +EXI[E] SR -RWXEKVEQ� MR XLIMV ƥ]IV 
ERH XLVSYKL HMVIGX IQEMPW XS EPP XLIMV QIQFIVW�

;SVO MW YRHIV[E] [MXL 3RXEVMS KVSGIV] VIXEMPIV� *EVQ &S]� XS 
HIZIPST ERH MQTPIQIRX XLIMV *EVQ &S] &IIJ -RJSVQEXMSR +EXI[E]� 
*EVQ &S] [MPP LEZI E 56 GSHI SR QSWX JVIWL FIIJ TEGOEKIW� XLEX 
[MPP XEOI WLSTTIVW XS XLIMV +EXI[E]�

canadian beef infoǋǆation ǋestaǎǋant ǀateway ǉiǅot
8LI [SVO XS PE] XLI JSYRHEXMSR JSV XLI 'EREHMER &IIJ -RJSVQEXMSR 
6IWXEYVERX +EXI[E] MW [IPP YRHIV[E]� 8LI 6IWXEYVERX +EXI[E] 
[MPP WYTTSVX WQEPP MRHITIRHIRXW XS PEVKI REXMSREP GLEMRW ERH 
[MPP TEZI XLI [E] JSV 'EREHE &IIJ XS IRKEKI TEVXMGMTEXMRK 
IWXEFPMWLQIRXW SR E GYPMREV] NSYVRI]� IPIZEXI XLI HMRMRK 
I\TIVMIRGI JSV GSRWYQIVW� ERH GIPIFVEXI EPP XLEX 'EREHMER &IIJ 
LEW XS SJJIV�

8LI GS�STIVEXMZI WSYVGIW� 
TVSQSXIW� ERH I\GPYWMZIP] 
SJJIVW XLI FVERH 3RP] 
%PFIVXE &PEGO %RKYW &IIJ 
EX �� PSGEXMSRW MR XLI 
'EPKEV] EVIE� 'EPKEV] 'S�ST 
MRGSVTSVEXIH 56 GSHIW SR 
QSWX TEGOEKIW SJ MXW JVIWL 
%PFIVXE FIIJ� 
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[ ǁealtǁ and nutrǂtǂon ]

canada beefŭs obǃectǂǏes for ǁealtǁ and nutrǂtǂon are to ǂdentǂfy and deǏelop eǏǂdence�based 
proof poǂnts and ǆessaǀǂnǀ tǁat ǁǂǀǁlǂǀǁt beefŭs coǆpetǂtǂǏe nutrǂtǂonal attrǂbutes and tǁe 
unǂǊue benefǂcǂal role beef plays ǂn tǁe dǂet� tǁrouǀǁ strateǀǂc partnersǁǂps� reacǁ ǁealtǁ 
professǂonals� consuǆers and staǄeǁolders to dǂsseǆǂnate tǁese facts about beefŭs place ǂn a 
ǁealtǁy dǂet�

nǎtǋition ǋeseaǋch 
 ǋeǀǎǅatoǋy inteǅǅiǀence
8LI ,IEPXL ERH 2YXVMXMSR TSVXJSPMS [SVOIH SR JSYV TSPMG] ƤPIW 
XLMW ƤWGEP ]IEV� 8[S SJ XLI ƤPIW� XLI 4ER�'EREHMER 7GLSSP *SSH 
4SPMG] ERH *VSRX�SJ�4EGOEKI �*34
� [IVI E GSRXMRYEXMSR JVSQ XLI 
TVIZMSYW ƤWGEP ]IEV� 

;SVO XS WYTTSVX XLI MRHYWXV]ŭW WYFQMWWMSR SR XLI 4ER�'EREHMER 
7GLSSP *SSH 4SPMG] GSRXMRYIH� 'EREHE &IIJ LIPTIH XS WYTTSVX 
XLI [VMXMRK SJ XLI PIXXIV XLEX [IRX XS XLI %KVMGYPXYVI ERH %KVM�
*SSH 'EREHE �%%*'
 ERH )QTPS]QIRX ERH 7SGMEP (IZIPSTQIRX 
'EREHE �)7('
 QMRMWXIVWŭ SJƤGIW MR .YP]� [LMGL MRGPYHIH SYV 
VIWIEVGL FEGOKVSYRHIV SR XLI XSTMG� ERH XLIR JSPPS[IH YT MR 
.ERYEV] [MXL E TVIWIRXEXMSR XS %%*' ERH )7(' SR SYV OI] 
ƤRHMRKW JVSQ XLI FEGOKVSYRHIV� MRGPYHMRK XLI GSQTIPPMRK 
GEWI XLEX FIIJ FIPSRKW MR 'EREHMER WGLSSP JSSH TVSKVEQW� % 
WIGSRH ZIVWMSR SJ XLI WGLSSP JSSH TSPMG] FEGOKVSYRHIV [EW 
EPWS HIZIPSTIH XS VIƥIGX RI[ RYXVMXMSR VIWIEVGL ERH YTHEXI XLI 
IRZMVSRQIRXEP WIGXMSR FEWIH SR XLI ƤRHMRKW JVSQ XLI VIGIRXP] 
TYFPMWLIH 2EXMSREP &IIJ 7YWXEMREFMPMX] %WWIWWQIRX�

,IEPXL 'EREHE EPWS ERRSYRGIH XLEX XLI] TPER XS VIZMWI XLIMV MRJERX 
JIIHMRK KYMHIPMRIW� E KYMHERGI HSGYQIRX SJ KVIEX MQTSVXERGI 
XS 'EREHE &IIJ EW FIIJ JIEXYVIW TVSQMRIRXP] MR XLI GYVVIRX 
KYMHIPMRIW� 8S TVITEVI JSV XLI IZIRXYEP GSRWYPXEXMSR SR XLMW XSTMG� 
[SVO [EW WXEVXIH F] GSRHYGXMRK E ORS[PIHKI ERH EXXMXYHIW WXYH] 
SR 'EREHMER TEVIRXWŭ YRHIVWXERHMRK SJ MVSR ERH MRJERX JIIHMRK� 
8LI VIWYPXW SJ XLMW 0IKIV WXYH]� [LMGL HIQSRWXVEXIH GVMXMGEP 
KETW MR TEVIRXWŭ ORS[PIHKI� [IVI JIEXYVIH MR GSQQYRMGEXMSRW XS 
VIKMWXIVIH HMIXMXMERW� HSGXSVW ERH RYVWIW XLVSYKLSYX XLI ]IEV ZME 
GSRJIVIRGIW� E RYXVMXMSR [IFMREV ERH XVEHI EVXMGPIW� %HHMXMSREPP]� 
XLI XIEQ LSWXIH E WTIGMEP [IFMREV JIEXYVMRK VIGIRXP] TYFPMWLIH 
;SVPH ,IEPXL 3VKERM^EXMSR �;,3
 KYMHIPMRIW XLEX WXVSRKP] WYTTSVX 
FIIJŭW TPEGI EW E ƤVWX JSSH JSV MRJERXW� 8LMW [IFMREV EXXVEGXIH 
QSVI XLER ��� VIKMWXIVIH HMIXMXMERW REXMSREPP] ERH HIPMZIVIH GPIEV 
ERH WTIGMƤG KYMHERGI EFSYX FIIJ FIRIƤXW JSV MRJERXW�

/EVMRI 6IOYR]O 
(MVIGXSV� ,IEPXL  

ERH 2YXVMXMSR 

'EREHE &IIJ ƤREPM^IH ER MRHYWXV] XVEMRMRK ERH MQTPIQIRXEXMSR 
XSSP JSV XLI *34 RYXVMXMSR W]QFSP PEFIPPMRK TVSKVEQ XLEX [MPP 
FIGSQI QERHEXSV] MR 'EREHE EW SJ .ERYEV] ����� 8LI XVEMRMRK 
XSSP MW EZEMPEFPI XS MRHYWXV] WXEOILSPHIVW EX  
GHRFIIJTIVJSVQW�GE�MRHITIRHIRX�VIXEMP�STIVEXSVW�VIWSYVGIW�  
ERH SYXPMRIW XLI VIKYPEXMSRW ERH GSRWMHIVEXMSRW JSV XLSWI VIUYMVIH 
XS MQTPIQIRX XLI TVSKVEQ SR TEGOEKIH FIIJ TVSHYGXW EX VIXEMP� 

8LMW ƤWGEP� XLI XIEQ WYTTSVXIH XLI MRHYWXV] KVSYTW VIWTSRWI 
XS ,IEPXL 'EREHEŭW 4VSXIMR 5YEPMX] %WWIWWQIRX GSRWYPXEXMSR� 
'EREHE &IIJ VIWTSRHIH XS ,IEPXL 'EREHEŭW TVSTSWIH VIKYPEXMSRW 
EQIRHQIRX XS LS[ TVSXIMR GSRXIRX GPEMQW EVI EWWIWWIH MR 
'EREHE F] TSMRXMRK XS XLI FIRIƤXW SJ E RI[IV TVSXIMR UYEPMX] 
EWWIWWQIRX QIXLSH XLEX TVSHYGIW QSVI VIPMEFPI VIWYPXW XLER XLI 
QIXLSH GYVVIRXP] YRHIV GSRWMHIVEXMSR�

nǎtǋition ǆessaǀinǀ and content deǏeǅoǉǆent

8LI &IIJŭW 6IQEVOEFPI 
2YXVMXMSR 7XSV] YWIV�JVMIRHP] 
VIWSYVGI JIEXYVIW RYXVMXMSR 
MRJSVQEXMSR� VIWIEVGL 
LMKLPMKLXW SR XLI MQTSVXERX 
VSPI FIIJ TPE]W MR E LIEPXL] HMIX 
ERH TSWMXMZI GSRXIRX EFSYX 
LS[ QYGL 'EREHMERW PSZI XLIMV 
FIIJ� 'EREHE &IIJ GVIEXIH XLI 
VIWSYVGI [MXL ER EMQ XS LIPT 
TVSHYGIVW TVITEVI E JI[ XEPOMRK 
TSMRXW XLEX XLI] GER WLEVI [MXL 
TVMHI� 8LI HIZIPSTQIRX SJ XLMW 
VIWSYVGI [EW EPWS XLI JIEXYVI 
SJ X[S QIHME WXSVMIW �'EREHMER 
'EXXPIQIR QEKE^MRI ERH 
1IEXMRKTPEGI
�

&VEMR ,IEPXL ERH -VSR JSV 4VIKRERG] [IVI RI[ XSTMGW XLMW ]IEV 
XLEX VIUYMVIH QIWWEKMRK ERH GSRXIRX HIZIPSTQIRX� 8LMW GSRXIRX 
[EW YWIH MR E ZEVMIX] SJ GSQQYRMGEXMSR TMIGIW ERH JSV XLI 
HIZIPSTQIRX SJ E [IF TEKI SR IEGL SJ XLIWI WYFNIGXW� 

2I[ ZMHISW SR XLI XSTMGW SJ TVSXIMR ERH FSRIW [IVI EPWS 
TVSHYGIH� 8LMW GSRXIRX [MPP FI YWIH SR [IFTEKIW� WSGMEP 
GEQTEMKRW ERH WLEVIH [MXL TEVXRIVW �I�K�� 3WXISTSVSWMW 'EREHE
� 
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diǋect to heaǅth ǉǋofessionaǅ coǆǆǎnications
'EREHE &IIJ GSQQYRMGEXIH HMVIGXP] XS LIEPXL TVSJIWWMSREPW 
XLVSYKL EXXIRHERGI EX GSRJIVIRGIW ERH F] HIZIPSTMRK GYWXSQ 
GSRXIRX HIPMZIVIH XLVSYKL XLVII [IFMREVW� SRI XVEMRMRK TVSKVEQ 
ERH ER SRPMRI GEQTEMKR� 

*SV LIEPXL TVSJIWWMSREP GSRJIVIRGIW� XLI XIEQ EXXIRHIH� I\LMFMXIH 
EX XLI JSPPS[MRK�

ŵ 4VM�1IH
ŵ 3WXISTSVSWMW 'EREHE
ŵ *EQMP] 1IHMGMRI *SVYQ
ŵ 'EREHMER 2YXVMXMSR 7SGMIX]
ŵ 'EREHMER 'SPPIKI ERH 9RMZIVWMX] *SSH 7IVZMGI %WWSGMEXMSR

8LIWI GSRJIVIRGIW EPPS[IH YW XS WTIEO SRI�SR�SRI [MXL �/� 
LIEPXL TVSJIWWMSREPW� TVMQEVMP] TL]WMGMERW� RYVWI TVEGXMXMSRIVW� 
VIKMWXIVIH HMIXMXMERW ERH EGEHIQMGW� /I] XSTMGW EHHVIWWIH 
MRGPYHIH RI[ ,IEPXL 'EREHE VIWIEVGL SR XLI MVSR WXEXYW SJ 
'EREHMERW �EPQSWX SRI MR XLVII [SQIR EVI MVSR HIƤGMIRX
� MRJERX 
JIIHMRK� PEXIWX FSRI LIEPXL KYMHIPMRIW �[LMGL RS[ MRGPYHI TVSXIMR
� 
HMIX UYEPMX] SJ 'EREHMERW ERH Q]XL FYWXMRK YWMRK XLI �� 6IEWSRW 
IRKEKIQIRX TEGOEKI� 

8LVII [IFMREVW [IVI HIZIPSTIH ERH HIPMZIVIH ZME 7TEVO 2YXVMXMSR 
'SQQYRMGEXMSR� 

8LI ƤVWX [EW SR XLI XSTMG SJ 2YXVMXMSR ERH &VEMR ,IEPXL ũ [LMGL 
KEVRIVIH WS QYGL MRXIVIWX XLEX E JSPPS[�YT [IFMREV [EW VYR X[S 
QSRXLW PEXIV� 'SQFMRIH� XLI X[S [IFMREVW EGLMIZIH ���/ ZMI[W� 
%HHMXMSREPP]� XLI [IFMREV MRJSVQEXMSR [EW JIEXYVIH MR E WIKQIRX 
SR +PSFEP 2I[W� [MXL E VIEGL SJ ���/�

1G+MPP 9RMZIVWMX] EPWS VIUYIWXIH E GST] SJ XLI &VEMR ,IEPXL 
[IFMREVW� [LMGL XLI] LEZI QEHI TEVX SJ XLIMV YRHIVKVEHYEXI 
RYXVMXMSR TVSKVEQ�

3WXISTSVSWMW 'EREHE EWOIH XS LSWX XLI WEQI [IFMREV JSV XLIMV 
QIQFIVW� [LMGL 8LMRO&IIJ WTSRWSVIH E JI[ QSRXLW PEXIV� 

8LI XLMVH [IFMREV HIZIPSTIH ERH WTSRWSVIH [EW SR XLI XSTMG SJ 
-RJERX *IIHMRK� JIEXYVMRK XLI RI[P] VIPIEWIH ;,3 MRJERX JIIHMRK 
KYMHIPMRIW [LMGL WXVSRKP] TVSQSXI FIIJ EW E ƤVWX JSSH JSV FEFMIW� 

3ZIV ��� LIEPXL TVSJIWWMSREPW VIKMWXIVIH JSV XLMW IZIRX� EPP VIGIMZIH 
E OI] QIWWEKI HSGYQIRX EPSRK [MXL ŬLS[ XSŭ XMTW SR MRGSVTSVEXMRK 
FIIJ MRXS FEF] QIEPW� *IIHFEGO [EW I\GITXMSREPP] TSWMXMZI� [MXL 
��	 WE]MRK MX [EW FIXXIV SV QYGL FIXXIV XLER SXLIV [IFMREVW XLI] 
LEH VIGIRXP] EXXIRHIH� 

edǎcationaǅ � oǎtǋeach
'EREHE &IIJ LEW FIIR MR TEVXRIVWLMT [MXL %WLƤIPH )RKEKI JSV 
XLI PEWX WIZIVEP ]IEVW KMZMRK YW HMVIGX EGGIWW XS LIEPXL GEVI 
TVSJIWWMSREPW� MRGPYHMRK TVMQEV] GEVI TL]WMGMERW� WTIGMEPMWXW� ERH 
EPPMIH LIEPXL TVSJIWWMSREPW WYGL EW 2YVWI 4VEGXMXMSRIVW� EW [IPP EW 
MRHMVIGX EGGIWW XS TEXMIRXW XLVSYKL XLI HMWXVMFYXMSR SJ IHYGEXMSREP 
QEXIVMEPW XLEX EVI SVHIVIH F] XLI HSGXSVWŭ SJƤGIW ZME Ű7EQTPI 
'YTFSEVH�ű 

8LMW ]IEV� XLVSYKL XLI 7EQTPI 'YTFSEVH� ���/ LIEPXL FVSGLYVIW 
�MVSR� GLSPIWXIVSP� FSRI LIEPXL
 [IVI HMWXVMFYXIH XS TVMQEV] GEVI 
SJƤGIW EGVSWW 'EREHE� % RI[ -VSR JSV 4VIKRERG] FVSGLYVI [EW 
HIZIPSTIH ERH EHHIH XS XLI 7EQTPI 'YTFSEVH GEXEPSKYI MR *5�� 
[MXL QSVI XLER ��/ SVHIVW TPEGIH JSV XLMW VIWSYVGI MR XLI XLVII 
QSRXLW MX [EW EZEMPEFPI� 

3WXISTSVSWMW 'EREHE TYFPMWLIH RI[ GPMRMGEP KYMHIPMRIW MR [LMGL 
XLI] EHHIH TVSXIMR EW E RYXVMIRX VIUYMVIH JSV FSRI LIEPXL� 8S 
WTVIEH XLI [SVH� [I WTSRWSVIH X[S TSHGEWXW SR OI] RYXVMXMSR ERH 
FSRI LIEPXL XSTMGW [LMGL� GSQFMRIH� LEZI FIIR WXVIEQIH EPQSWX 
���/ XMQIW XS HEXI� 7ITEVEXIP]� [I EPWS WTSRWSVIH E [IFMREV JSV 
3WXISTSVSWMW 'EREHEŭW QIQFIVWLMT FEWI SR XLI VSPI SJ RYXVMXMSR 
�MRGPYHMRK ERMQEP�WSYVGIH JSSHW
 JSV KSSH FVEMR LIEPXL [LMGL 
EGLMIZIH EPQSWX �/ ZMI[W� 

'EREHE &IIJ TEVXRIVIH [MXL 'EREHMER *SSH *SGYW XS HIZIPST E 
WIVMIW SJ EVXMGPIW ERH WSGMEP QIHME VIIPW �-RWXEKVEQ� *EGIFSSO� 
=SY8YFI ERH 8MO8SO
 SR OI] XSTMGW JSV FIIJ� %PXSKIXLIV XLIVI [IVI 
WIZIR EVXMGPIW ERH XLVII WYTTSVXMRK -RWXEKVEQ 6IIPW� HIZIPSTIH F] 
E ZEVMIX] SJ VIKMWXIVIH HMIXMXMER I\TIVXW� 8STMGW MRGPYHIH RYXVMXMSR 
JSV WGLSSP�EKIH OMHW� MVSR HIƤGMIRG]� ERH EKMRK� 8S HEXI� XLIVI 
LEZI FIIR SZIV ���/ TEKI ZMI[W SJ XLIWI EVXMGPIW� ERH EPQSWX ��/ 
VIIP ZMI[W� 

8LI XIEQ EPWS HIZIPSTIH ERH GVIEXIH GSRXIRX JSV 'ERƤX 4VS� XLI 
3GGYTEXMSREP 2YVWIW %WWSGMEXMSR ERH 4EVIRXW'EREHE� 

Through four articles in Canfit Pro’s online magazine 
and two social media campaigns on their Instagram 
channel, messaging reached over 300K health and 
fitness professionals and influencers, with one of the 
articles making the front cover and two qualifying for a 
continuing education credit. 

%VXMGPIW EHHVIWWIH MVSR JSV TVIKRERG]� WEVGSTIRME ERH RYXVMIRXW 
RIIHIH JSV FVEMR LIEPXL� EQSRK SXLIVW�



CANADABEEF.CA | 2023-2024 ANNUAL REPORTPAGE 38

[ staǄeǁolder coǆǆunǂcatǂons ]

canada beefŭs obǃectǂǏes for staǄeǁolder coǆǆunǂcatǂons are to create and delǂǏer tǂǆely and 
cost�effectǂǏe coǆǆunǂcatǂon of tǁe canada beef story and teaǆ actǂǏǂtǂes bacǄ to fundǂnǀ 
partners and staǄeǁolders usǂnǀ a ranǀe of coǆǆunǂcatǂons Ǐeǁǂcles� ensure orǀanǂǓatǂonal 
preparedness for ǂssues and crǂsǂs ǆanaǀeǆent and proǏǂde ǂnternal and orǀanǂǓatǂonal 
support durǂnǀ actǂǏe perǂods�

annǎaǅ ǋeǉoǋtinǀ
'EREHE &IIJŭW ERRYEP VITSVX 
GETXYVIW OI] TVSKVEQ 
EGLMIZIQIRXW� TIVJSVQERGI 
QIXVMGW ERH EYHMXIH ƤRERGMEP 
WXEXIQIRXW� 8LI ��������� 
ERRYEP VITSVX JIEXYVIH E WTIGMEP 
WIGXMSR LMKLPMKLXMRK XLI ��XL 
ERRMZIVWEV] SJ GSRXMRYSYW FIIJ 
QEVOIXMRK EGXMZMXMIW MR 'EREHE�

8LI ERRYEP VITSVX )RKPMWL 
ZIVWMSR [EW EZEMPEFPI MR 
TVMRX �)RKPMWL� ��� GSTMIW
� 
ERH SRPMRI ƥMTFSSO JSVQEX� 

staǄehoǅdeǋ oǎtǋeach
3YXVIEGL MRMXMEXMZIW MRGPYHIH TVSZMHMRK GSRXIRX JSV WXEOILSPHIV 
RI[WPIXXIVW� ERRYEP VITSVXW ERH ERRYEP KIRIVEP QIIXMRKW� RI[W 
VIPIEWIW� TVSHYGIV EHZIVXSVMEPW� TEVXMGMTEXMSR MR REXMSREP ERH 
VIKMSREP QIIXMRKW ERH WTSRWSVWLMTW� 

-R XSXEP RMRI 'EREHE &IIJ FYWMRIWW VITSVXW [IVI TVITEVIH JSV 
MRGPYWMSR MR TVSHYGIV EWWSGMEXMSR ERRYEP ERH WIQM�ERRYEP VITSVXW� 
ERH �� YTHEXI GSPYQRW [IVI TVSZMHIH XS TVSZMRGMEP TVSHYGIV 
EWWSGMEXMSR TYFPMGEXMSRW� ERH XLVII IEGL SJ MRHYWXV] YTHEXIW ERH 
RI[W VIPIEWIW [IVI HITPS]IH XLMW ]IEV�

8LI MRGVIEWIH JSGYW SR WXEOILSPHIV IRKEKIQIRX VIUYMVIH 
VITPIRMWLQIRX SJ QEVOIXMRK ERH TVSQSXMSREP QEXIVMEPW JSV 
HMWXVMFYXMSR EX WXEOILSPHIV IZIRXW ERH�SV EGORS[PIHKIQIRX SJ 
WIVZMGI MXIQW� 

A sponsorship opportunity at the 2024 Alberta Beef 
Industry Conference allowed Canada Beef to share 
information about the Canadian Beef Advantage with 
another important stakeholder group. 

+MRE 8IIP 
(MVIGXSV� 7XEOILSPHIV  

'SQQYRMGEXMSRW 

(S[RPSEHEFPI 4(*W [IVI EZEMPEFPI MR )RKPMWL ERH *VIRGL JSV 
'EREHE &IIJŭW )RKPMWL ERH *VIRGL [IFWMXIW�

8LI 4(* ZIVWMSR SJ XLI ERRYEP VITSVX [EW TVSZMHIH XS XLI 
'EREHMER &IIJ 'LIGO�3JJ %KIRG] ERH 1EVOIXMRK 'SQQMXXII� 
8LI TVMRXIH ZIVWMSR [EW QEMPIH XS XLI WEQI KVSYT EW [IPP EW 
TVSZMRGMEP ERH REXMSREP FIIJ GEXXPI TVSHYGIV ERH JIIHIV KVSYTW JSV 
VIHMWXVMFYXMSR XS XLIMV FSEVHW ERH QIQFIVW�

canada beef ǉeǋfoǋǆs ǆonthǅy e�newsǅetteǋ
'EREHE &IIJ TVSHYGIH �� QSRXLP] MWWYIW SJ XLI 'EREHE &IIJ 
4IVJSVQW �'&4
 I�RI[WPIXXIV MR )RKPMWL ERH *VIRGL JSV HMKMXEP 
HMWXVMFYXMSR XS WYFWGVMFIVW�

2I[ XLMW ]IEV [EW E WYFWGVMFIV GSRXIWX MR TPEGI SJ XLI YWYEP TVMRX 
ERH HMKMXEP TVSQSXMSREP EHZIVXMWMRK GEQTEMKR� 8LI TVSHYGIV�
JEGMRK GSRXIWX VER SZIV XLVII [IIOW ERH [EW TVSQSXIH EGVSWW 
HMKMXEP TPEXJSVQW SJ 'EREHE &IIJ� TVSHYGIV EWWSGMEXMSRW� MRHYWXV] 
TYFPMGEXMSRW� 8LI GSRXIWX EXXVEGXIH QSVI XLER ���/ IRXVMIW�
WYFWGVMFIVW ERH TVSHYGIH E ƤREP PMWX SJ ��� IPMKMFPI IRXVMIW� 

%W SJ 1EVGL ��� ���� �*=)
� '&4 VITSVXIH ���/� EGXMZI 
WYFWGVMFIVW� E RIX MRGVIEWI SJ ��� RI[ WYFWGVMFIVW� ��� SJ [LMGL 
VIWYPXIH JVSQ XLI GSRXIWX TVSQSXMSR�

APRIL 1, 2023 – MARCH 16, 2024 (12 MONTHLY NEWSLETTERS)

ŵ ��	 MRGVIEWI MR WYFWGVMFIVW GSQTEVIH [MXL TVMSV *=) 

ŵ 3TIR VEXI �����	
 ERH GPMGO VEXI ����	
 SYXTIVJSVQIH MRHYWXV] 
EZIVEKIW

ŵ (IPMZIV] VEXI ����	� 

(YI XS XLI EHHMXMSREP GSWXW SJ GSRXIWX QEREKIQIRX ERH TVM^MRK 
[I EVI QSRMXSVMRK WYFWGVMFIV VIXIRXMSR EW TEVX SJ 63-�

staǄehoǅdeǋ ǋesoǎǋces
% TVSNIGX [EW PEYRGLIH XS 
GVIEXI E WIVMIW SJ MRJSKVETLMGW 
GSRWMWXMRK SJ RYXVMXMSR JEGXW 
�WIZIR
� WYWXEMREFMPMX] �X[S
� ERH 
IRZMVSRQIRXEP QIEWYVIW �IMKLX
� 
[MXL XLI PEXXIV X[S GEXIKSVMIW 
FEWIH SR XLI ƤRHMRKW SJ XLI 
RI[ 2EXMSREP &IIJ 7YWXEMREFMPMX] 
%WWIWWQIRX �2&7%
�

8LI GSQTPIXMSR SJ XLI 
MRJSKVETLMG TVSNIGX [EW HIPE]IH 
MR TEVX F] XLI VIZMWIH VIPIEWI 
HEXI SJ XLI 2&7%� ERH XLI 
RIIH XS EWWIQFPI XLEX YTHEXIH 
MRJSVQEXMSR XS VITPEGI I\MWXMRK 
MRJSVQEXMSR MR 'EREHE &IIJ 
QEXIVMEPW� ERH WYFWIUYIRX 
ETTVSZEP TVSGIWWIW� %W WYGL 
ETTVS\MQEXIP] ��	 SJ XLI GSWX 
SJ XLI MRJSKVETLMG TVSNIGX [EW 
EPPSXXIH XS XLI ��������� ƤWGEP� 
ERH ��	 EWWMKRIH XS XLI �����
���� ƤWGEP ]IEV�



CANADABEEF.CA | 2023-2024 ANNUAL REPORT PAGE 39

coǆǆǎnications sǎǉǉoǋt
7XEOILSPHIV 'SQQYRMGEXMSRW WYTTSVXIH XLI HIZIPSTQIRX�  
HIWMKR �X[S
 ERH TVSHYGXMSR �XLVII
 SJ TYPP YT FERRIVW ERH  
GSWXW JSV TVMRXMRK ERH WLMTTMRK SJ TVSQSXMSREP QEXIVMEPW  
�'SSOMRK [MXL 'EREHMER &IIJ TVSQS GEVHW
 JSV HMWXVMFYXMSR EX 
XLVII WXEOILSPHIV IZIRXW� 

7YTTSVX [EW TVSZMHIH XS +PSFEP 1EVOIXMRK JSV XLI ERRYEP 
WXEOILSPHIV WEXMWJEGXMSR WYVZI] �HSQIWXMG
 MR XIVQW SJ TVSHYGIV 
SYXVIEGL� 1SVI XLER ��� TVSHYGIVW VIGIMZIH TIVWSREPM^IH 
MRZMXEXMSRW XS TEVXMGMTEXI MR XLI WYVZI]� GSRWMWXMRK SJ TVMQEVMP] 
TVSHYGIV�JIIHIV EWWSGMEXMSR PIEHIVWLMT ERH XLIMV VIWTIGXMZI  
FSEVH QIQFIVW�

issǎes and cǋisis ǉǋeǉaǋedness
'EREHE &IIJŭW GVMWMW TPER MW ER IZIVKVIIR HSGYQIRX� 6IKYPEV ERH 
VSYXMRI YTHEXIW XS XLI TPER [IVI GSQTPIXIH� 8S IRWYVI XLI RI[ 
TPER [EW STIVEXMSREPP] WSYRH� MX YRHIV[IRX ER SFNIGXMZI XLMVH  
TEVX] VIZMI[�

8LI 'IRXVI JSV 'VMWMW 
 6MWO 'SQQYRMGEXMSRW EYHMXIH XLI  
YTHEXIH GVMWMW TPER JSV 'EREHE &IIJ� 8LIMV VIGSQQIRHEXMSR XS 
WITEVEXI STIVEXMSREP ERH GSQQYRMGEXMSRW XEWOW [EW EGGITXIH 
ERH MQTPIQIRXIH�

% XEFPIXST WMQYPEXMSR XIWX SJ XLI VIZMWIH 'EREHE &IIJ 
3VKERM^EXMSREP 4VITEVIHRIWW ERH 'VMWMW 'SQQYRMGEXMSRW TPER 
[EW TSWXTSRIH EPPS[MRK XMQI JSV JEGMPMXEXIH WXEJJ XVEMRMRK ERH 
JEQMPMEVM^EXMSR [MXL XLI RI[ TPER MR ƤWGEP ����������

canadian beef indǎstǋy confeǋence
'EREHE &IIJ MW SRI SJ XLI ƤZI REXMSREP FIIJ MRHYWXV] TEVXRIVW 
[LS JEGMPMXEXI XLI 'EREHMER &IIJ -RHYWXV] 'SRJIVIRGI �'&-'
� 
8LI '&-' ���� [EW LIPH MR 'EPKEV] MR %YKYWX� 8LI WTIGMEP 
GIPIFVEXSV] PYRGLISR MR LSRSYV SJ XLI ��XL ERRMZIVWEV] 
SJ GSRXMRYSYW FIIJ QEVOIXMRK EGXMZMXMIW MR 'EREHE ERH 
EFVSEH XSSO TPEGI HYVMRK XLI '&-'� 8LI '&-' I\IGYXMZI 
HMVIGXSV VITSVXIH ���� GSRJIVIRGI TEVXMGMTERXW EXXIRHIH XLI 
QMPIWXSRI�QEVOMRK IZIRX� 

8LI ERRMZIVWEV] PYRGLISR GSWX [EW MRGPYHIH MR 'EREHE 
&IIJŭW SZIVEPP WTSRWSVWLMT SJ '&-' [LMGL EPWS GSZIVIH EPP 
GSWXW MRGPYHMRK VIKMWXVEXMSR� XVEZIP� LSXIP� ERH XVEHI WLS[ 
TEVXMGMTEXMSR ERH FSSXL� VIRXEPW SJ E QIEX GEWI� WYTTPMIW XS 
GVIEXI QSGO VITVIWIRXEXMSRW SJ FIIJ� EW [IPP EW TYVGLEWMRK 
VIEP GYXW SJ FIIJ� IXG� 
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[ canadǂan beef centre of eǑcellence ]

canada beefŭs obǃectǂǏes for tǁe canadǂan beef centre of eǑcellence are to deǏelop and create 
resources to support all busǂness unǂts� staǄeǁolder partners and trade�based clǂents ǂn tǁe 
doǆestǂc and eǑport ǆarǄetplaces�

1EXLMIY 4EVɯ
)\IGYXMZI (MVIGXSV� 

'&')

edǎcationaǅ ǋesoǎǋce deǏeǅoǉǆent
8LI 'EREHMER &IIJ 'IRXVI SJ )\GIPPIRGI �'&')
 XIEQ HIZIPSTIH 
X[S RI[ SRPMRI PIEVRMRK VIWSYVGIW JSV XVEHI YWIVW� 8LI 
9RHIVWXERHMRK 'EREHMER &IIJ� )RZMVSRQIRXEP 4VEGXMGIW SRPMRI 
GSYVWI IHYGEXIW YWIVW SR XLI TSWMXMZI IRZMVSRQIRXEP MQTEGXW SJ 
FIIJ XLEX MW VEMWIH MR 'EREHE ERH 'EREHMER FIIJ TVSHYGIV ERH 
TVSGIWWSV IJJSVXW XS IRWYVI WYWXEMREFMPMX]�

8LI 9RHIVWXERHMRK 'EREHMER &IIJ� 5YEPMX] %WWYVERGI GSYVWI 
TVSZMHIW ER SZIVZMI[ SJ XLI UYEPMX] EWWYVERGI W]WXIQ XLEX TPEGIW 
'EREHMER FIIJ GEVGEWWIW MRXS YRMJSVQ KVSYTW SJ WMQMPEV UYEPMX]� 
]MIPH ERH ZEPYI MR EGGSVHERGI [MXL REXMSREP WXERHEVHW� 8LMW 
TVSJIWWMSREP YWIV IHYGEXMSR TVSZMHIW ORS[PIHKI SJ XLI 'EREHMER 
FIIJ KVEHMRK W]WXIQ� E OI] GSQTSRIRX SJ XLI 'EREHMER &IIJ 
%HZERXEKI �'&%
�

Two new online courses for consumers were also 
developed. Understanding Canadian Beef: Grilling 
Steaks explores the importance of Canadian beef’s 
high-quality attributes and their contribution towards 
an excellent grilled steak eating experience, and the 
importance of selecting the right cut of beef for this 
popular cooking method. 

canada beef Ǐocationaǅ tǋades ǉǋoǀǋaǆ
8LI 'EREHE &IIJ %[EVH JSV )\GIPPIRGI VIGSKRM^IW WXERHSYX 
WXYHIRXW JVSQ EGVSWW 'EREHE� 8LMW ƤWGEP� XLI E[EVH TVSKVEQ 
I\TERHIH XS MRGPYHI *ERWLE[I 'SPPIKIŭW 8[S�=IEV 'YPMREV] 
1EREKIQIRX 4VSKVEQ� 8LI '&') EPWS TEVXRIVIH [MXL XLI 
'EREHMER 4VSJIWWMSREP 1IEX 'YXXIVW EWWSGMEXMSR XS I\TERH XLI 
'&')ŭW ZSGEXMSREP E[EVHW TSVXJSPMS� 

In all, the CBCE now administers 18 student merit 
awards at eight training centres across Canada.

4EVXMGMTEXMRK MRWXMXYXMSRW MRGPYHI 'IRXIRRMEP ERH ,SPPERH 'SPPIKIW� 
8LSQTWSR 6MZIVW 9RMZIVWMX]� 7SYXLIVR %PFIVXE ERH 2SVXLIVR 
%PFIVXE -RWXMXYXIW SJ 8IGLRSPSK]� 7EWOEXGLI[ER 4SP]XIGLRMG� ERH 
6IH 6MZIV 4SP]XIGLRMG ERH %WWMRMFSMRI 'SPPIKIW�

%W E VIWYPX SJ XLIWI TEVXRIVWLMTW ERH IRKEKIQIRX [MXL 
WGLSSPW� XLI '&') HIPMZIVIH '&% TVIWIRXEXMSRW ERH 'EREHMER 
FIIJ TVSHYGXMSR JEQMPMEVM^EXMSRW EX 7%-8 ERH XS WXYHIRXW JVSQ 
*ERWLE[I� 'IRXIRRMEP� ,YQFIV ERH 8ST 8SUYIW GYPMREV] WGLSSPW� 
8LI '&') XIEQ EPWS TVSQSXIH RI[ ZMHISW ERH SRPMRI XVEMRMRK 
VIWSYVGIW EZEMPEFPI SR XLI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E]�W
 
ERH EX GHRFIIJTIVJSVQW�GE� 

8LI ,S[ XS 'SSO &IIJ 7XI[ GSRWYQIV GSYVWI WYTTSVXW XLI LSQI 
YWIVŭW YRHIVWXERHMRK SJ ZIVWEXMPI� IGSRSQMGEP ERH VMGLP] ƥEZSVJYP 
'EREHMER FIIJ WXI[MRK GYXW� 

8LI WXEVXIV GSYVWI GSZIVW XLI WXI[MRK GSSOMRK QIXLSH� GSQQSR 
ERH EPXIVREXI GYXW SJ 'EREHMER FIIJ ERH SXLIV MRJSVQEXMSR JSV 
SYXWXERHMRK WXI[W GSSOIH EX LSQI�
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'EQIVSR 4ETTIP 
(MVIGXSV� 

 '&') 7XYHMSW

Ǐideos foǋ tǋade ǎseǋs
8LI '&') XIEQ GSRXMRYIH TVSHYGXMSR ERH IHMXMRK SJ 'EREHMER 
FIIJ QIVGLERHMWMRK ZMHISW HYVMRK ���������� -R XSXEP� ��� 
RI[ MRWXVYGXMSREP ZMHIS VIWSYVGIW [IVI PEYRGLIH XLMW ƤWGEP� 
4VSJIWWMSREP YWIVW GER EGGIWW XLI ZMHISW XLVSYKL XLI [LSPIWEPI 
'EREHMER &IIJ -RJSVQEXMSR +EXI[E] �+EXI[E]
 JSV VIXEMPIVW SV 
F] WGERRMRK 56 GSHIW EZEMPEFPI SR 'EREHE &IIJŭW QEVOIXMRK 
QEXIVMEPW WYGL EW XLI RI[ QIVGLERHMWMRK GYX GLEVXW�

ǆeǋchandisinǀ Ǐideos foǋ foodseǋǏice
2I[ JSV ��������� [EW XLI GVIEXMSR SJ ER YTHEXIH 'EREHE &IIJ 
QIVGLERHMWMRK ZMHIS WIVMIW XS WYTTSVX JSSHWIVZMGI STIVEXSVW� 
8LMW RI[ GSPPIGXMSR SJ QIVGLERHMWMRK ZMHISW HIQSRWXVEXIW XLI 
'&% ERH STTSVXYRMXMIW [MXL 'EREHMER FIIJ JVSQ E JSSHWIVZMGI 
STIVEXSVŭW TIVWTIGXMZI� 

The CBCE completed 41 merchandising videos for 
foodservice; these instructional videos are available on 
the Gateway and accessible by scanning QR codes. 

consǎǆeǋ cǎǅinaǋy Ǐideos foǋ canadian beef 
infoǋǆation ǀateway
8LI '&') GSRXMRYIW XS WYTTSVX 'EREHMER FIIJ YWIVW 
PIZIVEKMRK XLI 'EREHMER &IIJ -RJSVQEXMSR +EXI[E]W [MXL 
IEW]�XS�JSPPS[ VIGMTI ZMHISW JSV GSRWYQIVW� &] WXVIEQPMRMRK 
ZMHIS TVSHYGXMSR ERH IHMXMRK TVSGIWWIW ERH F] PIZIVEKMRK XLI 
'&')ŭW YWIV�JVMIRHP] %: W]WXIQW� XLI 'IRXVI GVIEXIH �� RI[ 
ZMHISW JVSQ XLI '&')ŭW GSRWYQIV GYPMREV] WXYHMS�

canadian beef test Ǆitchen and innoǏation ǅab
% VIGMTI XIWXMRK JEGMPMX] [EW HIZIPSTIH [MXLMR XLI '&')� 8LMW 
RI[ 8IWX /MXGLIR ERH -RRSZEXMSR 0EF QEHI MX TSWWMFPI XS XIWX 
ERH HIZIPST VIGMTIW XS WYTTSVX 'EREHE &IIJŭW RI[ 'YPMREV] 
4PERRIVW� E TVSNIGX QEREKIH F] +PSFEP 1EVOIXMRK� 8LI '&') 
HIZIPSTIH ��� GSQQIVGMEP VIGMTIW ERH XLI ZMWYEP QIHME 
EWWIXW JSV XLI FYMPHSYX SJ XLI 'YPMREV] 4PERRIVW�

cbce distǋibǎtoǋ edǎcation ǉǋoǀǋaǆs � woǋǄshoǉs
-R 7ITXIQFIV ERH 3GXSFIV ����� XLI 'IRXVI WYTTSVXIH FY]IV 
QMWWMSRW JVSQ .ETER ERH 0%8%1 QEVOIXW� (YVMRK XLIMV ZMWMX 
XS XLI '&')� XLI TEVXMGMTERXW PIEVRIH EFSYX XLI '&% ERH [IVI 
TVIWIRXIH [MXL RI[ QIVGLERHMWMRK MHIEW JSV EPXIVREXMZI ERH 
YRHIVYXMPM^IH 'EREHMER FIIJ GYXW� 

Three more missions to the CBCE occurred in  
March 2024 to further support LATAM and Asian 
market development. The program included 
butchery demonstrations and highlighted the 
excellent taste and versatility of high quality, 
grain-fed Canadian beef.

canadian beef tǏ
% RI[ ITMWSHI SJ 'EREHMER &IIJ 8: [EW GVIEXIH ERH VIPIEWIH 
MR ����� 8LI WIGSRH ITMWSHI I\EQMRIW XLI IJJIGX SR XLI IEXMRK 
I\TIVMIRGI ERH RYXVMXMSREP GSRXIRX SJ WXIEOW KVMPPIH [MXL I\XIVMSV 
JEX EXXEGLIH ZW� JEX VIQSZIH� 8LI '&') XIEQ GSPPEFSVEXIH [MXL 
(V� 2YVME 4VMIXS EX %KVMGYPXYVI ERH %KVM�*SSH 'EREHEŭW 0EGSQFI 
6IWIEVGL ERH (IZIPSTQIRX 'IRXVI XS I\TPSVI [LMGL QIXLSH 
TVSZMHIW XLI FIWX VIWYPX� 

Canadian Beef TV is one example of consumer-focused 
programming underway at the CBCE’s Consumer 
Culinary Studio.
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[ ǀlobal staǄeǁolder satǂsfactǂon surǏey ]

IMPORTER: 47 Respondents (17%)      

FOODSERVICE: 45 Respondents (16%) 

INDUSTRY ASSOCIATIONS: 16 Respondents (6%) 

RETAIL: 46 Respondents (16%) 

FURTHER PROCESSING: 28 Respondents (10%) 

DISTRIBUTION: 29 Respondents (10%) 

GOVERNMENT: 9 Respondents (3%) 

HARVEST/FABRICATION: 12 Respondents (4%)

PROV. CATTLE ASSOCIATION: 38 Respondents (14%)

EXPORTERS: 4 Respondents (1%)

TRADER: 4 Respondents (1%) 

OTHER: 2 Respondents (1%)

CANADA: 119 Respondents (43%) 

JAPAN: 57 Respondents (20%) 

TAIWAN: 17 Respondents (6%) 

MEXICO: 35 Respondents (13%) 

 ASIA: 10 Respondents (4%) 

SOUTH KOREA: 33 Respondents (12%) 

HONG KONG: 9 Respondents (3%)

IMPORTER 59 (15%)      

FOODSERVICE 60 (15%) 

INDUSTRY ASSOCIATIONS 65 (17%) 

RETAIL 62 (16%) 

FURTHER PROCESSING 42 (11%) 

DISTRIBUTION 44 (11%) 

GOVERNMENT 28 (7%) 

HARVEST/FABRICATION 18 (5%)

CDN Beef or Veal Exports 5 (1%)

OTHER 7 (2%)

CANADA 140 (36%) 

JAPAN 75 (19%) 

TAIWAN 47 (12%) 

MEXICO 32 (8%) 

MAINLAND CHINA 33 (8%) 

ASIA 27 (7%) 

SOUTH KOREA 25 (6%) 

HONG KONG 11 (3%)

15%

15%

17%
16%

11%

11%

7%
5%

1%
2%

36%

19%

12%8%
8%

7%

6%

3%

CANADA 104 (39%)

JAPAN 57 (22%)

TAIWAN 17 (6%)

MEXICO 35 (13%)

ASIA 10 (4%)

SOUTH KOREA 33 (12%)

HONG KONG 9 (3%)

43%

16%

6%

16%

17%14%

3%
4%

1%
1%

1%

10%

10%

20%

6%13%

4%

12%

3%

sǎǋǏey ǋesǉondents by sectoǋ

ǋesǉondents by coǎntǋy

'EREHE &IIJ GSRHYGXIH MXW JSYVXL ERRYEP +PSFEP 7XEOILSPHIV 7EXMWJEGXMSR 7YVZI] MR *IFVYEV] ����� 8LI WYVZI] MW GSRHYGXIH XS 
HIXIVQMRI E[EVIRIWW ERH WEXMWJEGXMSR PIZIPW EQSRK HSQIWXMG VIWTSRHIRXW� 'EREHMER I\TSVXIVW� ERH MRXIVREXMSREP GPMIRXW� 8LI VIWYPXW 
SJ XLI WYVZI] WYTTSVX XLI GSRXMRYIH HIZIPSTQIRX SJ SYV MRMXMEXMZIW XS TVSQSXI 'EREHMER FIIJ MR KPSFEP QEVOIXW� 7YVZI] MRZMXEXMSRW [IVI 
WIRX F] IQEMP XS WXEOILSPHIVW WSYVGIH JVSQ WXEJJ GSRXEGX PMWXW� 

8LVII WITEVEXI UYIWXMSRREMVIW [IVI HIZIPSTIH MR VIPEXMSR XS MRMXMEXMZIW JSV XLI HSQIWXMG QEVOIX� 'EREHMER I\TSVXIVW ERH MRXIVREXMSREP 
GPMIRXW VIWTIGXMZIP]� 6IWTSRWIW JSV OI] QIXVMGW [IVI XLIR GSQFMRIH EGVSWW EPP XLVII XEVKIX TSTYPEXMSRW XS EGLMIZI E KPSFEP QIEWYVI 
SJ WEXMWJEGXMSR [MXL 'EREHE &IIJ� 7IGXSVW VITVIWIRXIH F] WYVZI] VIWTSRHIRXW [IVI VIXEMP� JSSHWIVZMGI� MQTSVX� XVEHMRK� TVSGIWWMRK� 
HMWXVMFYXMSR� 'EREHMER FIIJ ERH ZIEP FVERH S[RIVW� KSZIVRQIRX� REXMSREP MRHYWXV] ERH TVSZMRGMEP TVSHYGIV EWWSGMEXMSRW� 

Respondents completed 
the survey online, and 280 
responses were received 
during the survey period.
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[ perforǆance ǆeasures ]

6IWTSRHIRXW [IVI EWOIH XS VEXI XLIMV WEXMWJEGXMSR [MXL 'EREHE &IIJ EW ER SVKERM^EXMSR MRGPYHMRK WXEJJ ORS[PIHKI ERH WOMPPW� 
VIWTSRWMZIRIWW� ERH SZIVEPP GSRXVMFYXMSR� -R EHHMXMSR� TEVXMGMTERXW [IVI VIUYIWXIH XS VEXI XLIMV WEXMWJEGXMSR [MXL 'EREHE &IIJŭW MRMXMEXMZIW� 
8LI VIWYPXW EVI WLS[R MR XLI XEFPI FIPS[�

8LI 'EREHE &IIJ +PSFEP 7EXMWJEGXMSR WGSVI [EW GEPGYPEXIH F] [IMKLXMRK XLI VIWTSRWIW JVSQ XLI HSQIWXMG� I\TSVX ERH MRXIVREXMSREP GPMIRX 
UYIWXMSRREMVIW� *IIHFEGO JSV HSQIWXMG MRMXMEXMZIW [EW KMZIR E [IMKLXMRK SJ ��	 [LMPI 'EREHMER I\TSVXIVW ERH MRXIVREXMSREP VIWTSRHIRXW 
[IVI EWWMKRIH XLI VIQEMRMRK ��	 MR IUYEP TVSTSVXMSRW� 8LMW EPPSGEXMSR GSRWMHIVW XLEX MR VIGIRX ]IEVW ER EZIVEKI SJ ETTVS\MQEXIP] ��	 
SJ 'EREHMER FIIJ [EW GSRWYQIH MR XLI HSQIWXMG QEVOIX� 9WMRK XLMW ETTVSEGL ER SZIVEPP ���� KPSFEP WEXMWJEGXMSR WGSVI SJ ��	 [EW 
GEPGYPEXIH� 8LI WGSVI MQTVSZIH JVSQ XLI TVIZMSYW ]IEVŭW WYVZI]� [LMGL TVSHYGIH E VIWYPX SJ ��	� 8]TMGEPP]� PIWW XLER �	 SJ WXEOILSPHIVW 
MRHMGEXIH XLEX XLI] [IVI HMWWEXMWƤIH [MXL ER] SJ XLI EXXVMFYXIW WYVZI]IH� % WMKRMƤGERX QMRSVMX] RSXIH XLI] [IVI YREFPI XS GSQQIRX [LMGL 
VIHYGIH WEXMWJEGXMSR WGSVIW EW MR �����

�-RXIVREXMSREP GPMIRXW [IVI PSGEXIH MR .ETER� 7SYXL /SVIE� 1I\MGS� 'LMRE� 8EM[ER� ,SRK /SRK ERH 7) %WME� (SQIWXMG WXEOILSPHIVW ERH 'EREHMER 
I\TSVXIVW [IVI GSRXEGXIH MR 'EREHE�

oǋǀaniǓationaǅ satisfaction ǆeasǎǋe
-RXIVREXMSREP WXEOILSPHIVW VITSVXIH XLI LMKLIWX PIZIP SJ 
WEXMWJEGXMSR EGVSWW XLMW GEXIKSV]� 7XEJJ /RS[PIHKI ERH 7OMPPW 
VEROIH LMKLIWX ���	
 ERH ��	 IEGL XS 7XEJJ 6IWTSRWMZIRIWW 
ERH 3ZIVEPP 'SRXVMFYXMSR� )\TSVXIVW VITSVXIH XLI WMRKPI LMKLIWX 
WEXMWJEGXMSR VEXI [MXL 7XEJJ /RS[PIHKI ERH 7OMPPW ����	
 ERH ��	 
IEGL XS 7XEJJ 6IWTSRWMZIRIWW ERH 3ZIVEPP 'SRXVMFYXMSR� (SQIWXMG 
WXEOILSPHIVW VEXIH 7XEJJ /RS[PIHKI ERH 7OMPPW EX ��	 JSPPS[IH F] 
7XEJJ 6IWTSRWMZIRIWW ���	
 ERH 3ZIVEPP 'SRXVMFYXMSR ���	
� 

initiatiǏe satisfaction ǆeasǎǋe
-RXIVREXMSREP WXEOILSPHIVW LEH XLI LMKLIWX WEXMWJEGXMSR [MXL 
'EREHE &IIJ MRMXMEXMZIW EGVSWW XLMW GEXIKSV]� [MXL 4VSKVEQW 
ERH 7IVZMGIW VEROIH LMKLIWX ���	
� JSPPS[IH F] 6IWSYVGIW ERH 
1EXIVMEPW ���	
 ERH 7SGMEP 1IHME� ;IF ERH %TTW ���	
� (SQIWXMG 
WXEOILSPHIVW VEXIH 6IWSYVGIW ERH 1EXIVMEPW LMKLIWX ���	
 
JSPPS[IH F] 4VSKVEQW ERH 7IVZMGIW ���	
 ERH 7SGMEP 1IHME� 
;IF ERH %TTW ���	
� )\TSVX WXEOILSPHIVW VEXIH 6IWSYVGIW ERH 
1EXIVMEPW EX ��	 ERH 4VSKVEQW ERH 7IVZMGIW EX ��	�

ǀlobal satǂsfactǂon surǏey staǄeǁolder type*
DOMESTIC EXPORT INTERNATIONAL GLOBAL

respondent attrǂbutes
7XEOILSPHIV 0SGEXMSR 'EREHE -RXIVREXMSREP +PSFEP
7XEOILSPHIVW 6IWTSRHMRK 104 15 161 280
+PSFEP 7EXMWJEGXMSR 7GSVI ;IMKLXMRK ��	 ��	 ��	 ���	
orǀanǂǓatǂonal satǂsfactǂon ǆeasures �	 satǂsfǂed

7XEJJ /RS[PIHKI ERH 7OMPPW ��	 ���	 ��	 ��	
7XEJJ 6IWTSRWMZIRIWW ��	 ��	 ��	 ��	
3ZIVEPP 'SRXVMFYXMSR ��	 ��	 ��	 ��	
ǂnǂtǂatǂǏe satǂsfactǂon ǆeasures �	 satǂsfǂed

4VSKVEQW ERH 7IVZMGIW ��	 ��	 ��	 ��	
6IWSYVGIW ERH 1EXIVMEPW ��	 ��	 ��	 ��	
7SGMEP 1IHME� ;IF ERH %TTW ��	 2% ��	 ��	
oǏerall satǂsfactǂon �aǏeraǀe
 ��	 ��	 ��	 ��	
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[ ǆarǄet perforǆance ǂndǂcators ]

canadian ǆeat ǉǋodǎction

canadian ǆeat disaǉǉeaǋance

canadian eǑǉoǋts as 	 of ǉǋodǎction

ǆeat iǆǉoǋts as 	 of doǆestic disaǉǉeaǋance

ǆeat consǎǆǉtion shaǋe in canada

ǋeaǅ canadian ǆeat eǑǉenditǎǋes
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ǆeat iǆǉoǋts as 	 of doǆestic disaǉǉeaǋance

canadian beef and Ǐeaǅ doǆestic disaǉǉeaǋance  
Ǐs eǑǉoǋt

canadian beef and Ǐeaǅ eǑǉoǋts�  
toǉ ten ǎnit Ǐaǅǎe ǆaǋǄets ���� Ǐs ����

canadian beef and Ǐeaǅ eǑǉoǋts�  
toǉ ten ǆaǋǄets by Ǐoǅǎǆe ���� Ǐs ����

eǑǉoǋts by ǉǋiǆaǅ cǎts based  
on Ǐaǅǎe� toǉ �� ǆaǋǄets ���� Ǐs ����

canadian ǋetaiǅ beef deǆand indeǑ �indeǑ ����!���


beef and Ǐeaǅ iǆǉoǋts into canada by Ǐoǅǎǆe
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Canadian Beef & Veal Domestic Disappearance 
vs Export 2013 - 2023

Source:  Statistics Canada DOMESTIC DISAPPEARANCE EXPORTS
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Canadian Beef & Veal Domestic Disappearance 
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TOTAL EXPENSES $14,436,645

MARKETING: GENERIC BEEF $855,418

PUBLIC AND STAKEHOLDER ENGAGEMENT $311,965

BEEF CHECK-OFF BOARD OF DIRECTORS

(MARKETING COMMITTEE) $83,981

MARKETING: BRANDED BEEF $13,185,281

NET INCOME: (588,305)

TOTAL REVENUE $13,848,340

GOVERNMENT OF CANADA SCAP $1,906,887

DOMESTIC BEEF CHECK-OFF: TRANSFERS FROM 

AGENCY MARKETING $9,976,230

GOVERNMENT OF ALBERTA EMD $111,011

IMPORT LEVIES $1,207,027

PUBLIC AND STAKEHOLDER ENGAGEMENT $239,897

OTHER INCOME: $407,288

TOTAL 
REVENUE 

$13,848,340

TOTAL 
EXPENSES 

$14,436,645

Total Revenue $13,390,111

GOVERNMENT OF CANADA CAP $1,714,665

DOMESTIC BEEF CHECK-OFF: TRANSFERS FROM AGENCY MARKETING $9,648,412

AMORTIZATION OF DCC $203,657

GOVERNMENT OF ALBERTA EMD $275,577

IMPORT LEVIES $1,127,288

PUBLIC AND STAKEHOLDER ENGAGEMENT $248,920

OTHER INCOME: $171,592

Total Expenses $13,554,223

MARKETING: GENERIC BEEF $1,370,223

PUBLIC AND STAKEHOLDER ENGAGEMENT $335,704

BEEF CHECK-OFF BOARD OF DIRECTORS (MARKETING COMMITTEE) $28,348

MARKETING: BRANDED BEEF $11,819,948

TOTAL 
REVENUE 

$13,848,340

TOTAL 
EXPENSES 

$14,436,645

Total Revenue: 13,848,340

- Government of Canada SCAP:1,906,887

- Domestic Beef Check-o�: Transfer from Agency to Marketing: 9,976,230

- Government of Alberta EMD:111,011

- Import Levies:1,207,027

- PSE:239,897

- Other Income:407,288

Total Expenses: 14,436,645

- Marketing: Generic Beef:855,418

- PSE:311,965

- Beef Check-o� Board Marketing Committee:83,981

- Marketing: Branded Beef:13,185,281

Net Income: (588,305)

TOTAL EXPENSES $14,436,645

MARKETING: GENERIC BEEF $855,418

PUBLIC AND STAKEHOLDER ENGAGEMENT $311,965

BEEF CHECK-OFF BOARD OF DIRECTORS

(MARKETING COMMITTEE) $83,981

MARKETING: BRANDED BEEF $13,185,281

NET INCOME: (588,305)

TOTAL REVENUE $13,848,340

GOVERNMENT OF CANADA SCAP $1,906,887

DOMESTIC BEEF CHECK-OFF: TRANSFERS FROM 

AGENCY MARKETING $9,976,230

GOVERNMENT OF ALBERTA EMD $111,011

IMPORT LEVIES $1,207,027

PUBLIC AND STAKEHOLDER ENGAGEMENT $239,897

OTHER INCOME: $407,288

TOTAL 
REVENUE 

$13,848,340

TOTAL 
EXPENSES 

$14,436,645

Total Revenue $13,390,111

GOVERNMENT OF CANADA CAP $1,714,665

DOMESTIC BEEF CHECK-OFF: TRANSFERS FROM AGENCY MARKETING $9,648,412

AMORTIZATION OF DCC $203,657

GOVERNMENT OF ALBERTA EMD $275,577

IMPORT LEVIES $1,127,288

PUBLIC AND STAKEHOLDER ENGAGEMENT $248,920

OTHER INCOME: $171,592

Total Expenses $13,554,223

MARKETING: GENERIC BEEF $1,370,223

PUBLIC AND STAKEHOLDER ENGAGEMENT $335,704

BEEF CHECK-OFF BOARD OF DIRECTORS (MARKETING COMMITTEE) $28,348

MARKETING: BRANDED BEEF $11,819,948

TOTAL 
REVENUE 

$13,848,340

TOTAL 
EXPENSES 

$14,436,645

Total Revenue: 13,848,340

- Government of Canada SCAP:1,906,887

- Domestic Beef Check-o�: Transfer from Agency to Marketing: 9,976,230

- Government of Alberta EMD:111,011

- Import Levies:1,207,027

- PSE:239,897

- Other Income:407,288

Total Expenses: 14,436,645

- Marketing: Generic Beef:855,418

- PSE:311,965

- Beef Check-o� Board Marketing Committee:83,981

- Marketing: Branded Beef:13,185,281

Net Income: (588,305)

 JAPAN 57 Projects ($802,727.89) 

SOUTH KOREA 20 Projects ($438,271.71) 

MEXICO & LATAM 41 Projects ($628,010.00) 

CHINA & HONG KONG 10 Projects ($232,386.57) 

TAIWAN & SOUTHEAST ASIA 19 Projects ($383,202.14) 

EMERGING MARKETS 12 Projects ($158,387.19) 

EUROPE: 9 Projects ($60,236.47)

JAPAN: 11 Projects ($113,848.76) 

MEXICO: 4 Projects ($70,722.60)

SOUTH KOREA: 2 Projects ($34,731.80)

SOUTHEAST ASIA: 1 Project ($11,582.85)

HONG KONG: 5 Projects ($30,741.26)

MIDDLE EAST: 2 Projects ($34,560.35)

VIETNAM: 2 Projects ($25,431.24)

ALL MARKETS: 6 Projects ($56,116.34) 

GENERIC EXPORT PROGRAM INVESTMENT BY MARKET - 2023-24

EMD PROGRAM INVESTMENT BY MARKET - 2023-24

TOTAL 
INVESTMENTS 

$2,629,599
TOTAL 

PROJECTS
151

32%

26%

13%

10%

12%
7%

TOTAL 
INVESTMENTS 
$2,642,985.50 

TOTAL 
PROJECTS

159

57

20
41

10

19

12

TOTAL 
INVESTMENTS 
 $437,971.67 

TOTAL 
PROJECTS

42

9

11

42
1

5

2

2

6

8%

TOTAL 
INVESTMENTS

 $496,004 
TOTAL 

PROJECTS
55

9%

17%

21%

11%

15%

19%

1% 7%
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[ stay connected ]
stay connected with canada beef
Canada Beef is committed to keeping producers and stakeholders 
informed about the domestic and international market 
development and promotion activities undertaken to increase 
demand for Canadian beef while ensuring the maximum value for 
producer dollars and import levy. Here are two ways to help you 
stay connected:

CANADA BEEF PERFORMS

Subscribe to our free monthly e-newsletter delivered directly to 
your inbox. 

CDNBEEFPERFORMS.CA

The Canadian Beef Performs 
website provides information 
for meat professionals in 
the retail, foodservice and 
processing sectors. 

Check out Canadian Beef 
Information Gateway updates, 

stay connected
on social media LoveCDNBeef and 

CanadaBeefInc

@loveCDNBeef and @
CanadianBeef

Love Canadian Beef

Canada Beef

Be a Canadian Beef Socialite. 
Whatever your platform, we invite 
you to follow along and be part of 
the conversation.

@lovecdnbeef  

lovecdnbeefCanadianbeef

Join the FREE Canadian Beef 
“Make it Beef Club” and be 
part of a community of over 
40,000 subscribers. 

Each month you will get beefy 
recipes that will take your 
passion for food to the next 
level. Get amazing recipes, 
exclusive offers and exciting 
contest announcements. 

Sign up today! 

You’ll learn about:

• International market statistics, and updates and information on 
tradeshows, promotions and events

• Domestic market updates including activities and resources

• Canadian Beef Centre of Excellence news and developments

• Digital and Consumer marketing team project updates and 
information

• Health and Nutrition team news and developments 

Subscribe today at www.canadabeef.ca/canadabeefperforms

industry statistics, and cooking and cutting videos for home and 
professional chefs and butchers, courtesy of Canada Beef and the 
Canadian Beef Centre of Excellence.

www.canadabeef.ca/makeitbeef-club

MAKE IT BEEF CLUB

CANADA BEEF 
ON LINKEDIN



For more information : #146, 6715 – 8th Street NE Calgary (Alberta) Canada T2E 7H7 
T: (403) 275-5890 E: info@canadabeef.ca canadabeef.ca / cdnbeefperforms.ca

BRISKET IS POPULAR DURING 
BARBECUE SEASON AND A 
VERSATILE FLAVOUR FAVOURITE 
THAT CAN BE SERVED YEAR-ROUND.

Don’t let anything go to waste 
with this unique recipe idea!

Make your marinade from the 
pickle juice and serve up these 
deli-style beef sandwiches with 
the crunchy pickles themselves. 

BARBECUED 
DILL-MARINATED 

ROAST BEEF

[ canada beef | annual report ]

Learn more about 
brisket and all your 

beefy favorites




